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"2000 guineas tells the world , ’ 


About this splendid brand!" 

The client looked as pleased as Punch 
And shook the agent’s hand. 

The agent, struck by this, exclaimed, 
"I think I understand! 


Your product shown as y 
Is destined to be seer 

In Wiltshire, Wick and W 
—And places in between. 

By every age, and either 
In a CERTAIN MAGAZINE 
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To The Editor . . 
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LONDON & MANCHESTER 


incorporated Practitioners im Advertising 


South Africans 
bid farewell 


Cecil G. Kerr, general manager 
of Central News Agency, South 
Africa, and William Wolpert. 
deputy general manager, gave a 
farewell cocktail party at the 
Savoy Hotel last week, before 
returning to Johannesburg 

Nearly 200 guests were present 
from British periodical and book 
publishing, advertising, the pape: 
and stationery trades and fancy) 
goods, toilet preparations and toy 
industries. 

Mr. Kerr told guests that they 
were “very grateful” for the 


THIS WEEK 


Humour in Advertising 
—page 274 


NEXT WEEK 
Copytaster examines truth in 
advertising 


understanding and hospitality 
that had been shown to them 

Mr. Wolpert paid tribute to 
C. A. Kelly, managing director 
of Gordon & Gotch Ltd. and 
director of Central News Agency, 
who, he said, “was with us day 
and night for the last two months. 

“This year is the diamond 
jubilee of Central News Agency 
In these 60 years there has been 
built up an enormous concern in 
South Africa and it is our privi- 
lege to carry it on. We are glad 
to think that in the past 60 
years we have been of service to 
British publishers and manulac 
turers, and we hope that the 
happy association will continue 
for many years to come.” 

Mr. Kerr and Mr. Wolpert 
arrived here two months ago to 
meet again publishers whose 
magazines are distributed by 
Central News Agency and King- 
stons, and manufacturers whose 
goods are handied in South 
Africa and the Rhodesias by their 
companies. 


Fe 


Is complacency 
to blame? 


Sir,—A new product has come 
on to the market in this country 
and it is a known “winner”—but 
I defy anyone of your readers to 
notice any national advertising 
about it. 

The product? Quick frozen 
fish sticks. 

Now what is remarkable about 
this lack of advertising is that the 
product literally swept the 
United States when it was first 
introduced about three years 
back, and upon the basis of its 
popular appeal an entirely new 
sector has been added to the 
American fish industry. It has 
been the sales stofy of the de- 
cade. 

So far as I have been able to 
establish, there are three firms 
making them over here—and all 
they make they sell, and that, I 
suppose, is why they do no 
advertising. 

What an outlook! 

Instead of thanking their stars 
for being in the way of manu- 
facturing a sure-fire product, and 
streaking ahead to increase pro- 
duction on the basis of telling the 
public about it, the attitude seems 
to be “We're all right, aren't we, 
sitting pretty covering the costs 
and a bit over. We should 
worry about advertising.” 

That, in my view, is the way 
of things from start to finish in 
the quick-frozen food industry 

But the complacency wil] not 
last. 

One day someone who 


has 


really taken the American ex- 


perience to heart and really be- | 
lieves in advertising will get to | 


work and the 


pathetic. 


cries will be 
MONTAGUE SLINEL. 
Wadebridge. 


Foundation of 
an agency 


Sir,—It is stated in the obituary 
notice of the late Philip Emanuel 
that he founded the Commercial! 
Advertising Service Ltd. This is 
not strictly correct 

Mr. Emanuel] did sell 
publicity interests to Edgar 
Osborne when he left Manchester 
to join Odhams. Commercial 
Advertising Service was registered 
in June, 1914, with Mr. Tonge 
and myself as directors. Mr. 
Tonge was succeeded by the late 
J. E. Downes, and we bought out 
the Osborne interest in 1927. 
Since then, the Commercial 
Advertising Service has been 
entirely independent. 

W. J. EDWARDs. 
Commercial Advertising Service 
Ltd., Piccadilly, Manchester. 


his 


Putting a price 
on products 


Sm,—With “Copytaster’s” re- 
marks on “never neglect the 
price” (July 28), I could not agree 
more. Obviously, he is right in 
his view that popular brands of 
Cigareties and other well-known 


Twenty-five years ago 


August, 1930 


Phono Record provided a glimps 
into the future with an advertise- 
ment for a home television set. It 
stated that “the radio eye—the 
dream of this wonder age—is 
a solid fact.” 

~ . * 

Because the Countryman was 
made too thick by too many adver- 
tisements, the publishers decided to 
print it on thinner paper. 

o * 

Tributes to the Daily Mail by 
Miss Amy Johnson, the famous 
flyer, raised comment about adver- 
ising on the radio. 

- > 

The Times architectural corres- 
pondent described the new Craw- 
ford building as “probably the most 
modernist building in London.” 

* * 

The Master Sign Makers’ Associa- 
tion and Electric Lamp Manufac- 
turers’ Association planned to send 
an illuminated lorry through London 


PUBLICITAS 


and the provinces 
licity campaign dir 
towards smaller 
shopkee pers. 


a joint pub- 
cted mainly 
tradesmen 


* 
Selfridge’s staged a window dis- 
play of J. B. Priestley’s new novel, 
“Angel Pavement.” 
* » * 
confectionery firm, 
“Reach for a 


A Canadian 
reversing the slogan 
Lucky instead of a sweet,” sent a 
package of sweets to the crew and 
passengers of the R100 on its return 
flight, on learning that smoking was 
prohibited on board. 

* * > 

Dr. Malan, acting Prime Minister 
of South Africa, denied that his 
Government was no longer going to 
prosecute persons for contravening 
the hire purchase law with regard to 
motor cars. 

* » * 

The British Empire League con- 
sidered the advisability of adoptin 
an Empire Original Mark for all 
goods produced within the Empire. 


Aucust 4, 1955 


WNWerlising 
LONDON & MANCHESTER 


Incorporoted Practitioners in Advertsing 


commodities need no price tag in 
advertisements, but over and over 
again I have completely lost 
interest in other advertised goods 
(which at first sight attracted my 
attention) due to no indication in 
this respect. 

I remember putting forward 
this point for discussion at a 
mecting of advertisers a few years 
ago. 

The omission of the cost of 
holidays in resort advertising can 
hardly be criticised since no fixed 
price can be given in view of the 
varied requirements of visitors, 
but at least we do state the price 
of the official guide, if such is 
chargeable, and in the literature 
forwarded to the enquirer hotel! 
terms are clearly indicated in a 
classified section in the case of 
Torquay and other towns. 

H. BerKeLey HOLLYER, 
Publicity Officer 
Corporation Publicity Dept., 
Torquay 


200th issue of 
house monthly 


With its July number, the 
monthly Glaxo Staff Bulletin 
reaches its 200th issue. The 
editor, G. R. Goodall, contributes 
a foreword and Clifford Turner, 
the first editor, outlines the 
history of the magazine 

One of the illustrations shows 
six members of the printing 
department staff at Greenford 
who produced the first issue and 
are still with the firm. 


Incorporated now 


The 
in Advertising announce that the 


Institute of Practitioners 


following agencies have been 
transferred from the registered to 
the incorporated category: Ben- 
nett Williams (Advertising). Ltd., 
Bradford, and Kempsell's Adver- 
tising Service Ltd., Glasgow. 
John Slater (Advertising), Ltd., 
Carlisle, have been admitted as 


registered practitioners. 


Publicitas is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 

exact estimates are supplied free and 
without obligation to you. 

Write to our fully equipped 

Forengn Department. 


1S, Ree Centrale, Leesanne 
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COMPANY MEETING 


eorge Newnes Limi 


LNOTHER SATISFACTORY YEAR 
Mk. H. C. TINGAY’S STATEVENT 


HE fifty-eighth annual general 
meeting of the Company 
was held on July 28 at the Com- 
pany’s offices, Mr. H. C. Tingay, 
Chairman, presiding. 

Mr. Tingay said: 

Since the Directors’ Report 
was circulated we have learned 
with the deepest sorrow of the 
death of our President, Sir Frank 
Newnes, whilst on a visit to 
Australia. Sir Frank was the only 

rviving son of George Newnes 

first Baronet}—founder of 
the Company. He joined the Com- 
pany in 1899 at the age of twenty- 
three and had continued, up to 
time of his death, as a Dir- 
For many years he acted 

Chairman, until he retired 

1 that office two years ago as 

consequence of advancing 

s. During the whole of his 

king lifetime Sir Frank 

ted himself whole-heartedly 

the interests of the business 

m-hearted, generous and 

he had the gift of making 

ind keeping them. In 

to his unstinted services 

Company he did much 

work for the publishing 

in general, and took a 

in its trade charities 

passing will be 

a very wide 

both in and outside 
ng world.” 

following 1s an extract 

Chairman's circulated 


le 
circie 


riends 


year has continued to 
y vigorous and healthy 
iding position. On the revenue 
j new records have been 
ied both with sales and 
tisements, although, on the 
her hand. the additional income 
en wholly, or most wholly, 

fset by increased costs 
The combined earnings of the 
up amount to £1,527,668 as 
mpared with £1,518,649 for 
he previous year. After deduc- 
ting taxation of £618,614 as 
igainst £794,896 there remains a 
‘ fit of £909,054, an increase 

ly £185,300 


§ be 
t 


Parent Company's Results 


the parent com- 


es, Ltd., show 


The figures o 
pany, George Newn 


' 


other charges, amount to 
49,044 as compared with last 
sar’s figure of £468,050 The 
ct recommend that a final 
dend of 15 per cent be paid 
on the Ordinary Shares, making. 
with the interim dividend, 18 per 
wt for the year After alloca 
ns to Pension Funds and trans 
ferring £275,000 to Genera! 
Reserve there remains a balance 
of £90,696 to go forward to next 
year’s accounts. 


The Consolidated Accounts 


As will be seen in the accom- 
panying accounts, the Consoli 
dated Balance Sheet discloses a 
position of considerable strength 
The combined cash resources of 
our several companies amount to 
no less than £1,378,230 in addition 
to Tax Certificates of £736,650 
The General Reserves” and 
“Reserves for Contingencies” 
reach a total of £1,737,762, in 
addition to which “ Development 
Account” stands at £839,143. As 
has been explained previously, 
the Development Account has 
been created to promote new 
enterprises in the publishing field; 
i enable the Company 

to take advantage of 
acqu established publishing 
properties as and when they may 
become available. In addition to 
such Reserves the undistributed 
profits in the Group amounts to 


the sum of £368,976 
The Publications 


The publications owned and 
published by the Group show a 
wide diversification in appeal and 
n the nterests they serve 58 
n all, 22 of them come within 
the general and specialist cate 
gory, the other 36 catering for a 
wide variety of interests in busi 
ndustry Altogether, 
therefore, the Group's activities 

in extensive field 

[he number and variety of the 
publications preclude separate 
mention, but some of the more 
important might be referred to 
indiv dua! ‘ 

Woman's Own, our colour- 
gravure weekly, continues to pro- 
and advertisement 
revenue, both of which establish 
new records The sale to-day is 
well in e€xXcess of two-and-a- 
quarter millions a week The 
full-colour printing facilities 
available to advertisers in 
Woman's Own are being used 
more and more, with the recogni- 
tion of the powerful selling force 
of colour advertising at an econo- 
mic cost. Also, with the advent 
of additional printing plant now 
ivailable we are able to publish 

number of 80-page 

a notable, and indeed 
record-breaking, achievement in 
the highly competitive field of 
women's weekly papers 

Tit-Bits, to use a 


phrase 1S 
Ai 
fu 


ness 


range over 


gress in saies 


popular 
“still going strong.” It 
y Maintains its popularity both 
with readers and advertisers not 
withstanding the considerable 
competition it has to meet in the 
field of popular weeklies. The 
circulation continues above the 
million mark 

Last year reference was made 
to launching a newcomer in our 
highly popular group of “Practi- 


cal” magazir Practical 
Motorist & yclist—a 
shilling monthly ; g to car 
and motor-cy¢ directly 
concerned wit! nee and 
upkeep The was an 
instantaneous 5 nd the 
curren le now 275,000 
copies per issu 1g upon 
that success we ing in 
September an rine in 
the do-it-y field the 
Practical H As the 
title implies, t maga- 
rine for th giving 
iuthoritative | and 
guidance in ¢ e mani 
fold house- 
holder 


C. Arthur Pears: 


jobs 


Arthur 
al Sub 
lishing 
il year 
o hold 
nasa 
Small 
insellor 
ver and 
r, per 
na 
conunu 
irge and 
vertisers 
es, pub 
1a con 
position 
ket, and 
parative 
y maga 
good 
progress 

Country Life Lid 
Country | enjoyed 
th ful years 
ougn its 
, Homes 
] ardening 
1A have had 
bear heavily ed costs, 
y have t xtent been 
ible to meet tl yutgoings 
tracting a volume of 
business Life and 
Homes 1 rardens have 
suostantia ncr Meir circu 
lations, t } any’s im 
od result 1 no small 
to t ts widely 
pub 
lishing bus i¢ public 
demand mary of 
English Furniture which costs 
( nd tt st volumes 
Country 
of the 
ensive pro 
st encoura- 
trated that 
ve market 
f t ch quality 

counts more than ng price 
Amateur Gar f ’ the lead 
ing gardening weekly, has once 
again moved forw ard to a new 
high record in circulation, the 


nub it 
pu ica 


and Gard 
Illustrated at 


Dy at 


Dp 
meas 


spread activ ok 


present figure being in excess of 
230,000 copies a week 


Temple Press Ltd. 

Temple Press also has had a 
sausfactory year. The industries 
with which its principal journals 
are associated have all shown in 
creasing prosperity, which has 
been reflected in the journals 
Nevertheless, increased costs of 
production have, to a somewhat 
disturbing extent, offset the bene 
fits derived from increased adver 
tising revenue; and the continuing 
advance in costs gives rise to dif! 
cult questions in secking a solu 
tion The all-important export 
sales of the journals continue to 
show a steady increase 

One of the 
aspects during the past 
been the increasing im 
part played by the mont 

Temple Press mx 
newer fields such as 
Oil Engine and Ga 

and The 
(purely an 
stead: 
tion 


most satisi 


Overseas neer 
export journal), have 

increased in both circula 
ind advertisement pages 


The National Trade Press, Ltd. 
Ihe Nationa 
had inother 


Trade Press has 
good year Last 
September the Company launched 
a new publication—British Com 
munications and Electronics 
which has been planned to 
information on the 
application of con 
cations and electronic 
equipment to Government D« 
partments, Transport Authorities 
ind manufacturing industry 

nerally The journal has been 

supported by manufacturers 
ol communications and electronic 
equipment and components, and 
it has secured a wide readership 
in the United Kingdom, and in 
more than eighty countries over 
scas 

The many Trade Fairs in the 
Textile and Footwear industries 
organised by the publications of 
the National Trade Press Group 
during the last twelve months 
have been well attended and have 
earned praise from the industries 
represented 


disseminate 
‘ 1 


ra cal 
mur 


Book Interests 

The book publishing activities 
of the business, now a consider 
able and important sector, con 
tinue to expand. The Subscrip 
tion Books Division, of which 
the marketing of Chambers's 
Encyclopaedia forms part, pro 
gresses cach year to still higher 
figures both in this country 
ind overseas Our Australian 
Company, now in its sixth year, 
has also done well and continues 
to extend its scale of operations 

The report and accounts were 
adopted 


LH 
Lit 
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MEET YOUR CUSTOMERS IN BRADFORD 
—and round about 


You can meet them at their breakfast tables in the 
Yorkshire Observer and again in the evening in 
the Telegraph & Argus. 


Between them these papers ! a sale of 153,030 
copies each week day. They part and parcel of 
the daily life of this dense! lated, prosperous 


and expanding conurbatio 


Their editorial content re it to all classes and 
covers all interests — bus ‘ws, Sport and pleasure. 
Advertisements are read regarded for an 
intense local loyalty gives | id confidence to 
anything printed in the “* | rd papers ”. 


SOME FACTS FOR YOUR (VENTION 


POPULATION OF BRAD! «>: 292,000 
INSURED WORKERS 14 50.5% 
WOMEN WORKERS 60 40% 
BANK CLEARANCES (15 £ 207,000,000 


the largest in Yorkshire. 


(MORNING 30,720) 


Che Celegraph « Argu 


(EVENING 122,310) 
HALE INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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RANK INTRODUCES Maurice Wiswck } IPA to hear ‘first 
NEW SCREEN AD cee serie impressions’ of 


. 
commercial von GOMmercial TV 


T with Lord r was 
recently disse ng Sylvester L. Weaver, president 


ahead with / ft as of the National Broadcasting Co. 
ee the week-end on- of America, will give his first im- 
om the beginning of mext year, ahead as 1957, say the Rank tractor for |! and pressions of British television 
J. Arthur Rank Screen Services organisation. Manchester. « ork advertising when he speaks as 
Ltd. are to introduce a mew A spokesman of the Rank organi- shire principal guest at a luncheon of 
pe r advertising magazine sation said this week that the He hi the the Institute of Practitioners in 
called “Shop. series will complete a gap in the formation atly Advertising at the Dorchester 
will consist of three 30-seconds range of space available to ad- strengthe) will Hotel, London, on Tuesday, 
idvertising spaces, linked by vertices watten the G8 edi not at any September 27. 
ditorial material. It will be... ee §6=—6lhees of The He will describe how TV ad 
shown at four-weekly intervals vith the coming of commercial group int » the vertising has affected the national 
"1 approximately 1,350 cinemas. ry, he said, “advertisers have ITA for t ct economy in America and how 
duction, in colour, will be by learned just how much they can Last day ns is American advertisers and agen 
reen Audiences Lid., and dis- get across in 30 seconds.” next Thur cies have established their own 
bution by Theatre Publicity hewn eee ~~~ standards of conduct and pre 


=. 

id. e 4 sentation . 
statement issued this week, Erwin Wasey are named lo dle The IPA hope that member 

Arthur Rank Screen Services agencies will make up parties fo 


Ltd. claim that on an estimated big drive to boost bacon 8 


tendance of 334 per cent 


Soard of Trade figures) A LARGE-SCALE advertising campaign to s n will The ABC net sale figure for 
cational attendance can be break on October 1. Sponsoring body is the : Bacon ADVERTISER'S WEEKLY 
stimated at 9 million for each = "formation Council, which will receive the support t ducers for the January-June period is 
edition. in the United Kingdom, Denmark, Holland, Poland a public 
of Ireland 10 306 
COVERAGE The Council has appointed newspapers izines ’ 
es f¢ . } ” lereve 
— tong 4 ro ny as cee w ‘erever the largest net sale of any 
H 7 . a! agents. ] : ) > , os 
\dvertisers can book regional as - Sx 7 a , journal devoted to advertising 
well as national coverage, in '"formation officer has been In addition ti be a d cketi 
one or more of six areas: the @Ppointed, and he will shortly heavy campaig at’ the and marketing. 
regional break-down of cine- ‘tart work with the agency's trade, with 1! m of 
mas is given by the Rank offices at Brook House as his attractive point-o naterial eee ye ee 
organisation as : headquarters as an importar Public guests 
7 ateme 3 . | al« sed r S 
seun 8 London, Southern end os Reg ye _— ye Mec i — wil a vod fo In the evening, Mr. Weaver 
Eastern England .. 425 ve eee IP her thy ee ae a will address a special session of 
Area 2 Western England and said that preliminary plans The Council, w impaign > ; 
. Pipe , ; f : ae 7 - IPA fellows, members and asso 
South Wales 125 indicate that the main spearhead will be educa | as well as pe poawresir wed 
Area 3 Midland region 150 of the advertising programme will promotional, says tt anxious ‘te members 
Area 4 North West region 250 be a heavy consumer campaign to assist the reta veloping See page 263 for other news of 
Area 5 North East region 250 using large spaces in national effective point of sales methods commercial television. 
Area 6 Scotland 186. 
Competitive products will not z - a ' . 
appear in the same edition, and THE ADVERTISING MAN’S GUIDE TO ASTROLOGY 
advertisers will be limited to . cas : yet this strai 
. . get this aight, Jack You 
participation in six editions in Virgo is Versimilitudinous | yo ey oo wee 5 
one year. (August 23 - September 22) And good luck to you. But K ' 
Are you happy in advertising? Don t be insufferably priggish VA 
cosT you ever feel that there are nobler it FZ ,. 
, occupations? Arent you sometime A ght that’s finished and over | aS 
Distribution charges will be appalled at the facility of it all? Yes, we thought | with, now let's forget it. But if you — 
13s. 6d 1.000 esti ted you were re want trutt in advert ng AerewTrs 
i ; 2 6d f ti l And who the blazes are you to be so self-righteous about y remember that at not much : 
veewers a . tor matons everything? Don't you get your living out of i f than Ils. per thou with a \ f 
bookings) and cost of copies Do you ever tars your lafleted salary cheaus over to 8 rculation of 4 m., Public Service , 
will be £1 10s. 3d. each. deserving cause? Not you' Not (if we may quote s jolly good buy And that's the J 
Approximate production costs | a sagacious comedian) on your nelly! truth | / 
per space will be £750. SERVICE r 
‘ F4 
“Shop” will not affect the “Tips” P us L I Cc  6ALee h 
. wh b 4 ngs ¥v e oMcial pourna , 
aa, led ae oy Reginald Harris Publications Lid.. 3, Stanhope Row, Mayfair, WJ GRO 3877 
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‘Radio Times’ hits new net sale 


peak: ABC latest 


‘DAILY SKETCH’ CLAIMS A MILLION 


The latest ABC figures for January-June, 1955, show that 
the “Radio Times” has now reached its highest figure— 
8,832,579. The “ Daily Sketch,” which began the six months 
under review with 884,000, reached 1,002,137 in June, and 
1,031,000 copies for July. 

Not included ir 
panying§ table 
Inde pende nt VW) 67 
June 30, 1954), 31,43 


North Wales and Border 
Counties Group 
net sales up again 


June 30. 1955) in : : ABC net sale figure for the 
Se a el ; North Wales and Border Cour 
Sscrics, 228 (year j , 
aa ern es Group for the January-June 
l 54), 4,1 yea . criod is 108,848. This compares 
1955) Clare Cham; + vith 103,882 for the previous 
(year to Decemb riod and 98,747 for January 
16,400 (January-J ) June, 1954 
Electrical and Ra ] The latest figure—which was 
January-June, 1954 wrongly quoted in the table in 
11,469 ; July-Decemt | ; ir last issue—represents a con 
(weekly from August 21), | derable rise since 1949, when 


January-June, 1955, 12,744 he figure was 81,316. 


enone 


4 dinner party wa 1 at © right): C. Fenby, editor-in-chief 
Hotel, Birminghan nd director; W. B. Morre 
the achievemer fa wee imaging director, Birmingham 
of more than 200,004 Gazette and Despatch Lid 
the “Sunday Mercury) Bir R. P. T. Gibson, chairman, Bir- 
ham ngham Gazette and Despatch 

The party was given by the di td., and joint managing director 
tors of the Birmingha ’ Westminster Press Provincial 
and Despatch Lid ’ Newspapers Lid.; F. P. White 
attended by member f ead, editor, “Sunday Mercury’ 
of the Sunday M Ff. W. Thorpe, circulation mana 
together with dire er, Birmingham Gazette and 
and retired members of Despatch Lid.; and C. E. Ticquet 

In this picture are (seated, let vag“ af 


deputy editor, “Sunday Mercury 
oe «<< 


Consistent rise BBC publications 
for Kemsley 


Kemsiey Newspapers Ltd, wh revenue leaps 


joined the ABC last year, point Total revenue from BBC pub 
to consistent rises in their sale cations for the year ended 
since before their first ABC fig March 31, 1955, was £1.861,143 
was given, for the July to Decer compared with £1,590,237, the 
ber 1954 period The Sunred BBC's annua! report and 
Times, they state, has gained sales 4ccounts for the year 
in each six-month period since "eveals 

July-December, 1955 


Over the last year the Sunda 
Times sale shows a fise of 28.447 
copies (4.9 per cent), the Empir 
News has gained 86,650 copies 
(4.5 per cent), and the Sw, 
Graphic 458,568 (3.8 per cent 

All three papers have shown 
increases during cach of the last 
three six-month periods. The sale 
of the Sunday Chronicle is als 
rising, they state. 


Expenditure on “publicity and 
nte relating to pro 
grammes was as follows: sound 
roadcasting, £67,313 (0.67 per 
cent of the total), as compared 
with £60,650 for the prev 


gence’ 


ous 
car television broadcast ne, 
£13,785 (0.27 per cent of the 
total), compared with £11,947 
external services, £61,708 (1.25 


per cent of the total), compared 
with £72, . 
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Jan.-June, July-Dec., Jan.-June, 
1954 1954 1955 
Daily Mail 2,127,227 2,104,987 2,068,167 
Daily Sketch 825,829 882,397 950,286 
1,430,862 1,382,293  1,312,72 
2,676,037 2,664,921 2,549,228 
8,200,208 8,246,149 8,832,579 
141,610 134,322 139,752 
11,145 11,999 11,559 
6,225 7,725 7,937 
11,715 10,973 11,567 
, es) 77,601 75,871 79,585 
Ne eTS SeriICcs 
39,124 39,064 41,39 
Sa Telegraph 23,435 25,079 27,55 
P 16.826 16,027 17. 8R¢ 
r zette 5,387 5,541 5,979 
/ 2.966 3,024 3,180 
} 9,892 9,935 10,715 
13,294 13,704 14,589 
9,265 9,212 9,32 
6,728 6,776 6,94 
2,614 2,589 2,65¢ 
r tle 3,329 3,401 3,548 
Total 132,860 134,352 143,76 
Sussex Dail 6,953 7,054 7,43 
Evening Adver lon) 29,341 29,468 8S 
Evening Argus (B edition) 71,170 72,034 73,3 
West Lancashire Gazette 64,198 66,979 66,598 
Yor! rel i 252,860 251,862 257,01 
Western Ina nouth) 36,660 37,271 37,94 
Bedford } 0 r (series) 22,362 22,597 23,34 
Bedford 1] a hire Standard 30,884 30,805 31.46 
Biggleswa Ci & Bedfordshire 
Ga 8.073 8,054 8.2 
Caernarvon H 27,819 28,232 29,0 
Coventry Sta vick shire County 
Newspaper 10,058 10,282 11.9 
te 9.979 9,473 9.55 
Group 253,213 251,130 261,12 
Shires Advertiser 
r & Gazette 22,612 22,575 22 
12,191 12,084 12 
78.343 78.544 28 
21,992 22,401 2 
ries) 25,117 6,346 33 
ser 15,723 15,571 18 
Weekly News 6,412 6,423 6, 
B re Expre 13,209 13,410 14 
22,46 22,487 23 
> Group 60.272 59.916 63 
) 23,446 23,757 24 
ampton) 10,638 10,670 11 
21,03 20,906 21,44 
13,370 13,092 13,( 
, 14,991 14,843 15,1 
‘ a field & District 
{dver , 8.688 8,608 g¢ 
Rugby Adver r 
Tuesday editio 3,453 3,280 + 
Friday 7" 20,369 20,240 20, 
Weekly Post New 16,361 19,4 
West Briton & R wall Gazette 37,925 37,837 38, 
Surrey Comet & \Vliddlesex News : 
Wednesday edit 20,311 19,772 21,978 
Sat lay 49,682 49,576 52,954 
Yor! Evenis 145,181 145,499 147,85 
Burn Expre 
Wednesday e 26,635 26,072 26,19 
Saturda 34,928 34,190 35,079 
Bury Time 
Wednesday e 16,289 16,219 16,464 
Saturda 28,270 28,001 28,72 
Doncaster Gaze 24,611 24,723 25,459 
Kent Messenger (se 61,057 61,477 64,38 
Punch 144,556 145,276 149,958 
C ountrymar 80.812 84.092 81,174 
Universe 255,140 261,146 270,242 
Everywoman 330,960 348,201 369,040 
Kinematograph W 6,224 6,289 6,485 
Hairdressers Journa 31,020 31,430 32,221 
Ideal Home 205,968 237,109 264,250 
Horse & Hound 46,65 47,550 49,610 
Black wood's Magazine 18,507 16,853 16,843 
Weekend Mail 1,870,386 1,753,653 1,772,440 
Associated Kent Newspapers 118,585 118,814 118,814 


‘Financial Times’ up 

Among other national papers, 
the Financial Times has shown a 
three periods, 
January-June, 
in January-June 


rise over the last 
from 65,599 in 
1954, to 78,953 
this year 


The Daily Worker is up from 
80,575 (July-December) to 83,376. 


Next 
titioners in 


day, April 11 


evening. 


year's 


annual 
meeting of the Institute of Prac 


IPA date for 1956 


genera 


Advertising will be 


held at the Institute on Wednes 


The IPA’s annua! 
dinner and dance will be held at 


the Dorchester Hotel on the same 
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Editor attacks ‘mutton dressed {pp service 
as lamb’ ads for leather 


The Leather Trades Pub- 
MICHAEL CURTIS SUGGESTS EXCHANGE lishing Co. Léd., have set up 
OF TECHNICAL VIEWS 


a press information service 
for the Leather Institute. This 
new service, which will start 

Advertising and editorial in today’s publications should be operations in a few weeks, 
“complementary in the reader's eye, yet remain clearly follows what the Leather 
distinctive for what they are.” 

rhis “journalist’s view of advertising” is given by Michael 
Curtis, editor of the News Chronicle, in a front-page article 


Institute describe as the “con- 
tinuing development of public 
ia the current issue of the Institute of Practitioners in Adver- 
tising’s Institute Information. 


relations activities in the 

leather industry.” 
Arrangements have also 

been completed for the future 


educat and information. The publication of the “Leather 
Under the heading “An Editor difficulty is to find the physical World” by the New Century 
Looks at Advertising, Mr. means of communication _ be- Publishing Co., Ltd., on behalf 
Curtis says that the journalist tween the two professions.” of the Leather Trades Pub- 
nly resents the advertising man Mr. Curtis says there is a lishing Co. Ltd., who will 
when he appears to be trying tO harrier between advertising and David Kessler, ma of retain control of the policy of 
: oem me him. the journalism, partly because the = ‘/¢ “Jewish Chror first the paper and the editorial. 
irnalist feels that advertising two are so dependent upon each brick of the paper ng on By an agreement with the 
suld be neither subservient to, other, and each is helpless with- Furnival Stree has “Shoe & Leather News,” K. J 
should it dominate, the 606 the other. Beeby, the features editor, has 
litorial matter alongside it. “All the good will and all the , . been appointed on loan to the 
“The worst offender of allisthe oi educstion ia the Airport ad editorial staff of the “Leather 
sdvertisement which decks itself world will never entirely dispose Advertisement ndon W orld.” 
vut to look like news—mutton of this psychological barrier.” he Airport are to in gnia Further details of the public 
iressed as lamb, or vice Versa, = cays of British as w air relations scheme are expected 
lepending on your point of view, But this does not matter, While lines operating | icro to be announced shortly. 
‘ys Mr. Curtis. , the inevitability of the barrier is drome, it wa louse 
Determined to ‘ kill * understood, there is much that of Commons 


4 me of tn los can be done to break down the atte on 

gain, so . ec arger ny yer curt r yy 7 s— ~ te 

slay advertisements appear —P*P¢F curtain Iwo Freds programme beats 1954 

rmined to ‘kill'—either pic- Any attentions a <a ‘hie. a ~ 

. me gee 9s might pay to journalists should am é ’ 
or typographically—the 


Fu 
. > . | \ W r 1h Lid Pyrene Co 
he aimed at the “senior and by over ul 00 ltd. « Broughton-Black Carrer 
° , : 


| content of the page. It waiddlo-ccud” anmemeiinus - , 
po ge = pra a — “These are the men who have Latest list of sup; of this 4 Ww. t sy Con be Reid a Co. Lig 
the most effective ispiay the necessary experience of their year’s programme | ‘ Iwo R. J - ao 7 : ahem 
. sements I have seen is put job to appreciate the essential Freds Cricket Mat , edsof Ga itd: Fillerve (Go eten itd 
a well-known soap firm in role which advertising plays in it which go to NAD, oriogs the J. W. Hibbert): W i ‘ 
n. by § column (a notori- aime 5 Ltd. (A. G. Kenda Walter Car & 
: ; al More important, they also total value of sp id to Sons Ltd. (Peter C. Leighton) ; Jobn 
difficult size for editoria possess the influence and £3,764 2s. Walker & Sons Ltd; Debenham & 
up men) Hl critic authority to make a personal im This is nearly : than —_Freebod ' { P 
But it disarms all criticisms by pact on the product they are last vear total. a Lab ri ! (Peter 
1g a bold and attractive helping to create,” says Mr. Which was £2, Vecsum OU ¢ id. & H P 
ire into sharp relief through Curtis The matct y the cen: OE S Bikes ote. Lad © Buen 
ise of a broad, white border “Introduce an advertising Fleet Street ¢ and ee — Rn >» i hn Mack! 
ye appeal is at least as copywriter to a chief sub-editor, will be played at! oe se 
tive as some of its more , display artist to a features or Wednesday, Sept Smiths English Clocks Ltd. (W. A 
ent competitors, and an ait editor The ensuing discus Latest advert > pro aan - anes = di Mg a 
al picture oh ~— er sion might not be without its gramme are re t . coathh > Cnaany thestaenes 
a. , ax! Sie without fear of moments of acrimony, but the Basil Butler Ltd Co., Ltd. ; White, Tomk & Courage 
mr or Comtusion oleasiie net result would certainly be ha * — ¥ Ltd. Peek, Frean & ¢ Lid 
ow many display Gave _ oan tales . ” et istv rd 
ts fake Amin account the PTOMESTS both Haig-McA i td 
ler and typographic al Nevin D. Hirst (A Ltd 


ma ; up of the medium in which G t th as ore hon rr : d DEMAND FOR 
iney appear é ran on e labaster P d Sons ’ 

* Mutual exploration ° . Ltd, Pas Prin ng M ‘ondon) BIF SPA CE 
Continent oo pace booked by last week-end 


1 feel sure that an exchange 


- - ‘ , ee ae . 
views on the purely technical Grant Advertising, with 33 * * * for the first half ge Br _ 
field of display and make-up _ totally-owned offices in the USA Harold Fish (D eraph) Indus ries Fai - Boge 
would itself be productive of Europe, South America, Asia and in ts aenle s ay ey o —— sq t rf = - 
etter newspapers, better adver- Afric have become affiliated aditon att . reports “sree : ile pane her : ha 
ng and greater understanding with five advertising agencies on that - ae om ie yave also been earmarked ) 
There are many other fruitful the Continent. Reason given by H : hg firms who have indicated that 
ier aaa (py =a ; wets $ first list of Gor the a t att r, te 
sbjects for mutual exploration, the agency is that the move will wy “cat + Rae hey will exh bit at this Fair, to 
continues Mr. Curtis. “What, help to cope with increasing busi- Mestenn Glare ’ GEC be held at I arls ourt, I ondon 
for example. is the basis for that ness Ltd. (Arthur Clark e Lid from February 22 to March 2 
3 re. : a F 1 - ‘ ™ is . | 
incient and hallowed tradition in The agencies are Publi-Syr ae 7 - I & Ly! The later Fair will be held at 
ivertising circles which assumes these, Belgium ; Wah! Asmussen. on Wiss tt ' Record Olympia, London, and Castle 
that no one really reads a paper Denmark ; Wilhelm Wilkens Wer- < itd. @. G. H Bouchard Bromwich. Birmingham, from 
ts advertisements) on Satur- bung, Germany; Studio Stile, Aine Lid (D. R. I Services = April 23 to May 4 
ot parogecccrnencr v2 , : — utch td iJ er : 2 
ja Most people's experience Ita nd Arne Hakanssons An- Palm” Toflee Lt A B. Walters Charges for exhibition are the 
s precisely the reverse! Why nonsbyra, Sweden Chas. H. Phillips ¢ Ltd same as this year: 6s. 6d. per 
does the irnalist so often fight Further affiliation with adver Fis t. Mack Todd & Co. Lid sq. ft. for space and 4s. 6d. for 
shy of advertising and adver-  tising agencies in other countries “y™..?*"") , ( p Standard shell stand construction 
tisers as legitimate subjects of of | irope are being planned. Ssunder I G . ne Ltd at Olympia and Earls Court. and 
enuine news ? Many present Grant London hresher & Co. SF ares Ss. 6d. per sq. ft. for indoor space 
~ , i ] f a , t mut G r r . ~~ 
‘There is indeed plenty of accounts will be served by these “"?te Ay (G. P. 1 Pepsi. and Is. for outdoor space at 


scope for argument, for research, new offices on the Continent. Cols Bottling Co. (London) (L. H. W Castle Bromwich 
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More spent on tourist 


ads—income soars 
AMERICA IS MAIN TARGET OF BTHA 


Britain’s expenditure on tourist publicity and her income 
from tourism have both greatly increased over the last eight 


years. 


First ‘laundrads 
distributed 


First of the Li 
idvertisement card 


serted in laundry p 
been distributed K } 
lf. B. Browne Ltd. ! 
Books, the advertis 
in four colours on a 
board, 14 by #8 
Good Housekeepin 
Happy Home, 7 
hold compendium 
Evelyn Bowyer ! 
handle this new 
Institute of Laun 
an advertisement 


Bond & ¢ Lid 
250.000 homes in a 
during the 
tember 
Cost of m 
boards n lat ry 
from 4’/s per 1 ti 
million hous 
1,000 |f 
It is claimed t! 
provides a 
112 sq ire 
twice thal areca 
sides whict Is 
miss and difficult t 
does not have 
interest of othe 
or editorial 


British design 
traditions 


British industrialists and bust 
nessmen still move wit! ! 
in their boots” in matte of 
design, and it is their backw 
attitude that is the chief deter 
rent to design in Great Britaio 
W. M. de Majo told the In! 
national Design Conference 
recently at Aspen, Colorado 

“ The valiant educational 
efforts of a dozen societies such 
us the Council of Industrial 
Design have been able to hasten 
them only a little,” he said 

One field in which there was 
a great deal of activity was 
presentation design. Because of 
Britain's need for constant expan 
sion of her export trade, the 
return of the buyers’ market, and 
general prosperity, a number of 
concerns had called in design 
specialists to give their packs, dis 
plays and presentation material, 
and occasionally even their pro 
ducts, a “ new look.” 

Most of them were smaller con 
cerns, less encrusted with super- 
organisation and top - heavy 
executive boards—‘“they have 


still 


In 1947 the British Travel 
ind Holidays Association spent 


£103,421 on publicity, and 401,000 


itors brought a total tourist 

ncome of £33,000,000. Last year, 
en £547,057 was spent, 901,460 
tors provided a tourist income 
£137,000,000. 


These figures are given in the 
xciation’s 27th annual report, 
sh states that Britain's tourist 
ctions received wide publicity 
ughout the world in news- 
ers and magazines and on 

and television. 


Bi-lingual ads 


European countries, bi- 
al advertisements, special 
rs and leaflets, and motoring 
were among the media used 
ve end of March this year 
Association’s publication, 
ne Events, had reached a 
circulation of 30,000—70 per 
more than last year. 


the House of Commons 
ly, Mr. Peter Thorneycroft, 
President of the Board of 
said that the major part 
e resources of the BTHA, 

was the Government's 
en instrument for tourist 
ity overseas,” was devoted 
attracting visitors from 
ca and Canada, particularly 
from the middle-income 


$ 


and men of tomorrow 


BRYLCREEM 


Tae eeaerecr "- seaease *s 
This double-crown Br eem paster 
showing Test Johnny 
Wardle, ties up wit cond year 
of Brylcreem's Cr ip for the 
best performance ? nt ricket. 
Agents for Brylcree re G. § 

, 
vra i 


McCann is charily’s 
new chairman 


J. J. McCann, of Radio Review, 
was elected chairman at the first 
meeting of the council of the 
Advertising Benevolent Society of 
Ireland 

Other officers appointed were 
vice-chairman, G. S. Childs (Irish 
Assurance Co. Ltd.); hon. secre- 
tary, D. J. Garvey (Janus Ltd.); 
hon. treasurer, A. J. Gairn (David 


Allen and Sons Ltd.) 

It was arranged to hold a 
number of fund-raising functions 
during the winter of 1955-56 


These will include a dance, a 


- ‘recovering—but our worst 
live’ says designer de Majo 


d that these subjects are 
tal to be left to the often 
zard notions of sales or 
sing departments, or worse 
o their printers or en- 
neers,” he said 
Mr. de Majo continued: “ Pos- 
‘ly it is just becoming obvious 
hat, with the levelling out of 
manufacturing and marketing 
methods, the final tilt of the scales 
towards success will come more 
ind more from good design. But 
t will not be enough just to edu- 
cate the public. The manufac- 
turer must educate his own staff 
from the executive to the delivery 
man.” 


Artist essential 


It was an encouraging fact in 
the graphic fields that the artist 
or architect was becoming an 
essential part even of magazine 
lay-out and make-up, at least in 
Great Britain. The British public 
“no longer recoiled" from pro- 
gressive pure art, but were becom- 
ing used to it through familiarity 
with colourful pages, sophisti- 


Christmas draw and film 
premiére 
cated lay-outs, abstract symbols 


and good clean typography 

The fields in which design had 
advanced furthest and been tested 
most thoroughly were packaging, 
point-of-sale, and exhibitions 
The average was still nowhere 
near what it ought to be, but the 
great number of good designs 
here would stand up against good 
designs anywhere, and one can 
at least feel a new spirit stirring 
among the industrialists 

He thought design in Britain 
was on the way to recovery, but 
much of it still clung to the worst 
traditions of the past, suffering 
particularly from a hangover of 
the modernistic period of the 
early twenties. Sterile func- 
tionalism was as bad as excessive 
ornamentation—*“ and in Britain 
we have more than enough of 
both.” 

Other British guest speakers at 
the Conference were Michael 
Farr, editor of Design, and Lan- 
celot L. Whyte, author and 
scientist 
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CONFERENCE 
OF YOUNG 
PRINTERS 


The Fourth Young Printers 
Conference will be held at 
Queen's College, Oxford from 
Saturday, September 10 to Tues- 
day, September 13. Previous 
conferences have been held at 
keble. 

The joint secretaries of the 
printing trade’s Joint Industrial 
Council, which is sponsoring the 
conference, have written to the 
Council’s district committees ex- 
pressing the hope that the confer- 
ence will repeat the success of 
its predecessors “in bringing 
together a cross section of the 
young men now training for their 
future in the industry—in the 
various departments of the works 
and on the management side.” 

The programme has been pre- 
pared to provide “a stimulating 
and valuable experience” for all 
who attend 

The addresses wi 
gates will hear are 
lems of Management,” by M. G 
Bisset, general raanager, Hor 
rocks & Co., Ltd., Ashton-under- 
Lyne; “A Review of IPEX,” by 
H. J. Jarrold, managing director, 
Jarrold & Sons Ltd., Norwich 
a trilogy on the Joint Indus 
trial Council consisting of H. G 
Clarke, chairman, JIC, C. W. D 
Alister, assistant secretary, British 


1955 


h the dele- 
“The Prob 


Federation of Master Printers 
and G. C. Eastwood, assistant 
general secretary, Printing & 


Kindred Trades Federation; and 
a talk on PATRA by Dr. G. I 
Riddell, director, Printing, Pack 
aging & Allied Trades Research 
Association 

Other features will include dis 
cussion groups on industrial rela- 
tions and technical developments; 
visits to Oxford University Press, 
Pressed Steel Co., Morris Motors 
Ltd., and university colleges; and 
an open forum for discussion. 


Application forms can _ be 
obtained from the Joint Secre- 
taries, Joint Industrial Council. 


11 Bedford Row, London, W.C.1 


‘Ban on foreign 
agents in Brazil’ 


Forcign advertising agencies in 
Brazil will have to close down 
within six months if a Bill which 
is reported to have been proposed 
by deputy Frota Aguiar becomes 


law. It seeks to nationalise the 
advertising industry in that 
country 


Leading Brazilian newspapers 
have attacked the Bill. Correio 
da Manha comments that after 
the “petroleum is ours” campaign 
the country is now faced with an 
“advertising is ours” campaign 
It stresses Brazilian news- 
papers need the services of 
foreign advertising agencies 

A Brazilian Embassy spokes- 
man in Lendon was unable either 
to confirm or deny the report. 


that 
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Advision show 
‘secret’ TV 


film ads 


Filmed advertisements which 
will be shown when commercial 
TV begins on September 22 were 
screened by the producers, 
Advision Ltd., last week. 

In addition to these, for adver- 
tisers whose names cannot at 
present be released, there were 
ve action films for Horlicks, in 
which the name of the product 
shown but not mentioned, 
ind for Gillette; a cut-out 
animation for Gillette; a “pre- 
senter” type spot in which the 
announcer verbally confused 

ette and Tide; four French 
spats for soap,  ballpoints, 

inkets, and cigarettes; and a 

vema_ film publicising the 

ening Standard 

The programme was introduced 

Kevin Hibberd, managing 
sctor of Advision, and Steven 
lton, the firm’s account 

x utive 

Mir. Hibberd claimed that most 

tisers viewed commercial 
iS a capital investment, and 
not cutting down on other 
They did not expect 
ediate increases in sales, but 
nvesting in what they hoped 
become one of the major 


was 


the States, he said, com- 
1l TV was already on a par 
vagazine advertising. News- 
advertising was far and 
the largest medium, and 
almost certainly continue 


Hamilton said that on the 
tinent leading film technicians 
k their work for commercial 

nuch more seriously than did 
h technicians 


TV conversions 


As a result of the advertising 

impaign advising speedy conver- 
ion of television sets, many 
dealers in the London area have 
more orders than they can execute 
by the time the ITA programmes 
begin, claims a statement issued 
by Belling & Lee, Ltd. 


Closed-circuit TV 


for works opening 


When the new Perfecta bed 
jing factory of Bains, Everitt and 
Ltd.. was opened recently at 
wrrowash, Derbyshire, by Lady 
t. she appeared on a num- 

TV sets inside the new 


In a closed circuit transmission 
cameras relayed the opening 
ceremony and her tour of the 
works to those who could not see 
the dais or the inside of the 
works 

After the officia 
Barnett presented long service 
uawards to employees, went round 
the works and “tested” mattresses 
The arrangements were handled 
by the Derby office of McConnell 
and Co. (Advertising), Ltd 


opening Lady 


Noelle 
a recent 
r here 
manager 


Brighton 
before 
Polarizers (UK) Lid 


of their agents 


Midland ad men 
see Televisuals 


Special showings of Televisuals 
were held last week in Bir- 
mingham at the Queen’s Hotel, 
Birmingham. 

The exhibitions of Televisuals 
were specially devised for Bir- 
mingham and the Midlands 
advertisers, say Televisuals Ltd., 
and they were seen by over 106 
executives. 

“Pressure of work and the 
interest being shown in Tele- 
visuals,” are the reasons given 
by the firm for a move to new 
and larger premises. 

Televisuals Ltd. now have their 
offices in the premises recently 
vacated by the Independent 
Television Authority, at 12-16 
Wood Mews, Park Lane, W.1. 


Rank at Radio Show 


At the National Radio Show 
to be held at Earls Court, 
August 24 to September 3, J 
Arthur Rank Screen Services will 
equip and staff the Radio Indus 
try Council's studio and will 
provide a central control panel, 
ind film and picture scanning 
lies 

They will put on four pro- 
grammes a day on behalf of the 
Radio Industry Council, to be 
piped round al! the sets at the 
exhibition. Eric Fawcett will be 
the producer 


genera 


fac 


Packaging, direct 
mail on show 


Two exhibitions will be held at 
the Institute of Practitioners in 
Advertising’s headquarters in 
Belgrave Square in the next few 
months 

From Monday, September 12 
to Friday, September 23, an 
Exhibition of Packaging, pre 
pared by S. H. Benson Ltd., wil 
be on show, and the British Direct 
Mail Advertising Association 
have lent their prize-winning and 
supporting entries for this 
BDMAA awards for exhibition 
Monday, October 3, to 
Tuesday, October 11 


years 


from 


Middleton presented prizes for 
promotion 


a luncheon at the Grand H 


com pe " were 
classes. 

Ueft) 
irector 


campaign for } 


and H. A. Aug 


Auger & Turner Lid 


‘Third TS ider 


review. \':’- told 
. ’ oO 

A “third t : 
referred t 
mons last 
Grimston, Mi 
master-Gen 
delay mak 
allocation annels 
in Band Iii evision 
service un id had 
an adequat f judg 
ing the rival 
television intil a 
technical ap $ avail 
able as to v a pro 
gramme ous irted in 
black and w! 

L. D. Gan it Post- 
master-Genera hat the 
question of a f Band 
lll channels w camined, 
but it would before 
hed on 


was 
f Com 
Robert 

Post 
would 
sarding 


a decision 


“this difficult 
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‘Stat Review’ 
libel claim 


settlement 


The settlement was announced 
last week of a libel action by the 
Legion Publishing Co. against the 
Temperance Council of the Chris 
tian Churches (Educational) Ltd., 
publishers, and the Walthamstow 
Press Litd., printers, for an 
alleged libel contained in a pam 
phiet published in November, 
1954, entitled “Drink and Gamb 
ling in 1954: Facts, Figures and 
Opinions to help Preachers and 
Speakers in Preparation for Tem 
perance Sunday, November 21, 
1954.” 

For the plaintiffs it was stated 
that the pamphict contained the 
passage: “How is it done? Partly 
by continuous and clever adver 
using Details of expenditure 
and poster advertising are not 
available, but the Statistical 
Review of Press Advertising has 
given some illuminating figures 
for newspapers and magazines 
during 1953 


Apology accepted 


There then followed a reprint 
of figures falsely attributed to the 
plaintiffs by The filiance News 
and The White Ribbon 

The plaintiffs were prepared to 
accept an apology which had 
been tendered as disposing of the 
matter 

For the defendants it was 
stated that the very last thing 
which they would desire to do 
was to publicity to false 
hoods They realised that in the 
present case they had most un 
fortunately and unwittingly done 
so and had attributed to the 
plaintiffs statements they had 
never made and which were in 
themselves untrue 


give 


Governmen!-industry ‘cinemagazine’ 
scheme ‘o boost export sales 


Vogue 

autumn 
on colours wrigolds are 
launched Tie-ups a 10w being 
with store hroughout 
using displays 
and other point-of-sale material 


the August 


cover above 


issue 


new 


carried out 


the country window 


Office of Infor 
produce for the 
Trade a regular indus 
cinemagazine,” of 


British 


The Central 
mation is to 
Board of 
trial 
about 
shown 


stories 
industry to be 
in export markets 

Each issue will include 
or four items, and a 
association whose 
featured will meet 
filming its story 
ment departments 
will pay for foreign 
versions, for copies, 
distribution overseas 

Main distribution will be made 
in the United States, Latin 
America, Western Germany, and 
the Commonwealth 

The “cinemagazine™ is to be 
made in series style to interest 
ITV markets in the US, Canada, 
and Latin-America; but it will 
also be suitable for cinema show 
ings in all territories, and for 
specialised showings, for instance 
at gatherings promoted by a com 
pany’s local agent in consultation 
with the commercial attaché 


three 
firm of 
product is 
the cost of 
The govern 
concerned 
language 
and for 
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ISBA committee 
re-elect Thiele 


At the first meeting of the 1955-56 
executive committee of the Incor 
porated Society of British Adver 
tisers, Wm. C. Thielé, advertising 
manager, Yardley & Co., Lid., was 
elected chairman of the executive 
committee for the third successive 
year. F. W. Paul Corbould, man 
aging director of Vick Internationa! 
Lid., was re-elected vice-chairman. 

For the time being Mr. Thiek 
will combine the offices of chairman 
of the executive committee and 
honorary treasurer of ISBA 


* * * 

Alex Howte, chairmar and 
managing direc r of Rex Public 
Servi Lid nnou d 
the appointment of George Stewart 
to th post ot 
du lk M: Stew 
from Glasgow offi London 
September. Mr. Stew oined R 
mn 1927 nd became 1 lager fo 
Scotland in 1938 Af five y 
in the RAF he rejoined Rex nd 
1948 : ppointed d 
th my n 19 h 
! fant 1 naging d 

From §S pt ber, Rex Pu 
\gen Gldsgow will be ma d 

w. R. Wilkinson, and the diss 
tudio will be under th ymntrol of 


Maxwell Edgar. 


* * * 

A. ( Burton, managing director 
of Int Ltd Lon has n 
nounced tl following new PP int 
ments the board of Intam South 
Afri Pty.) Lid.: R. C. S. Hooper 
to ¢t lirector in charge of the 
Durban off Alan H. Reader \ 
be director in charge of the Cap 
Town office ind A. Campbell 
Gifford as an additional director in 
the Johannesburg head office, wher 


G. W. Mackenzie | chairman ind 
Olaf Sandy managing director 


* * * 


New =~ py of the classified ad 
vertisement de irtment of Rol 
and Parker Lid. i D. P. B. Grogan. 
From 1947 until i Ro 
Parker, Mr. Grogan was « d 
idvertisement manag with D. H 
Brocklesby Ltd Previously he w 
with Gaumont British Kal 
of the Rank organisatio nd j 
ing the war he served in the RAI 


~@) 


(a 


bpreatipriy. 5 


Sir Robert Evans (Evans 


George Stewart Wm. ¢ ] 
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J. C. Jain, general manager I 


Times of India” and associate 
p ublications arriving at Lond 
firport with his wife While here 
he investigate British news, 
production technique 
* 7 * 

Frank L. Dix has been appointed 
production nanager to Jam 
Sutherland Publicity Ltd., specialist 
in engineering publicity In 194¢ 
Mr. Dix joined Lord Woolton 
publicity team at Conservativ 


Centr il Offic under E. D. O’Brien 

publicity production 

press relations for the Wessex ar 
* * * 

Francis A. Low became featur 
editor of Handyman on Mon 
He is now responsible for th 
slanting of editorial matter folk 
ing Handyman's decision to app 
regularly on commercial TV H 
is 24, and joined the paper 
months ago 


* * * 
Robin Fredericke has joined 
contact department of Smiths’ A 
vertising Ag H 
idvertising in I 
country and ral ind 
cently h ston at the Ger 
Election as a ndida 
* * 
Helen Rodgers and Brian Slater 
ire tWo New account cxecuuy wi 
ave joined Cathay Ltd Hor 
Kong Both are from Syd 


wher Mrs Rodgers was vy 

William Rodgers & Associates, and 
Mr. Slater was with L. B. Renn 
(Industrial & Technical Advertising 
Iwo other members of the Catha 


Lid. staff. Frederick Kent and John 


Pethebridge. f holiday 
England and will not be returnir 
to the I East until the end of tt 
vear 

* * - 


Harold Goodwin has b 
ippointed to the board of directo 
of Technical & Scientific Films Ltd 


IN assoc company of the | 
Producers’ Guild 
* * * 

The Counc ot th Lond 
M Prin Asso ‘ ha 
ce d t ppow of P 
Glennie-Smith secretary to th 
\ on mm successor to E. G. 


Baker, who retired at the end of 
] 7 


CAMBRIDGESHIRE TIMES GROUP Head Office: TIMES BUILDINGS, MARCH 
AB.C. Figures 67 427 yr 
Jan. to June 1955 ) poy ep necene— ARNOLD ELLIS Tae 


WwW. H. WALMSLEY 


Tel. March 13689 


Tel. Fleet Street 9353 
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ange Michael Berry (A dhe § 7 ae 
ate Lid). and A. C. Duncan (Odham - i. a ae 
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y e fm Morgan B I I hers) Ltd.) 
ya ne we Se poe ee 
jz a 5 papers Lid.), Alan G. Agnew (Brad 
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a : y * ning re 
AN : 2 “ . = Lid.). v irman ol 
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ef mel of t technical 
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. H. C. Tingay (left), chairman of ' 
. . * * * 
a seorge Newnes Ltd., and Charles G. 
ty ae Rye, ym ptroller Bowater Paper J. H. Wallace, dvertise 
i. Corporation, at a Dorchester Hote nent manager le befor 
r ion when the film “Tennesse« has now 
B b enture showine Bowater's nev oined | of the 
a Ee ’ already producing 16,000 ton Sco n Pu ind will 
- of newsprint a year—was screened be in ly partment 
2 * * * * * * 
- New editor of Picturegoer 13 New publicity lainments 
= Robert Ottaway, who joins thi tant f Bath is 
a Odhams weekly next week in suc Robert F. Howse vill leave 
ig cession to Connery Chappell, Hornsea, York eptember 
a recently ippointed editor of wh I h ree years 
vt Illustrated. Mr. Ottaway joined th manager of cat icity and 
a Sunday Graphic in 1947, and b ntertainment I ¥ post at 
ae its film correspondent in Bath he will Capt. A. A. 
“—* Ay 1952 Lewis. 
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: * * * * * * 
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all right 


keep 
it to 


yourself 


PERRY 

PRESS 
PRODUCTIONS 
LTD. 


. . and if you don’t want 

to tell people about your- 
self, your progress and 
achievements there's little 
point in reading further. 
Because telling the stories 
of enterprising organisa- 
tions in Industry and Com- 
merce is our job. We do 
it by producing for them 
House Journals—with sales 
or staff appeal, Illustrated 
Company Reports, Jubilee 
Publications, Company His- 
tories and Hand-books, 
Brochures and Catalogues 
of every kind. 
Publishing for Industry is 
specialised work. To be 
done properly, it needs the 
ability, flair and sparkle of 
skilled journalists, photo- 
graphers, designers, typo- 
graphers and production 
men; the resources, in 
fact, of Britain's leading 
Publishers to Industry. 


Standbrook House, 
2-5 Old Bond Street, 
London, W.!. 
Telephone: 
GROsvenor 8346 

(4 lines) 
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Institute to honour 
exam successes 


NEW MEDAL FOR PRESIDENT’S AWARD 


An honours book, a boaré bearing winners’ names and 
new medals are to commemorate the names of successful 
candidates in the Institute of Practitioners in Advertising 
examinations. 

They were announced by the 
president, Lt.-Col. Aian M. Wil 
xkinson, at the Institute head 

arters last week, when certifi- 

es were awarded for the finals 
the membership and associate 
mbership classes 

Col. Wilkinson said that an 

nours book would contain the 

nes of all winners of the Presi 

t's Medal and of winners of 

nctions since the examina- 
» were Started in 1927 and 
eforth. A board, to be put 

the Institute headquarters, 
i carry the names of winners 
he President's Medal, for 
1 a new silver medal will be 
k, in addition to bronze 
ils for distinctions. 

the presentation last week 


Miss Jean Wetton 
candidate in the fina 


receive 


° P > e were four distinctions: in 
Aerial ads : membership class, R. J 
. S ‘ ven (W. S. Crawford Ltd.) 
little import R. N. Cowan (Samson 


k Ltd.); im the associate 

bership class, R. A. Critchley 

in Wasey Ltd.) and L. H 
The County Councils Assoc (T. Booth Waddicor & 

tion has told the Minisi ners Ltd.) 

Housing and Local Governa S. Caplin, chairman of the 

that it is the Associati ation committee, presided 


—say Coun 


general impression that the ceremony, which was 

advertising is “of little sign: nded by Hubert Oughton, 

cance. h Appleton and Harold Ver- 
This was eporicd t cA 


was (vice-presidents), and mem- 
ciation’s planning of the council and of the 
meeting last week ation committee. Col. Wil- 


ciation’s execul n was thanked by Mr 


Middlesex Gu en, who was seconded by 
Ministry had asked ec A Critchley 

ti views on tl 7 

rie Fn Full list of IPA examination 
Cree _ supe eeeele ts appeared in ADVERTISER'S 
various sources 


” , 3 
should be taken to KLy, June 30.) 


control the use of aircra 
sdvertising 
The planning 


Government aid 


reported that if ministerial c 

trol was found necessary Ccovernment encouragement for 
wished to have an opportu new drive aimed at the Cana 
discuss the matter wit in export markets by this coun 
Government before any y's manufacturers and traders 
decision was taken is promised in the House of 


[he committee has received a Commons last week by the 
letter from the Surrey County Minister of State to the Board of 
Council which described the Trade, A. R. W. Low 
broadcasting of advertisements Ihe Government was con 
from the air as a serious ved, he said, at the general 
nuisance and a possible sourc ire offered by the overall 
of danger to road users.” es of exports to Canada dur- 

The letter urged strong repre the past few months. In the 
sentations for prohibition or con early part our exports to Canada 
trol of aerial advertising had fallen 
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L. @ May a distinction winner, receives his certificate from the IPA 

president, Lt.-Col. Alan M. Wilkinson. On the left is Hubert Oughton, 

an IPA vice-president, with R. S. Caplin, chairman of the education 

committee, on his left. Ronald B. Browne, honorary secretary of the 
Institute, is on Col. Wilkinson's left. 


Newnes record revenues ‘absorbed 


by increasing costs’ 


The past year for George Newnes Ltd. saw the continuance of 
“vigorous and healthy trading,” H. C. Tingay, the chairman, told the 
58th annual general meeting. 


“New records hav been advertising revenues were being 
reached both with sales and well maintained 
advertisement revenue, although Reporting the progress of 


on the other hand, the additional various of the group's 58 journals 
income has been wholly, or he said that Woman's Own had 
almost wholly, offset by increased continued to grow in sales and 
costs,” he said advertisement revenue, both of 
The consolidated accounts which had established new 
showed what Mr. Tingay des- records. 
cribed as “a position of consider- — “The full-colour printing 
able strength facilities available to advertisers 
“The combined cash resources i9 Woman's Own are being used 
of our several companies amount ore and more, with the recogn 
to no less than £1.378.230 in addi- tion of the powerful selling force 
tion to tax certificates of Of colour advertising at 
£736,650. The ‘general reserves’ ©COnomic cost,” said Mr. Ting 
and ‘reserves for contingencies’ Tit-Bits was “fully maintaini 
reach a total of £1.737.762 in ‘tS popularity both with reader 
addition to which ‘development fd advertisers,” and Counir 
accounts’ stand at £839,143," he Life had enjoyed one of its most 


said. successful years, with increased 
Looking to the future he said ‘venue from advertisers of “hig! 

that certain fack had to be class products,” he said. Amate: 

taken into account. Production Gardening had shown increase 

costs had risen and were con- i circulation and advertising 

tinuing to rise ind the railway revenue 

strike had affected sales adversely The many trade fairs in 


But the overall outlook for busi- ‘textile and footwear industric 
ness remained “buoyant.” and Organised by publications in th 
National Trade Press group ha 
been well attended and had 
: . earned praise from the industries 

for export drive — Shresened 


Referring to the Septembe 


Industries particu arly the launching of Practical Hous: 
motor - car “ extiles and holder, Mr. Tingay said that 
nachine tools lustries—which maginze would deal with the 


had been doing three years do-it-yourself field 


ago had lost quit part of their “As the title implies, this wil 
trade be a magazine for the handyman 
He gave ne - Already the portents give ever 

© gave ews wo new in indication of another success. 

formation office which are aiited 

being opened in loronto and Mr Tingay paid tribute to the 
treal } : 

Montre il. The Government re late Sir Frank Newnes, whom, he 

garded the provision of informa- said. would be greatly mourned 


tron as “one of the best ways in by a very wide circle of friends 
which we can help the exports in and outside the publishing 
problem,” he said world. 


STANDS FIRST AND 
FOREMOST IN LONDON 
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PROPRIETORS - ODHAMS PRESS LTD 


FOR ENTERPRISE 
- ORIGINALITY AND 
EFFICIENT SERVICE 


112 HIGH HOLBORN W.C.1. 
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g that no National campaign is complete 
a market of such buying power that no 
tiser can afford to miss it that is the 
Pictorial market, which embraces one 
every three of the entire adult population 


One person in three 


reads the 
Sunday Pictorial 
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COMMENT 


STOP THIS 
KNOCKING! 


Since the war exhibitions have 
developed as a powerful and 
popular selling medium 

In America and on the (> 
events have been built » 
the level of nationa! 
tions. The countries con i 
are proud of them, anc 
industrialists are not re 
to say 80. 

But what of Britain oo’ 
British Industries Fair’ \ 
is the pride in our © 
shop-window ? 

It is an unpalatable f» 
there are some in British + 
try who constantly devo 
Fair's effectiveness. 


New approach 


The barbs are generally 2: 
the organisers, first th: 
and now private enterp: 

They completely overio.! 
fact that the exhibitor 
selves can play a big 
the success or failur: 
event. 

Even more important is (o: 
tribution which can be ™ 
various sections of ind: 
an industry is not showin 
is poorly represented, (! 
gives an incomplete picty 
what we have to sell 
world. 

The organisers have planv 
two-period approach | ne? 
year, and it is encouraging 
learn that 100,000 squore fi 
of space has been book 

Despite this, “knocking” persists 


Rival the best 


It is true, of course, that () 
British Industries Fair ic not 
yet comparable with some o! 
the great events in German) 
and Scandinavia. But the 
organisers are not to blame | 
that. 

Britain lacks a permanent exhibi 
tion site capable of housing « 
truly national fair. The effec- 
tive staging of such an ever 
each year calls for an exhibi- 
tion ‘town’—and there the cost 
factor comes in 

The aim of British industry 
should be to provide itself with 
a shop window rivalling the 
world’s best. That would take 
time. 


MEANTIME, THE WHISPER.- 
ING CAMPAIGN AGAINST 
THE BIF SHOULD STOP. 


KINOGRAT FILMS LTD =: 
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‘Buy British Only’ campaign to 
help cotton industry ? 


WHEN Cyril Lord spoke 
at the Advertising Asso- 
jation’s conference in May he 
nade it clear that in his 
nion the cotton industry 
uld not embark on a big 
ertising campaign until the 
ernment does something 
protect Lancashire from 

gn competition. 

The theme of his forthright 
h was that in any event they 
! not afford full-scale publi- 
until some measure of 
erity was restored. They 
1 like to advertise, but they 
deprived of the necessary 
irces. 
number of delegates tried to 
ade Mr. Lord that his argu- 

followed the wrong 
vce: that in fact prosperity 
/s advertising. 

le impression was made on 
Lord. But the voice of 

ss common-sense must 

been heard somewhere in 
hire, for a news item from 
rth-west this week suggests 

1 nation-wide advertising 

gn to persuade consumers 
iy British Only” may be the 

to the cotton industry's 

m. 


Start with posters 


Rochdale, where 26 mills 
n short time, local cotton 
yers have had posters 
up—for display at the 
asking people to make 
that when they buy cotton 
ther textiles their purchases 
been spun and woven in 
n. 
phasis is laid upon the fact 
» buy imported textiles or 
marked “Empire Made” 
iffect not only employment, 
t also the prosperity of Roch- 
Posters point out: “They 
look cheap at the moment 
hey will be very expensive 
t means unemployment for 


lt is believed that the cotton 
trade unions would back the 
nployers in any large-scale 
campaign to persuade consumers 
to “Buy British Only.” 

Commenting on the growing 
uports of foreign cloth and 
goods, a responsible trade union 
leader has expressed the opinion 
that more should be done to 
bring the situation home to the 
whole country. 


K OWN STUDIO, ANIMATION, EDITING, AND SOUND DEPARTMENTS IN CENTRAL LONDON 


Mr. Lord and other leaders of 
the industry might wel! find it 
worth while to pool their re- 
sources to boost sales of home- 
produced fabrics. 

It was suggested at the AA 
Conference that a campaign to 
state the case for Lancashire 
might be helpful. But the hard- 
headed men of cotton will surely 
appreciate more readily a scheme 
to help bring in the brass. 


NABARRO’S MILLIONS 


(Huaans last week in this 
column on the statement by 
Gerald Nabarro, MP, that 
“millions of pounds” are spent 
annually on the advertising of 
State gas and electricity have set 
the heat and light publicity 
experts talking. 

rhey point out that the figures 
quoted from Statistical Review 
included expenditure by trade 
associations. So if Mr. Nabarro 
was referring only to the adver- 
tising of public authorities he was 
even wider of the mark 

It is true, of course, that the 
gas v. electricity war is hotting 
up and expenditure is rising. 
But how does this spending break 
down ? 

In the six months, up to June 
30 this year, according to 
Statistical Review, public 
authorities spent £218,164 on 
advertising gas and electricity in 
the press; the Gas Council and 
the Electrical Development 


Association spent £334,250 in the 
same period 

Figures for the whole of last 
year were approximately : 
Public authorities, £366,000; 
EDA and Gas Council, £580,000. 


AN AD FOR ADS 


No everyone is waiting for 
an official scheme to adver- 
tise advertising. Some are 
getting on with the job them- 
selves. Reader's Digest, for 
example. 


The August issue has a house 
ad under the heading “Does 
advertising raise standards of 
living?” And it states the case 
for advertising neatly and 
effectively. 

“People learn from advertise- 
ments about better equipment for 
their homes, their offices, their 
farms. Naturally and rightly, 
they want to raise their living 
standards. And when the demand 
is there, business enterprise wil! 
seek to supply it. Thus adver- 
tising not only spreads news of 
better things, but actually helps 
industry to make them available 
more cheaply, to more people, 
so that they can live fuller, 
pleasanter lives. 

“So it goes on, an endless chain 
of cause and effect—benefiting 
everyone. You will be wise to 
look at the advertisements as well 
as the articles in the Reader's 
Digest—some of them may con- 
cern you just as closely. Look at 
the advertisements — advertise- 
ments which, incidentally, enable 
us to bring you the Reader's 
Digest at the low price you pay 
A nice ad for the Digest, too. 


TO-MORROW’S TOPICS 


® Quick-frozen cakes which keep 
fresh for weeks will be 
marketed in Scotland soon. 


@ Heinz are examining the possi- 
bility of marketing a range of 
special foods for the elderly. 


@ With the change of national 
chairmanship, there is a move 
among Conservative Party 
politicians to end the use of 
advertising agents for election 
campaigns. This is unlikely to 
suce 


@A_ vigorous public relations 
campaign backed by special 
window displays is to be run 
by Scottish co-operatives to 
combat a 13 per cent drop in 
the sales of their own biscuits. 


®@ New product to colour cement 


is due on the do-it-yourself 
market soon. 


@A resolution for the Labour 
Party conference will urge 
consultation with the directors 
of the Daily Herald “with a 
view to increasing the distribu- 
tion of the paper, with special 
emphasise on a _ Scottish 
edition.” 


@A National Farmers Union 
scheme for egg marketing en- 
visages 


t the year. The plan 
discussed 


throughow 
is to be by branch 
organisa 


@ Distributors are considering 
the possibility of milk being 
sold in cartons instead of in 
bottles. Advertisements for 
other of their products would 
be printed on the cartons. 


ROUND TABLE 


16 mm Unit with TV Department — 
Write for details of our services 
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Ones those in the world of selling can know the many 
vehicles and the many roads taken to move consumer 
products from the tightly-packed shelves of the retailer. 
The public, aware of press and posters and print and 
films individually, does not recognise them as com- 
ponents of a broad advertising plan. What is equally 
true is that the advertising or marketing man does not 
always appreciate the potentialities of his advertising 
armament as weapons of mer« handising. 

Take the two-minute film. Last year a colour film of 
this type was made as part of the launc hing campaign for 
a then virtually unknown brand of canned foods. It was, 
say the advertisers—and the sales charts—an outstand- 
ing success. But it did more than move cans from the 
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Getting 
the peas 


to 


Peckham 


shelves—it n on the shelves and in the shop 


windows nning. 
If you wer he sales force, they would tell you 
unhesitating! influence of the film section of the 
advertising me upon the retailers’ acceptance 
of the produ ey would tell you that in the area 
where the fil xhibited, about 45°, of the retailers 
concerned ture window displays immediately 
before and cd 
Films of this 


cesses of di 


he showing. 

re are a potent force in many pro 
Made the Pearl & Dean 
onstrate the universal power and 


ion. by 
Group, they 
popularity of fu class advertising films. It will pay 


you to consider them carefully, 


tae 


PEARL & DEAN 


GROUP OF 


C 


‘OMPANIES 


harnessing the screen to commercial enterprise 


AND DEAN LIMITED 3} DOVER STREET 


SCREEN ADVERTISING : HOME - OVERSEAS - TELEVISION 


LONDON 


wil 


AND AT MANCHESTER AND GLASGOW 
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Planner’s seheme for standard size 


posters would kill the industry 


says A BARRISTER-AT-LAW 


TIYHE proposal which h t * To agree to six standard sizes would be suicida! ‘o the His proposals are 
now been publicly n poster industry. It would increase costs to the advertiser and “Suit the job to the site and its 
by E. H. Doubleday for th: to the contractor—and it would increase costs just at 9 time amenities. Have a range of stan 
creation of a forum for the when the industry is faced with the prospect of fierce competi- dards from which the right type 
sutdoor adverti ine a oe tion from television advertising and the prospect of larger can be picked like we do with 
a = +f - ES geet newspapers. * our street trees.” The range 
- age erage 4 th “y should consist of about half a 
the respect an ie , » iffere ize » be 
2 P f those wt [ herefore, he speaks with vise the local authori- dozen different sizes, but he be 
examination of those " - lieves that this is very much a 
; ority and, let it be said, with ties. 
concerned with the [ut rsunsivemess matter for the trade to work out 
poster and sign advertis 


Therefore the su nmerits He has added that the shapes 

The suggestion of a forum detailed examina nd now should emphasise the horizontal 
As the county planning off le by Mr. Doubleday at the that Mr. Doubled brought line rather than the vertical form 

for Hertfordshire, Mr tritish Poster Advertising Asso the subiect out int open, it : - 

day enjoys the respect of tt tion Conference at Eastbourne i, more than 1 vy tink fle Reducing the size 


industry for the notable ¢ : s not his first suggestion, for it examination sh nade in “I think.” he said. “the sizes 
tion he has shown, and = car from his words that at public, and the vn open of some of the posters should 
to show, in the administrat f yvourne he was repeating § for discussion ir ches of come down to the size of thos 
the Control of Adver ( he had previously proposed, yutdoor advert cluding shown by the London Transport 
Regulations in the area | ne time ago,” and as he advertisers and ager Executive which would fit 
he is responsible \ sident tinues to press for such a : haa Wik teak tiie eae 
of the Town Planning Institu im he undoubtedly must be of The proposa nade in Pint, se ° 
. . the following w towns and suburbia than do the 

the professional body o i pinion that it would be ad & 16 or 48 sheets. In many places 
“ planners,” he obviously has tt igeous to the trade, and also os 4 woul per ha alive napa _ _ 
confidence of p ies he “technical officers who ad ane ee y oe ; like trying to fit an Edwardiar 
cons > por ne i 2 al ‘ 
pene yl the t 4 en sideboard into a modern loung 
and centra ent. if and would look about as happy' 
there was a par rum at The planning authorities, h 
which tech in ad- ‘Said, would welcome the oppo: 
vertisement d : control ‘unity of making a selection fron 
would be discu ! believe the industry's range—and the 
that a suitable { suld be —_ = always pick th 
found from the te ' »yy,- smallest size 
ian A ot pla ool The objective before Mr 
ties and the tra » could Doubleday is therefore quit 
thresh out a | mm the Clear. He is anxious to obtain a 
points involved forum, the main purposes of 
, which can really be divided into 

Cause of confusion two 

ee ne @ To agree on about six stan- 
dard sizes from which the plan- 
ning authorities can make « 
choice 
@ To obtain a horizontal pre 


of the 

, ) create 
confusion $sib ‘rum to 
discuss “technica! px n adver- 
tising design "—-t! is the sentation of posters rather than 
design of specia tures for a Vertical. 
hoardings, bulletir irds, and ‘ 
so on could be ! at value, Reversal of technique 
but the re-designing of boards The initial reaction is to note 
and special displays, which has that the first of these two pur 
been proceeding apace ever since 
the release of the essential 
materials a few vears ago, is not 
the subject of an ca mplaint 
from representative planners 


poses involves a_ reversal of 
modern tendencies, both in adver 
tising and, strange though it may 
seem, in planning itself! The 
whole tendency of modern times 
On the’ contrar they are is to obtain standardisation, and if 
unanimous that a ibstantial one wishes to see how wedded to 
advance has been achieved, and uniformity are the modern plan- 
acknowledge that year by year ners, one cannot do better than 
the design of presentation is pay a visit to one of the New 
improving Towns, where standardisation ts 
No! Mr. Doubleday’s real carried out almost to the point 
SOUTH EASTERN CHATHAM = subject is “technical points in of ruthless monotony ws 
GAZETTE OBSERVER control,” and more specifically, ‘pa a of A tego 

; : he is endeavouring to persuade °"¢ 48-sheet as standards by the 
SS the industry to adopt a variety ‘Ndustty has been forced upon 


; : > ir by the economics of 
» of standard siz the ndustry C J 
eS Road Office: MAIDSTONE 5388 London: 80, FLEET ST. Central 7500 : instead of the + Droad a 4g.  vertising. Multiplicity of sizes 


sheet. @ Continued on page 272 
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DAILY AVERAGE 


WORLD'S LARGEST QUALITY SALE 


AVERAGE daily net sales of the Daily Mail, as 

3 certified month by month by the. Aucit 
Bureau of Circulations, for the period January-- 
June, 1955,. are as follows:— 


JAN .2,043,035/APL . 2,084,449 
FEB . 2,070,771 | MAY . 2,064,807 
MAR . 2,079,GOO0/JUN . 2,078,944 


Daily Average for 6 Months... . 2,068,167 
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: ‘Standard sizes would kill 
| the poster industry 


- | is bad not only for the amenities, problems would be compara- 

& | but also for the industry itself. cvely simple. ; 

* | The analogy of selecting “street Take, also, the plight of the un- 

ind | trees” is put forward by Mr. fortunate contractor. 

a Doubleday ; but, s r aS a non- His capital is invested, let us 

4 | planner can detect, even street say, in the 1I6-sheet size. His 

% | trees are standardsed to the hoardings and his solus boards 

q | street—and in any case the trees have all been planned to display 

3 | are still vertical! the 16-sheet, and in recent years 

a he has spent quite a sum of 

’ Result of changes money on improving the presen- 

. ————— “ak id tation. Is all _ to be ee 

> . et us examine wnat wou in favour of the horizontal and a 
PRINTERS happen if we | « standard variety of sizes? It can be done 
sizes, that is, four vddition to piecemeal, out of the usual cos! 

the 16-sheet and '8-sheet. of maintenance and reconstruc- 

; The whole process of produc- tion, says Mr. Doubleday. 

as tion would have ¢ divided The answer is that it cannot. 

' into six. If, f tance, an Time after time the argument 
advertiser were | ng to dis- has been used that to alter the 
play 60,000 ; vext year, standard size of posters is like 
under the presen nhe could trying to alter the standard gauge 

. instruct his adve: igents and of British Railways. And it is a 
with printers to prod 60,000 in good argument. If it wer 
one operation sign, one intended to alter the standard 
size, which would 16-sheet, gauge of the railways, could this 
one printing. !f ver, there be done piecemeal, out of th: 
were four other necessary annual cost for maintenance? I: 
so that the planr ould pick would have to be done at one fe! 
a future a ee whic paw A A swoop, and as rapidly as possible 
erred, the pri /ou z : 
rather more com; 1, No future certainty 
It might be by Mr. Nor is there any certainty tha: 
Doubleday that | s county planners would not change their 
he would permit a ng of 16- minds. It is not certain that 
based sheets, provided ere hori- what Mr. Doubleday thinks to 
zontal. In a neig zcounty, day will be identical with what he 
another planning o1 night say thinks in five or 10 years hence 
that he would pe showing The argument that is frequent 
if the posters w ght-sheet put forward against multiplici« 
vertical. One ot ht stipu- of showings is also valid agains 
late four-sheets, ; the pro- multiplicity of sizes. 
on a cess could, and y would, To agree to six standard sizes 
go on. would be suicidal to the poste 
The cost of producing a total industry. It would increase costs 
of 60,000 posters under these to the advertiser and to the con 
circumstances would be abso- tractor—and it would increas: 
I lutely disastrous The adver- costs just at a time when the 
tradi tion tiser, faced with « complexity industry is faced with the prospect 
of costly production may well of fierce competition from tele 
turn to some other form of ad- vision advertising and the pros 
vertising where the production pect of larger newspapers. 
ig i 
| . . +. 
t Moving legs in nylon display 
€ —7 
Littlewoods 
W-R- ROYLE & SON LTD. love boc 4 
ty VALON 


| de! 
one of the better printers || my 


LUDGATE SQUARE - LONDON - EC-4 | | 
City 6480 


Designed and produced by the display section of Littlewoods Mail 
Order Stores Ltd. (chain store division), this Oxford Street presentation 
raised a lot of public interest and stopped the shoppers. The window 
——_—__— -— ——2 


featured two nylon clad moving legs topped with a can-can petticoat. 
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DAILY AVERAGE 


WORLD'S LARGEST EVENING SALE 


AVERAGE daily net sales of The Evening News, 

as certified month by month by the Audit 
Bureau of Circulations, for the period January— 
June, 1955, are as follows: — 


JAN .1,369,146/APL . 1,288,066 
FEB . 1,377,191 | MAY . 1,228,983 
MAR . 1,376,915| JUN . 1,237,218 


Daily Average for 6 Months... . 1,312,723 
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How to 


in an 


(HE use of pseudo-phoneti 

spelling in advertisements 
can be effective but care t 
be taken not to over «: 


Here is an example 
“Brasso” 
A bright copper vase, 
vawse 


Delights all flowers be 
They bloom twice ¢ 
To see themselves inute 
When Brasso bring la 
indawse 
Excellent except 
momentary hesitat 
“inute.” The followir 
quatrain, with an inter: 
in the third line, can be 
many purposes 
Said Tweedledum to ] 
dee 
1 wonder if these 
Would all agree that ( 
Will higher sales . 
Said Tweedledee to 1 
dum 
Sales contests are t/ 
To make things 
said it chum 
Just call in Austin Reea 
Under the heading of r 
verse, of course 
Limerick, but in spite 
doubted humorous possib 
it is becoming somewhat pas 
probably on account of its ess 
tially set form. Even the origina 
brilliance of Edward Lear is 
slightly dulled to our modern 
cars. 


hum 


con 


$s U 
litt 


More flexible variant 


Most advertisers have been 
quick to sense this change, and 
few strictly Limerick forms 
found now-a-days A more 
flexible variant of the Limerick, 
however, has been somewhat 
neglected by the humorous copy 
writer. It is the “Clerihew.” 1! 
form of momsense verse was 
developed by E. C. (Clerihew) 
Bentley, also the author of the 
well-known detective tale “Treni’s 
Last Case.” Surely with such 
examples as the following, adver 
tisers could do something 
brilliant: 

Inspiration visited Herrick 

During a mixed foursome at 

North Berwick. 

When his partner had sliced 

into a drain, 


He wrote “To Anthea, Who 
gives me a pain.” 
For more on this particular 


form of humour, see “Clerihews 
Complete,” published by Werner 
Laurie, 1951. 

Advertising students of the non- 
sense i 


technique might also read 
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use humour effectively 


advertising campaign 


By HERBERT DENNETT, 
advertising manager, Austin Reed, Ltd. 


with profit some of those extrava- 
ant productions of the various 
tonald Searle teams: “How to be 
pp” with Geoffrey Willans, or 
i he Terror of St. Trinian's” with 


Ilford’s widely used “For 
and places.” How is .t that such 
an obvious photographic slogan 
was not used long ag 
Assonance and a 


faces 


eration are 

mothy Shy. Behind both the combined in the Waterman Pen 
liculous situations that con- advertisement that ks of “the 
viantly arise, and the non-stop glide and flight of hand-made 
nsense of the narratives there is pih . | | the pen and price you 


r a brilliant caricature of our 


fancy most. 
sent-day life and times 


Snappicst of all in 


There this class perhaps the terse 
uld be in these books the germ phrase of the Gas Council: 
many a humorous advertise- “Good—it's Gas! Le Kuyper 
at. make use of the figure of anti- 


thesis aptly in their headline “The 
short drink that goes a long 
way,” though the phrase is some- 


Lighter touch sought 


i ven the technique of onoma- 


eia has been pressed into what bathetically “bal\ooned” by 
ice by the advertiser in quest # giraffe 

a lighter touch. An example Still another figure of speech, 
he Bowater headline “Instead the caricature, is put to work by 


Three Castles Cig 
pany, the butt in tt 


rette Com 
s case being 


latter’ it goes ‘wumph’,”’ and 
oom-pah-pah” of Broom & 


le Ltd., makers of pneumatic ‘he mid-Victorian club man: 
pment. First swell ‘Deuced hot, 
he simple rhyming headline Fwank. Call a cab 

1t to be despised as an atten- Second swell Tell you 
getter, witness “Omo adds what, old fellow, m4 shout, 
uness to Whiteness.” Again and I'll hold up umbwella. Get 
marks for inclusion of the through it that way 

d name. Then there is Plan adopted and cab pro- 


a difference 


Display with 


- 


bs = wey 
sae bl roe 


A new and ambitious method of showing fabrics has led to an 
unprecedented number of inquiries about them being received at the 
Hanover Square headquarters of British Celanese Lid. In each of 
their four windows a complete colour range for a particular quality 
of fabrics was shown in the form of a mane down a sculptured 
horse's head. The heads were the work of Winston Clark Studios. 


cured. Total collapse of Ex- 
hausted Parties marvellous! 
averted by Three Castles 


Unusual, but probably effec 
tive. 
One more important class of 


advertising humour calls fc; 
attention: for the want of a better 
word it may be called the 
“Whimsy.” It is most difficult to 
define All the dictionaries 
Greater Oxford, Funk & Wagnall. 
Webster and Johnston, play a 
kind of linguistic here-we-go 
round-the-mulberry-bush game 
when faced with the idea behind 
the word 
“Whimsical means ‘caprici 
ous, ‘fantastic’; ‘capricious 
means ‘whimsical, ‘fantastic’. 
and so on The French, ac 
eording to Petit Larousse, play 
a similar game with ‘fantasquc 
“capricieux’ and ‘bizarre 


Reason for restraint 


This digression into dicti>nary 
behaviour has not been with: 
point, for the very essence of t! 
type of humour is its unpredic 
ability, its freakishness and elu 
siveness, The idea of “acting 
the goat,” which as all erudite 
copywriters will know lies at the 
derivation of “capriciousness 
explains the whimsical reasor 
ably well, though this type of 
humour is generally 
rather than uproarious Perhap 
the old fashioned term “quaint 
conceit” describes it best of all 

One of the most consistent 
series Of advertisements that ma\ 
be classed under the heading of 
gentle whimsies comes from the 
Midland Bank. Like Alice's 
Walrus, the writer of these adver 


it 


restrained 


uusements ranges widely for his 
subjects: snowmen, steam tele 
phones, picnics, and Cinderella 


are samples. The description of 
the early telephone well repre 
sents the type of humour with 
which we are concerned: “They 
had a little black wheel for 
cranking up with, and a mouth 
piece clumsily adjustable to the 
speaking height of grandfather 
(6ft.) and grandmother (5 ft 
2 in.).” 

Makers of porcelain § minia- 
tures, Wade, of England, boldly 
head their advertisements 
“Whimsies stories,” for their 
animal ceramics are actually 
called “Whimsies.” The text of 
their advertisements, though 
pleasant to read, scarcely departs 
sufficiently from the norma! to 
justify the title. On the other 
hand, the undulating setting of 


@ Continued on page 276 
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WEEKLY AVERAG 


AVERAGE weekly net sales of the Sunday 
Dispatch, as certified month by monih by the 

Audit Bureau of Circulations, for the period 

January—June, 1955, are as follows:— 


JAN . 2,584,947 /APL .2,556,518 
FEB . 2,586,369 | MAY . 2,517,053 
MAR . 2,571,252/JUN . 2,489,315 


Weekly Average for 6 Months .. 2,549,228 
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A sense of the ridiculous 
is a ‘must’ for ad humour 


the type and the inserted illus- 
trations of the “Whimsies” are, 
without any pos shadow of 


foubt, whimsica 

Another application of the 
whimsical technique, this time by 
a men’s wear hou may be 


noted Like the Midland Bank 
this firm uses the causerie slant 
for the copy, but the paragraph 


headlines are often linked with 
the text by a pun Crepe Vine” 
gives news of wool crepe shirts 
nd Pack Knack’ of luge ge 
The copy, though, is restrained 


in its humour, and so may be 
rightly termed whimsical 
Some men have feet of truly 
heroic proportions. For others 
the question is about as broad 
as it's long.” 

Just now and again one adver 
tiser so ably exploits a particular 
type of humour that for anyone 
else to adopt or even adapt 
would be the veriest plagiarism 
Dubonnet have achieved this 
splendid isolation with their 
bilingual texts. 


Comment on world 


V wisely Dubonnet do not 
overplay their hand. The idea of 
an English tnterlinear translation 
of a French text is sufficiently 


is 


_— J _ 


Catering particularly for 
all AUSTIN owners 


novel in itself, so the copy is but 
a mildly serio-whimsical comment 
on the world as Dubonnet see it: 

“ My nephew the art student 
paints still life. His favourite 
composition consists of three 
apples, a herring and a bottle 
of Dubonnet. Although his 
friends criticise the fruit and 
the fish, everyone admits that 
he handles the Dubonnet like 
an old master.” 

Although we are here con- 
cerned in the main with the use of 
language as a humorous advertis- 
ing vehicle, brief mention must 
be made of the class of advertise- 
ment that depends almost entirely 
upon the drawing for its fun. 

Here, Guinness again excel. 
Perhaps one of their neatest jobs 
is a recent colour page which 
gives a new twist to their already 
famous “Guinness for strength’ 
exaggeration cartoons. In a 
double picture, a carter and his 
horse are first depicted reading a 
notice by a bridge: 

Toll bridge. Cars and horse- 
drawn vehicles 1s. Hand 
drawn vehicles free. 
Thereupon the Guinness genius 

pops the massive horse in the 
cart, and the carter trundles the 
whole happily over the bridge 

Is there a recipe for writing 
humorous advertisements ? 


Over 


Monthly 6d. 


Magazine Department, 
84, The Promenade, 
CHELTENHAM. 


Austin Motor Company Ltd., 


Phone 52733 


A 
SELECTED 
MARKET 


100,000 
Car Owners who 
have an interest 
in those goods 
and services 
which appeal to 
the discriminating 


No more than for acquiring 
any other skill in this wide 
world. There must first be the 
“selective instinct for what is 
excellent” (Concise Oxford 
definition of ‘fiair’) as applied to 
words and their connotations. 
Essential, too, is a_ well 

developed sense of the ridiculous, 
and this must be in-born. But 
this is by no means the whole 
story. There is no innate skill, 
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no matter what the sphere of its 
exercise, that cannot be improved 
by practice and training. So the 
would-be advertising humorist 
must ever-lastingly practise his 
craft, not only by writing and 
devising new forms for himself, 
but by reading every humorous 
book, and book on humour that 
comes on the market. 

Being superlatively funny 
means hard work. 


t The produce 


t—from plant to bottle 


This is a sect 
specialit ¥y produ 
John Bell and 


Of special interest to 
owners of MORRIS. WOLSELEY, MG., 


SPECIMEN COPIES AND RATE CARDS FROM 


1 new window display of Raudixin—one of 

E. R. Squibb & Sons—at the establishmen: 
len Ltd., Wigmore Street, W.1 The dispias 
hows how the product is made and how it is used. 


and RILEY cars. Monthly 9¢ 


Motoring, 


Cowley, 
OXFORD. 


The Nuffield Organisation, 


Phone 77777 
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ADVERTISER'S WEEKLY 


DAILY AVERAGE 


AVERAGE daily net sales of the Daily Sketch, 
as certified month by month by the Audit 


Bureau of Circulations, are as follows:— 


1954 


793,696 
818,827 
829,260 
825,358 
845,329 
841,812 


JULY 
AUG o 
SEP . 


OCT. . 


NOV. 
DEC. 


. 905,627 
- 882,477 
. 880,419 
867,837 
. 878,892 
. 877,485 


1955 
JAN. . 884,409 
FEB. . 925,561 
MAR. . 960,910 
APL. 1,000,730 
MAY. . 960,682 
JUNE 1,002,137 


JULY, 1955 . . 1,031,000 
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| Typography in Advertising 


1955 


| Clever borders and black 
3 backgrounds draw the eye 
crealive Het 5 one aniean 
sales Ss sears 


of black background is sure to 


M4 draw the eye, but unfortun- 
] n ately for the designer he does 
not know what advertisement 


is going to be next to his and 
sometimes he is outdone. 


ix/ClA} 


been using heavy borders and SUMMER BLEND 
service for the design and production of backgrounds, and very effective 
Publications, Br i Direct Mell they are. I do not know what the most powerful 
blications, Brochures, Direc . the editors of the papers in 


The Shell people have recenfly 
The Astra! Arts Group oTers a complete — ’ 


Point-of Sale, Dealer Displays and Exhibitions. which they appear think. On one 
page recently there were three 
heavy advertisements. One was 


Planning and creative development for Shell with a heavy border and 
Layouts, design, typography and copy writing my ony in Beton a bold. 
Fin artwork (Over fitty loads s) © border was very cleverly not 


an exact rectangle, and its curved 
inner line drew attention to the 


; a ae ay 
Block service and printing by any process One of the very heavy black 


Photography (Monochrur: and colour) | copy within, which had plenty of ae ae by Roger 

Day and night copy neg. and protestat service leading. 

Silkscreen printing Underneath there was an an- and then over to the name of 
|  mouncement from Guest Keen the firm. 


Perspex and metalwork 
Plaster models 
Display and Exhivition construction 


Astral 
Arts Group 
Limited 


and Nettlefolds, using black I think it is lettering rather 


patches with lettering in reverse, pee tL hg = 
bringing the eye down the 


advertisement to a large bolt 


NAN 


7 171 New Bond Street London wi 
Telephone : Grosvenor 8711 - (ten lines) 
¥e Pt (PLASTER WOOELS) Av PRESS LTO 
i, ATLAS PHOTOGRAPHY LTO (RIGHT EXT GmO EFT 
¥: 


The use of a large black This advertisement has set Roger 
ampersand, bracket, and white Darcy wondering whether letter 
space caught Roger Darcy's eye ing rather than reverse type has 
at once. been used. 
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WEEKLY AVERAGE 


AVERAGE weekly net sales of the Weekend 
Mail, as certified month by mocth by the 

Audit Bureau of Circulations, for :ne period 

January—June, 1955, are as follows:— 

JAN .1,745,778\APL . _ 

FEB . 1,820,608 | MAY . 1,776,464 

MAR . 1,843,263|JUN . 1,695,357 


Weekly Average for 6 Months .. 1,772,440 
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Heavy irregular borders 
Planning 


Consumer hit the eye 
: Campaigns... ? ro pe aE a 


total effect was that the eye was 

caught by the Shell advertisement 

and then whisked rapid:y down to 

i GKN—which was a hit of luck 
for the nut and bolt makers, 


On the right of the page was 
Put an announcement from Associated 
Electrical Industrics which, by 
using a large black ampersand 
and bracket with ntv of white 


r 


space caught the eye once 


Makes advertis« ment sink 


; My criticism of | advertise- 
"y ment, however, is thet it is top- 
‘. heavy. There is a large segment 
$2 of white space at | top, then 
: after the trade mark irly large 
piece of copy set in Imprint and 
then another piece o py about 
: at the various AE] firn the foot, 
\ on y \ , ur which makes the ad) -rtisement 
sink. This is further phasised 
: Fon h d | by the very black ation at 
? “ the foot which is not balanced 
: 1956 Oc e u c- by the lighter illustr 1 at the 
” top. It also seems that \he words . j . 
ng “High” and “Low ‘ve been 
lettered in a not very d imita- 
tion of Albertus - on! Jnat once 
I may be wrong, of course—but a ips che 
NOTE THESE POINTS why not use the type i‘sclf? 
In a newspaper another 
type of format (main!) (voted to 
pictures) Shell use a different of 70S 
€ version of their advert ent. All . SUPER-WHITE 
’ those mentioned heretofore have roermranre 1/8 @ 2/8 
NET MONTHLY SALE had a tint on the heavy back- 
grounds—even that GKN, 
although it may not k like it. In Roger Darcy's opinion thé 
& 16-25 year So, indeed, did this «ma''er Shell effect of this a on a 
announcement, but ck was page is most striking 
—_— eo readership the mewspaper prir hat for 
all practical purpos sas solid 
ca COUNTRY-WIDE - was most striking I a the dress that demanded 
ike to know what ditoria 
CIRCULATION make-up man thoug! and the 
other advertisers in th ssue 
COMPLETE R.A.F. HOME There is a rule it solid 
backgrounds, but this advertise- 
& OVERSEAS COVERAGE ment seems to have got round it 
s the hea 
for £70 per pave, pesos : . 
Another increasingly popular Lae ] 
way of attention-catching is to use nylon underneath 
176 per page, per thousand copies a heavy, irregular border with an ‘ . Tread 
illustrated head cutting into it, 


the head reproduced by tints. A 
good example is the Kolynos girl 


shown here. The effect on a page 
we FOR EVERY GONSUMER CAMPAIGN is Most striking. Combined with . 
a INCLUDE THE a grot italic type it stands out 


from the page. A criticism is that 


he ed word “new” s ae 
ROYAL AIR FORCE por Fag ee 


before “Kolynos” is pretty feeble, 


considering the solidity of the rest RECS 


’ | of the advertisement oes 
F In a totally different way, by No werd in all the wortd 


white space and crispness of type 


and a clever “gimmick,” British fr like Ti ylon for lingerie 
180 FLEET ST., LONDON, EC4. Tel: CHAncery 8844 Nylon Spinners draw attention to 


their products I think this The black hand catches the eye at 
Nylon advertisement is pretty once. Roger Darcy gives good 
good marks to this item 
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OVER A MILLION 


WOMEN SAY 
“SUCH A GAY 


PAPER” 


The audited average net 
sale of Woman’s Sunday 
Mirror for the month of 


June was ‘% pets 


1,093,513 Sd Ss 


= the figure for ri 


will be even higher. 
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. “Its appeal is not limited to any fairer future fo = and women 
A composite feature that rs ASS, any calling, r any political Ae we tac 


everywhere.’ 
ollowing The leisured, the 


. farmer, the professional man . i titi 
r e anufacturer, the official, the appv competition 
‘ ‘ +h 7 | t th ta the manufactu iciai, t , 
was hitched to the stars %mm"s.™otoe hep Hap 

sportsman, the workman... WHEN THE Border Counties 
(not forgetting all their wives and Advertiser, of Oswestry, published 
\ ODESTLY described with ' LOGE families!) These are just some of a 16-page “Happy Homes” sup 
= that under-statement for Z the people you can reach through plement recently, they ran a com 
which the film boys are ‘ : Ireland's provincial newspapers.” petition in conjunction with it 
famous, as “/955's star-studded i ; ‘ . designed to attract strong reader 


uper is the inema interest 


offering. “*/ . ae IN CONNECTION with the recent 
= : Be golden jubilee t Austin 
cy for mnoar *-navge 
Guardian jumped : ca ier agge Aa Pot schemes as background setting for 
pportunity of a ; witr ——— | ‘ pe contemporary style furniture in a 
. Soca. how- ' cane ¢e an pee ight beech-coloured wood 
Soon, how- Se a ; . = a. ligh eech-coloure ood, 
was in danger of WILTON BVAN . ‘gage which were pictured 
n danger o f the iC aying 
How far « vou look well ahead and make ithe ta fh Ns or ery Competitors had to describe the 
ial be whittled ertain that your actions do not t well in the future carpeting or other floor covering 
retain the put others in difficulties. reat stor the firm was ‘hey would par peg he meg 
. j >|  s , : 4 made and colour of the curtains; wal) 
on of ) lV sty C mace 
Luckily for A. Blagbrough, the F pie nal a _- ae mee apital reading . ¥ handled and ceiling paper or paint, the 
advertisement manager, he has the ne War Pay © ee Pe Fes n| Ds, eaggtrern : tic ¢ bedspread ; the lights ; the colour 
afidence of certain ‘- Smastions in your future. Careful con- completely as a i istic as 
L ' ' t Lec , Ci le uy i Se + 


Prizes were offered for the most 
charming and effective colour 


= leration of the treatment of = “Senmen ind excellent the upholstery on the dressing 
who allow him a completely free z rat ; ill b amply repaid stories and first-rat ires were ‘8 Pray se — oo i 
hand with their lay-outs and copy, And, as the column proceeded secured spanning t s back to —— for colour or decoration 
» y sle > st the ’ ° the tiene —_ chert , etaiis of the > oO > room 
: Bryce a Fg tl al the messages about road safety me. esis nd ic one ey and ae ances —t oe i 
- became more obvious. wy oa . tae 7 ane 
spect to one of the advertise- bridge in 1905 ar the first faced west 
ments ° . ° year produced on prints This competition, which cal 
Especially appro; was the for a good measure of thought 
prognostications of astrolo Ireland’s provincial newspapers is Gavette’s own “dedication”: ind consideration, doubtless made 
ist have turned with in From Mansion to Cottage.” We present t/ ment in readers study the supplement 
column headed “The Opposite a map on which the ¢ribute to a great rial enter keenly for inspiration 
ind set up inthe location of the various papers is prise that sprang { e acorn The editorial included a review 
1 birth dates shown appears this message sturdy of the homes built in three coun 
“Everybody in the Irish pro uj f ride of ties, as well as topical a 
entries vinces—-where two-thirds of the tish ft es now modern aids in the home. It was 
ro JuNe 20 population lives—reads the local 1eights 1 


t uidance supported by l 
progress if provincial weekly newspaper 


WV ed ha Ue 
been lost 
certhout 


him! 


Readers who pounce eagerly on [iTLE OF a brochure issued by 
the 


rticles or 


Many a conference, 
meeting to plan 
a piece of printing work 
has been thankful that 
Spicers Paper Consultant 
was there. But often it is 
not till the finished job arrives, 
that they realize just how much 
they owe to his guidance. 


speak to 


Telephone : FLEET STREET 4211 
19 New Bridge Street - London EC4 
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The Mills & Rockleys Area 


ADVERTISER'S WEEKLY 


It’s a good scheme, BUT... 


will they buy? And if they do, will they buy your brand? It 
depends on the steps you take to help therm remember. 
In short, it all depends on repetition ntial to the balanced 


campaign — and posters give you repetition above all.* 


Poster 


Repetition “= * 
Completes Lt Za | 
the aT 
Campaign 


In extensive survey sponsored by Mills @ Rockley Lid. shows that between 80° and 

go f the population can see the posters of a camf non an average 20 and more 

times a week. The results of this survey will be published shortly under the title 
The Size and Nature of the Poster Audience Study IT” 


MILLS & ROCKLEYS LIMITED 


Planned poster advertising in more than 200 towns * Head Office: 2! Queens Road, Coventry 
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WEEKLY NET SAL 


8,837 


(Certified by the Audit 


an increase of 608,9 


ore copies are sold of RADIO TIMES than of any other British publication. Its 
| weekly net sale of 8,223,612 from January-December, 1954 is now increased 
by 608,967. To a record circulation is added a record bonus for advertisers. And 
the reason for this rise? Certainly more people are watching BBC Television. 
More people are setting up house. And obviously more members of the BBC's 
vast audience find RADIO TIMES the best and fullest guide to sound and vision. 


They look at it before, during, and after the broadcasts—choosing their pro- 


grammes, reading the articles, seeing the advertisements. They start on Friday: they 
go on to Saturday week and beyond. This nine-day-plus readership and this vast 


circulation make RADIO TIMES unsurpassed for reaching the families of Britain. 


ALL ENQUIRIES ™ TOM HENN, HEA DVERTISEMENT DEPT., BBC PUBLICATIONS, 35 MARYLEBONE HIGH ST., LONDON, w.l 


RADIO TIMES IS THE FAMILY WEEKLY 
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S JAN-JUNE 1955 


19 


rculations) 


7 on the 1954 figure 


RADIO TIME 


VNITH THE NINE-DAY WORKING WEEK 
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In Ireland 


the Top of the market read “e 


THE IRISH TIMES 


—the Top of the Mornings 


London Office: $9 Fleet St., B.C.4 


agroupofnine — 
influential newspapers 


A.B.C. NET SALES 


13.314 


Associated Kent Newspapers Ltd. 


LONDON: E.W. PLAYER LTD., 30, FLEET ST. EC4 


PADDINGTON 
ADVERTISING 
COMPANY 


bade we tom One? 


“37 SPRING STREET W.2. 


AUTOTYPE 4 
liaw5 , 


In black-and-white or colour 
AUTOTYPE COMPANY LTD 


(Incorporating the Postal Advertising 
Company) 


Facsimile end General Printers 
Vari-typing Specialists 
Ribbon * Lithography * Letterpress 


143 WEW BOND STREET~ LONDON W.) 
MAYFAIR (628 


Brownlow Rd., London, W.!3. Ealing 269! 
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From Edward F. MacSweeney 


Watch the farmers—they 
are earning more money 


‘HE income of Irish farmers 
rose last year by £3 mil 
lion to a total of £137 million 
(just over 30 per cent of the 
national income) and the pic 
ture of this attractive market 
is further enhanced by com- 
parison with pre-war figures. 
In 1938 farmers were receiving 
only 23.5 per cent of the 
national income 
These figures have recently 
been made public by the Central 
Statistics Office in Dublin, which 
also reported that the national in- 
come for 1954 was £448 million 
Such statistics are now becoming 
available more speedily than in 
the past and are proving of con 
siderable value in planning cam 
paigns ; and it 1s clear that there 
is going to be an even stronger 
appeal to the agricultural com 
munity 


Buying the equipment 


al tour | 
fact that 
e still in- 
Known in 
mouth ” 
verty,” are 
on equip 
ease in the 
into ser- 


On a recent province 
was impressed by the 
to-day the farmers, w 
clined to make what i 
Ireland as “the pr 
expressing their “ p< 
spending more money 
ment. The rapid inc: 
number of tractors p 
vice during the war now being 
matched by other types of 
machinery. and the expansion of 
the rural electrification network is 
opening up the market for domes 
tic appliances 

Provincial newspapers are 
likely to benefit from this con- 
tinued upward trend in farm 
incomes, and there is an indica- 
tion that mail order business 

(for domestic items) is increas- 

ing ; this development has come 

through radio advertising which 
has been developed by a pro- 
vincial merchandising company. 


Attend to radio 


Farmers and farm families are 
regular listeners to Radio Eireann 
(the proportion of listeners 
than tha f urbdan 
ndoubted 


reaching 


is greater 
listeners) and rad 
ly a useful mediun 
this market 

On another aspect of 
the marketing of sets 
problem for n 


radio 

there 1s a 
unufacturers. The 
Minister for Posts and Tele 
graphs, Mr. Michacl Keyes, has 
recently reiterated his statement 
that television is not ust around 
the corner for Ireland because 


of the high costs involved. And 
only a short time ago another 
member of the government said 
that television for Ireland was in- 
evitable in the “not too distant 
future rhis has left the public 
unwilling to buy new radio sets, 
and the manufacturers in a some- 
what more difficult position 
Attention was drawn to this prob- 
lem by C. O. Stanley, chairman 
of Pye (Ireland) Ltd., in his recent 
address to shareholders 

The uncertain official attitude 
naturally leaves the radio adver 
tising position doubtful 

* * * 

THIS SUMMER the seasonal de 
cline in newspaper advertising has 
not been so marked as for some 
years past Both advertising 
agents and newspapers have com 
mented on this, but neither can 
identify the factor responsible for 
it. According to one agent the 
decline was just becoming notic 
able in early July, but was slight 
and short because of the Dublir 
Horse Show (early August) pla 
ings 

[he continued pressure on 
advertising features by nationa 
newspapers has undoubtedly 
helped to maintain the volume 
although such features have ye 
to obtain the enthusiastic support 
of advertising agents. Competi 
tion in this field is likely to be 
stimulated in the immediate future 
by a recent special appointment 
by the /rish Press of a features 
manager 

Despite the cold disapprova 
with which such features are 
viewed by some people it has 
been noticed that some advertisers 
who started off with a small space 
in a feature have now become 
regular national advertisers 


Getting bigger 


sidering an 
rel 


THAN One agency is con 
expansion into public 
ons work, following the 
McConnell’s which 
i special department three 
The main factor affect 


rw projyectec 


example of 
set up 
years ago 
tt decision is the 
ng number of clients who 
-operation from 
on press rela 
present time these 
to the 
ut there are 
ng Opportunities in Ire- 
land not only for press relations 
but in the wider sphere of public 
relations 


agency 
»bviously 
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FAMOUS FOR SILK SCREEN PRINTING 


SALES AIDS 


WINDOW DISPLAYS 
SHOW CARDS 
“Be AND 


4 POINT OF SALE 


CUT Ours: 


DISPLAY CRAFT LIMITED 
BRITAIN’S LEADING NATIONAL PRIZEWINNERS IN CURRENT COMPETITIONS 
88 ACRE LANE, LONDON, S.W.2 _BRIxton 7871 (4 lines) 
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Advertising Case History—77 


AuGuST 4, 1955 


The impulse to bake an appetising pie is still strong amony 
housewives—and others—and has given rise to a 


Notable sales success throug 
an apple pie competition 


\ HAT attraction 1s pie 
baking contest t 1S€ 

wives-—even to dache 

With ill the ne proce 

food items about would such 

a competition appeai f 

days of Mrs. Beeton 

than that—would lift sales 


of a cocking ingr: 
The Cookeen 
out ind can 1 va 


the market 
of the following S 
had held, in § 
4 series Of apy 
tests 

These contests 
note because ol 


pronged liais 


Local press co-operation 


Work neg cit ‘ \ 
den Bergh t 
agents (Lintas Ltd 
collaboration = fror i K 
group of newspay | 
and public relia tI 
Lintas Informat Serv 


achieved a notable sales s ce 
and the contests 
tinuing 


Jack Train has helped the apple 
’ ver 

pre mifests Organise 1 Py hte 

Cookeen people by awarding 


prizes to the winners at the final 


hakeoff 


ADVERTISER'S WREKIY 


area winners in the Cookeen apple pie baking 


shown taking part in the 


The Kemsley journals _in- 
ved in this operation were 
d some indeed still are) 
Shetheld, Star and Telegraph 
Blackburn, Northern Daily 
Telegraph 
Manchester, Evening Chronicle 
Middlesbrough, Evening 
Gazette 
Newcastle, Evening Chronicle 
In the case of every contest 
dvertising and _ editorial  in- 
nation on the approaching 
vent was begun six weeks 
before the preliminary judging 
took place. Entrance f 


forms 
ere incorporated in the adver 
ising and editorial stories and, in 
addition, they were available 
supplied by Van den Berghs) at 
the local retailers of the cooking 
fat The baking tins were sup 
plied free, on receipt of a com 
pleted entrance form 


Cost of ingredients 


Under the rules and regulations 
of this continuing piece of sales 
promotion, the pies are delivered 


by the contestant or, in some 
cases, by the highly interested 
retailer on behalf of his cus- 
tomers to a central receiving 


point for preliminary judging and 
a newly minted half-crown is pre- 
sented to each entrant to 
the cost of the ingredients 
One of the stipulations is 
that the fat used must be 


cover 


Al 


ention are 


final held in a Blackburn hal {/] 
ntestants receive half a crown to 


cover the cost of pie ingredients 


Cookeen but the contestant can 
name her (or in some cases, 
his) preference as to the type of 
fuel she would prefer to cook 
with should she reach the area 
final. 
Each area is broken down into 
postal districts and wherever 


ere pos- 
sible the receiving halls for heats 
and final judging are selected for 
their central position in these 
districts In the heats, three cash 
prizes are offered, first, second 
and third, and the first prize 


winner in each district qualifies 
for the final area “bakeoff.” 
This final contest takes place 
on the stage in front of an invited 
audience. The cookers selected 


A section of the 
receiving hall in 
the Sheffield 
Cookeen apple pte 
baking ompet 
tion These pies 
(on stands specially 
de signe d) are ready 
preliminary 
judging 


for 


by the district winners § are 
mounted on the stage and the 
local authorities concerned ensure 
that the appropriate fuel is made 
available for them. 

As to the number of finalists, 
this varies according to the 
district break-down in each area 
and each area winner receives a 
further cash prize and a Cookeen 
diploma. After the preliminary 
judging, the pies are presented to 
old peoples’ homes or simila 
institutions where they are warmly 
received 


Celebrity for compére 


The final “bakeoff” takes place 
in the evening, as a rule, and 
where possible a celebrity, suct 
as Jack Train or Charlie Cheste 
compeéres while the cooking take 
place and also awards the prizes 

Considerable local interest 
has been created by these con- 
tests. There is  inter-family 
competition ; postmen, police 
men and other hard working 

men take time off to bake a 

Cookeen apple pie. 

Apart from the contestant 
themselves in the first four towns 
(Blackburn and area, Mancheste 
and area, Middlesbrough and 
area, and Newcastle and area) 
almost 10,000 members 
public have been present at the 
finals. The retailers who have 
sold Cookeen to the contestants 
take a close personal interest and 
bring their wives to the finals 


of the 


r 
ng in a great and 
extension of sales and 
distribution, and are creating 
consumer and retailer goodwill 
for the product. 


] hirer 
These apple pie championships 
are resuit 


pressive 
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MILLION CIKCULATION—several mil- national averag 


in spending power—and they are 


lion readers—that’s a lot of heads. But advertising the kind of people who influence others. They like 
men have to do more than count heads—they have the magazine, ey trust it—and there are 
to penetrate them. millions of th ‘lillions of heads—heads well 


To make friends for a product, and to influence worth countir 
people, is easiest if you can reach them when they 
are in a receptive mood. When they are reading, for 
example—not just glancing at pictures and head- 
lines. It is this, coupled with a million circulation, 


that makes The Reader’s Digest one of the great ; Any second cvlver you want at only £26 extra per 
on : <. 22 ; : “S page—£15 extra fer hall @ page. And ftwh colour 

advertising media of Britain. For the Digest is a = tnt pants 

reader’s paper. It is written to be read, bought to [Nastia 


be read, and then passed on to others to be read. mee Bi 

Digest readers really read—and they'll read your SLES 

advertising, too. Beth pages wri batt pages can bleed: 40% mere 
The Reader's Digest offers you an audience of (xR === === 

men and women prepared to think about what you 


have to say to them. They are well above the 


NO WONDER THEY CALL IT 


The kKeader's Digest 


A MAGAZINE FOR READERS WITH A GUARANTEED MILLION SALE 
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IN DENMARK YOU NEED 


Hjiemmet 


Wherever you go in Denmark you will find 


Hjemmet the home magazine. You will 
find it in almost every fourth home in the 
country, every week and all the week. 


AuGusT 4, 1955 


Denmark prepares for its 


biggest-ever exhibition 


HE largest exh 
Denmark up 
e will take 


to be he 
to the present tr 
place in Copenhage 


tember 29 to Octo 


any advertising ma 


bition ever 


from Sep- 
er 16, and 
with an in- 


.dvertisements a foot- 
Net sale 262,441 weekly. 


Hjemmet gives 3 
hold in the family terest in foreign treding would 
do well to take careful note of 


it The even | be the 


DENMARK 


. British Trade Fair, and it will 
AND occupy mo e famous 
Tivoli Gardens centre of 
the city as we tne Forum. Slippery product 
amerne After the tish Exhabi- ¥ 
fo tion, in 1948 from the 
United King Denmark 
took a sharr nd it is to 
be hoped t publicity 
: : sulting fron ir's fair 
The Magazine of the intelligent, fashion- hie — nt ven larger 
con: D of today. Within : : ee. 
scale——w ha r results 
a few ye: rst issue Alt for Altt h D oak al 
damerne established national eltatnts heat { al <n 
medium with a ilation of 208,121. Re ce K fall far 
€ np s ali ia 
short of | exports 
mainly of essent s—to this 
, ’ ted in U.K. by count It 4in’s im- 
‘ — ports from D , re valued 
JOSHELA BE. POWERS, LTD. at £174 million ms Bitsy 
14 COCKSPUR STREET, LONDON, S.W.1 ports of £82 n 
Tel. - WHiichall 3366 ‘ . 
Survey of m et 
- Valuable ‘ d data 
about the nat Danish : 
market Is pr e survey 
Carr ed ‘ i sh Gali 
Vy , pss —_ dé , rn Not the easiest product to handle 
22: igi So gguetie pir ne Aer but this expert eel seller in the 
inc inrec Wecr igazines fish market of Copenhagen 
Here are five exa s of the Y 
~ . coy = knows how 10 20 about it 
sort ¢ hered from 


a study of this wor} population is without any 


Of course... 


@ 30 per cent h house- insurance 

POLITIKEN | 0 SE oe=rs 

cent have g water only seven per cent by elec 

but 29 per e central tricity, yet 89 per cent have 

heating electric irons, 59 per cent 

DENMARK'S FAMOUS © ies aes eae ts vacuum cleaners 
NATIONAL DAILY Cohenha € Bae ° ° * 

OST ri LAST YEAR, according to a 

a partment recently published official report, 

or » nich - . 

London Manager: FRANK L. CRANE wee ae tite ee on 
* niy 45 pe weekly nessed a substantial increase, and ¢: 
69 FLEET STREET, ECs CENTRAL 2811/2 wage carne paid on at December 31 the total number 2 

Fridays, six cent are of cars (private, taxis, hire and 

Saturdays cent are ambulances) increased by 23 per 

ee a ee ee ae paid on Thursdays cent, or 35,900 units, to 193,748 


@ Only five per cent of the @ Continued on page 292 


The whole field of metallurgy is covered by... 


— 


ume a Ps 
Interior of a new 
hardware store iv 
Copenhagen This 
ity will hortly 


w he expe riencing tite 
a oy impact of the big 
. og Woes gest exhibition (the 
British Trade Fair) 
THE BRITISH JOURNAL OF METALS he 
KENNEDY PRESS LTD 31 KING ST. WEST 


ever to be held in 
MANCHESTER 3 the country. Sales 
SO TEMPLE CHAMBERS - TEMPLE AVENUE 


of tish products 
LONDON £.c.4 °f British prod 
™s big boost 


should be given a 
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the ASTONISHING 


results from sampling 


During 1954, Circular Distributors Limited gave 
away over 96 million units, a large port of which 
were samples, and the results obfained from 
these extensive schemes are remarkable. 


An entirely new product in the highly com- tinued reg ze on a large scale area by area 
k CASE j petitive Detergent field acquired a major througho 
share of the market from the launching campaign. This 
launching campaign utilized every available form of publicity, CASE 5 rietary Medicine. Sampling was 
but it was considered that the most effective publicity was the ed three years ago. Again steady 


. ales incr hbtained in every area sampled and 
large free sample given to every housewife in the country —* — = pase an 


sampling 1Ous process. 


CASE 2 A Beverage. A nationally known name : Mark Se | lead 
thpaste Market. Sever eadin 
extensively advertised in all forms of media CASE & pans ° =e artes 
; ; have undertaken’ extensive 
in season. Extensive sampling was conducted in certain 


J 


areas. In the areas where there was no sampling, sales in- a . ng the last these years and Rave 
creases were reasonably good and steady. In areas where secured sles and now hold a much larger 
sampling took place, sales literally leapt off the chart. The share of eee 
sales increase obtained was phenomenal and so far exceeded Product. A pilot sampling scheme 
the manufacturer's expectations that production of supplies CASE 7 vacked food product yielded an 
became a problem increase in \ird 
CASE A Porridge Oat. A comparatively unknown These are instances of the astonishingly high 
3 product supported by very little advertising results of i hat occur after sampling. To obtain 
For several years the manufacturers’ sales force had been the best 1 ling, the operation must be properly 
trying to get distribution in an area without success. They planned. H impling is largely ineffective. If a 
could not compete against the large national advertiser. This product is t od, the best results are obtained by 
year, the area was sampled. Prior to and during sampling, blanketing ; Prior to sampling the manufacturers 
a sales drive was made. The sales drive prior to sampling should, if p ke an intensive sales effort on the 
met with the same stubborn resistance, but after sampling, a retailers in t! ‘o be sampled. All retailers should be 
very substantial number of new stockists was opened. For advised of the ming scheme and induced to carry 
the first time in years the manufacturers obtained a reasonable extra stock After sampling, a follow-up sales drive is 
r foothold in the district and sales are now satisfactory. necessary 
The retailer was forced to stock because the housewife came ' 
into his shop and demanded supplies of the oats she had tried. The sample it ‘ould be adequate —sufficient to enable 
the user to give the » oduct a proper trial but not too much 
A Breakfast Food. This company com- so as to replace normal purchase. It is essential that the 
CASE 4 menced sampling in a small experimental housewife be told all the main selling points and asked to 
way two years ago. The results showed a substantial sales use the sample, cither on the special sample pack or with 
increase in the areas sampled. Since then they have con- accompanying literature. 


If your products are suitable for sampling (i.e. any product involving 
taste, household use or personal use) we shall be happy to advise you on 
the most suitable methods to use... 


CIRCULAR DISTRIBUTORS LTD “1! '4%°, Matpexnean 


TEL: MAIDENHEAD 1120 


| 
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Quality coverage 


in South Africa 


Cape Town 


Durban 


CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 


NATAL MERCURY 
SOUTH AFRICAN WOMAN'S WEEKLY 


* 
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Spectacular New York 
soft drink sign 


ECENTLY unveiled in 
busy Times Square in the 
centre of New York was a huge 
advertising sign said to be the 
world’s largest “spectacular.” 
Designed for Pepsi-Cola by 
Douglas Leigh and built by Art- 


of 

added to the waterfall system to 
keep it flowing. Quite regard- 
less of wind from any direction, 
the waterfall cannot overflow 
as it is held in place from 


behind by a vacuum. 

Altogether there are 35,000 
electric bulbs in the sign, 15,000 
being used in the red, white and 
blue crown cork alone. Behind 
each bottle electric lights give the 
impression of bubbles rising in- 
side the bottles. The bottles 
themselves are SO feet high and 
made of porcelain and enamel. 
They are claimed to be the largest 
ever made, and it is said that it 
would take aboyt one million 
normal bottles of Pepsi-Cola to 
fill the two bottles to capacity. 

When the Pepsi-Cola crown 
cork in the centre reaches full 
illumination, the words “The 
Light Refreshment” light up in 
letters one storey high and run- 
ning nearly 200 feet in length. 


kraft-Strauss, the sign runs 
around the corner of 44th Street, 
along the full length of the 
Broadway block known as the 
Bond Building, and then continues 


Johannesburg 
National 


RAND DAILY MAIL 


SUNDAY TIMES 

SUNDAY EXPRESS & HOME JOURNAL 
DIE LANDSTEM 

SPOTLIGHT 

FORUM 


towers 


Panama survey 


OPPORTUNITIES FOR United 
Kingdom exporters to lift their 
sales in Panama are outlined in 
Overseas Economic Survey 
Panama, by E. A. Clough. 
recently Ambassador to the 
country, and published by HM 
Stationery Office, price Is. 6d 


NEWSPAPERS LTD 


92, New Cavendish Street. Portland Place, W.1. 


Tel.: LANgham 5036 


around the corner of 45th Street. 
Altogether it covers a length of 
225 feet and i00 feet 
above the east side of Broadway. 
Its three - dimensiona! concept 
makes it visible from 42nd Street 
to 47th Street, and million 
e and a half people who throng 
Times Square daily n hardly 
fail to notice this ma affair 
The giant millior 't sign 
features two glowing Pepsi-Cola 
bottles each five storeys high and 
a crown cork 50 feet meter. 
A broad waterfall, flowing night 
and day, occupies the 
tween the bott’es an 
crown cork The 
circulates continuous!y, 
over the waterfall at tr 
50,000 gallons a min 
water is illuminated 
after dark by mu 
beams of light, with 
going through the spectr 
ing up to a maximum 
of brilliant white 


Some 50,000 ga 

lons of water 

minute pour 

the centre sex 

of this neon sig? 

Steele had a small theatre which has been pu 
As it neared completion, up in 
of its acoustics. Going, 

f the gallery, he bade the 
the stage, saying what- 

is mind. 


Plain Speaking ! 


Sir Ri *Tatier”’ 
built f his privat 
he thought to mal 
therefore, to the 
builder address 

ever wes uppe rm 


Whereu upon, “Sir Rict 
‘For three m mnths me ar 


Time 
New York 


Square 


!’ intoned the worker, 
i my men has been work- 
olour of Your Honour’s 
“d if you will pay .. 
articulation,” interposed Steele, 
“is perfect, but the subject-matter is 


beggarly."’ 
GRANT PROJECTOR for 


sing, choose your own sudject- 
nd adapt it to your liking 
jector will give you perfect 
iction, reduction or en- 
ment. By the time it has 
ed three m« nths for you 
vill have gone a long Ww ay 
wards paying for it 
1 time and labour sav + 
worry avoided and results 
achieved 


FOCUS ON DENMARK continued 
nits. The number of cars per The number of commercial 
ousand inhabitants rose from passengers transport vehicles rose 
The GRANT PRODUCTION at the end of 1953 to nearly by 95 units (three per cent) to 
0. LTD., 4 Rathbone at the end of 1954. The 3,268 and the total of these three 
Fiace, _loas' 7 on delivery vans and categories together increased by 
wall Street. Birmingham,3 commercial lorries increased by 20 per cent, or 47,449 units, to 
(Central 4131) and 7 Little 14 per cent (11,454) to 93,263, 290,279 units. The number of 
rresponding to 21 units per motor cycles (including scooters) 


Park Street, Coventry c 
oventry 64978) thousand inhabitants as com- 


number of 


pared with the figure of 18.5 
recorded in the report for the end 
of 1953 


increased by 18,054 (18 per cent) 
to 120,472, and their number per 
1,000 inhabitants increased from 
23 in 1953 to 27 for 1954. 
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_ MOST EFFECTIVE_COVERAGE IN THE FIELD 
by OF CIVIL AND STRUCTURAL ENGINEERING 


RECORD CIRCULA TION 


ADVERTISEMENT RATES £30 A Page 


POWER TO THE POINT 


Civil & Structural Engineers Review reaches all over 
the world to the men who construct factories, schools and big 
buildings, docks, railways and bridges, 


aerodromes and roads. 
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Photograph of 
the Month—16 


How to sell 
a skirt 


OW to phot grapt 

fabric that would en: 
it to sell on the basis of 
ability to stand up to 
usage? It is one thing 
photograph a fabric 
appeals because of it 
tive texture and ability t 
glamorously put together 
the form of a garment 


But it is altogether } 
proposition to convey 
gratifying manner, how a f 
can stand up to ha 4 
of tea spilled over 

Yet it is the of 
judging panel that 
“Photograph of the Vi 
do just that 


The marching ord 


It came about as | 

an assignment give: 

flower Studio by 

Council of Impe 

Industries Ltd I 

orders given to May! 

council were 

To produce a series of ani- 

mated fashion pictures, built 
around various situations, in 
which the fact that the skirt 
was made of Terylene saved the 
day. 


The Mayflower people thought 
of a number of situatior ug 
which to pul across the story, and 
these were then worked 
photographically. In one of them 
a wet poodle was shown putting 
muddy paws on its mistre 


skirt. Another showed the sk 
being spattered by a passing ta 


cab A third showed a model 
pressing the skirt into a tightly 
packed suitcase—to emphasise 


the indestructibility of the heat 
set pleats 

Out of the series, ICI'’s public 
relations director chose the spilt 
tea cup picture—anticipating the 
ADVERTISER'S WEEKLY judging 
panel it would seem—because 
showed the garment prominently 
and put across the story with a 
punch. 

The picture was distributed to 
the fashion editors of 85 provin- 
cial dailies by Mayflower's parent 
company, Transatlantic News 
Features Ltd. A note under the 
caption pointed out that the pic- 
ture was a handout shot which 
could be used without payment 

Aside from the photographic 
fee, the cost to ICI for distri- 
buting the pictures was 7s. 6d 
per paper covered, which included 
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the 


cost of making a print, cap- 
tioning, packing and mailing. A 
copy of the photograph was also 


sent to Durrants Press Cutting 
Service, who were asked to watch 
the papers and collect the clip 
pings 
The response of the press was 
highly satisfactory. When the 
cuttings were counted, Tery- 
lene’s public relations officer 
congratulated Mayflower and 
told them that he had had more 
“breaks” on this picture than 
on any other handout shot 
which the Terylene council had 
ever circulated. 


No less than 14 daily news- 
Papers in Great Britain used the 
picture, including papers of sub- 


Stantial circulation such as the 
Bristol Mirror, Cambridge Daily 
News, Birmingham Post Belfast 
Telegraph, etc. In addition. the 
picture was used by a number of 
ide magazines and var 


OUS OVEerT- 
seas newspapers. In all cases the 
caption material was used with 
full credit 

The photograph itself was 


taken by Howard Byrne in Paris. 
using diffused daylight in a skylit 
studio He used a OR lleiflex 
camera, loaded with HP3 film. 
and made most of his shots at 
1/100 of a second, with an aper- 
ture of F6.3. 

The model in the pictures is 
Patricia Goldsworthy—and the 
hand holding the teapot belongs 


to John Antill, another photo- 
grapher on the Mayflower staff 


N the first issue of each 


month ADVERTISER'S 
WEEKLY is publishing an 
outstanding commercial 


photograph chosen by a 
selection panel comprising 
a nominee of the Institute 
of British Photographers, 
the Editor of ADVERTISER'S 
Weekiy and John Heron. 
Photographs should be sent 
to the Editor and the test of 
eligibility is simply this .. . 
Is the photograph selling 
something ? 
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e Not so long ago, the production of a film so 
4 acceptance of exaggerated red sensitivity and 
as these are conspicuous by their absence in HPS 
grain and perfect gradation all play their part 

supremely successful in the portrait studio. 


THE NEW PORTRAITURE 
f WITH ILFORD HPS MEANS 


* Shorter Exposures: a great boon for 
child studies and for difficult poses. 


% Reduced Lighting: kinder wo the sitter 


and easier for the photographer. 


> 4 Natural Tones: no distortion in the 
rendering of lips, eyes and complexions 


A new world of portrait possibilities has been 
tion of high speed and high quality now availa! 


introduces the 
NEW PORTRAITURE 


by the remarkable combina- 
HPS flat film 

ist would have involved the 

niness. But drawbacks such 
olour response, unobtrusive 

r this fastest-ever Ilford film 


TECHNICALLY SPEAKING 


iif an extremely fast panchromatic 
film w following speed ratings 
DAYLIGHT | TUNGSTEN 
BS ter, Scheiner 37 36 
ASA & G. E. meters 400 320 
Alt P m can be processed successfully in any 
tandard | feveloper, the new Ilford Microphen, 
» i r increases the effective «peed and 
particularly recommended for 
B xceptional sensitivity t t of all 
st always be han die d and pre cessed in 


ILFORD (Js Fiat Fim 


Also available as plates, roll film (120 size) and 35 mm film 


ILFORD LIMITED 
106/107 High Holborn 


ILFORD 


Trade Showroom : London, 


W.C.1 


LONDON 


Telephone HOLbern 340! 
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YOU CAN GET.. 


POSTERS in 24 


i] 
BANNERS 
> showcarDs | Mours if 


* DISPLAYS 


uf studio 


Half tone Silk Screening 


required 
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A lively offspring grows 
up North of the Border 


O-DAY is the birthday of 
the Queen Mother, and 

so it is not inappropriate that 
we should cross the border 
into her own country and look 
in on photographer John 
Chilcott and his colleagues of 
York Street, Glasgow, the 
headquarters of Studio Swain. 
These people have long been 
renowned in Scotland and in all 
Britain as process engravers of 
quality. It was in 1935 that, as 


a vigorous and lively offspring, 


By JOHN HERON 


a new-style self-timing device in 
an enlarger circuit; a step and 
repeat camera enabling multiple 
exposures (18) to be made on a 
single half plate Ektachrome. 
Readers with long memories 
will recall pre-war top model 
Greta Berry. She was the firsr 
“Drink More Milk” girl, before 
Zée Newton was born. John 
Chilcott was Greta’s photo 
grapher One of his recent 
studies of a child drinking milk 
has again been chosen (by the 
Scottish Milk Publicity Council) 


Studio Swain was born to serve fOr use as a poster. Thus does 
the parent company and a large history repeat itself 


number of advertisers and other e 
industrial houses Dynamic 
personality 


A team of five photographers 
is led by John Chilcott, and three 

also WILL take a chance and say 

that Howard Byrne who took 


of them boast ARPS rating. Each 
FULL WIND OW For 20 years the studio has the Photograph of the Mont! 


has his own particular field. 
DISPLAY COVERAGE | specialised in photographing em- (page 294) is the most dynam 
| broidered, crocheted and sewn man in_ Bnitish commercia 
LONDON & HOME 


Photo 2nd Handcut 


Length of experience 


household articles in natural photography to-day. I first 

COUNTIES settings. Some 5,000 shots have met him at midday on orm 

| been taken in this field for two of the hottest days so far this 

STUDIO TORRON Lic > Haverstock Hill, N.W.3 firms alone. Understandably, summer and his Transatlantic 
Chilcott comments: “We've ac- News Features Ltd. office 

| quired a bit of experience in this Dover Street was not London's 

| field!” coolest rendezvous. But I never 

Fashion work presents real met aman who had a cooler grip 

COLYER « SOUTHEY problems, for provincial studios 0m every trick of his craft. He 

‘ just cannot get models with the had me fascinated all throug! 


a long talk. 
egg re ee In his successful book Withour 
A studio “bright ideas depart- Assignment, Byrne claims that 
ment” has produced a tubular his experiences at Dachau (where 
copying stand and easel, incor- he was on assignment as a war 
porating several new features for correspondent) taught him “ the 
@ Continued on page 297 


precision and ease of operation ; 


A study in wonder- 
ment. This is one 
of the photographs 
from Studio Swain 
Although this Scot- 
tish offshoot of the 
well-known British 
engraving firm has 
specialised in 
photographing em 
} 


« broidered, crochet- 

R. P. GOSSOP LTD 7. S$ od, bad sewn 
musehold article 

@ Artists Agents © kay\0 ny yo 

36, CARTER LANE, E.C4) Ve i heavier | indus 


CENTRAL 6950 Terminus 8770 0073 trial fields 
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PHOTO- 
GRAPHY IN 


ADS — continued 


One of the two 
Macdonald sisters 
now appearing in 
“Drink more milk” 
advertisements in 
Scotland. This par- 
ticular photograph 
by John Chilcott 
of Studio Swain 
has been chosen 
by the Scottish 
Milk Publicity 
Council for use as 
a poster. 


futility of words” . and the 
power of a picture. He does 
himself less than justice, for he 
spins wonderful webs of words 
crisp, descriptive words — and 
although he is now the managing 
director of a thriving photo- 
graphic service (four years estab- 
ished) he remains a good jour 
nalist. In that field he found his 
rst success. 


Very wide experience 


4 Canadian with a long appren- 

ship in New York, Byrne's 
erience of American city life 
1s not confined to smart bars, 
taurants, theatres or parks. He 
id a profound interest in the 
iman flotsam he saw, and bril- 


intly photographed, in New 
York’s Bowery quarter. Some of 
hese pictures, so graphic as 


ilmost to bring the smell of the 
‘lace to the nostrils, are included 
his book, which, apart from 
ontaining a wealth of informa- 
tion on the engaging subject of 
ving on one’s camera, is rich and 
vamy in wit. He has a cryptic 
turn of phrase, as when writing 
on the serious subject of glamour, 
he remarks: 
Now what about clothes 
1 have only two remarks to 
make about clothes. The first 
is that they are necessary 
Cheesecake has nothing to do 


This photograph 
by John Anitill of 
Transatlantic News 


Features Lid., 
specially arranged 
to display an 
italian sweater, was 
taken for the 
fashion editor of 
the “News 


Chronicle.” 


97 


with nudity, and any photo- 

grapher who can only make a 

pretty girl look sexy by expos- 

ing more epidermis has a bank- 
rupt imagination. 

Readers who wish to know 
what his second remark on 
clothes can be, must hunt in 

ublic libraries and bookshops 
or a copy of the book. 

Having been all through the 
photographic mill, Byrne, with 
many years of solid achievement 
in the fields of news and feature 
assignments and latterly photo- 
graphy for commerce and adver 
tising behind him, has evolved a 
working philosophy 

It is that the picture require- 
ments of an editor, an art 
editor, an advertiser, can only 
be fully met by a skilled, closely 
knit team whose horizons are 
far wider than the confines of 
the studio or the darkroom. 

That is why every member of 

the staff of Byrne’s Mayflower 

Studio, and of his associate 

company, Transatlantic News 

Features, is to be found attend- 

ing a weekly lecture-demonstra- 

tion in the studio. No one, he 
holds, can ever know enough 
about his own job. 

That is why every member of 


the sales and contact team 
doubles from time to time, in 
darkroom, on retouching, print 


finishing, lighting—the lot 


ADVERTISER'S WEEKLY 


. . « « There is no waste 
circulation in the sale of 
the Belfast News-Letter 


Most of the copies sold go into the hands 
of persons in the middle or higher income 
groups. Moreover, every copy is bought 
solely for its news contents (including, of 
course, pictures, comments and feature 
articles) for the Belfast News-Letter prefers 
to rely on its merits as a newspaper to 
maintain and improve its position rather 
than to engage in adventitious aids. 


it pays to advertise in an influential 
morning mewspaper. 


Belfast 
News-Letter 


Estd. 1737 More than a newspaper 
an institution 
Donegall St., 85 Fleet St., 
Belfast. London. 
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Ad Man's 
Bookshelf 


Advice to lk 


management 


ITYVHE heart-searchir 
brought 

United States by a ar 
young British manag 
the first paragraph of 
the chapters of this 
book:* “If there 
above all of the 
achievements in 
then it is to be 
attitude of Amer 
ment 

How did the book 
written’ 


y message 


back from the 


During 1951-52 
funds were provided 
government through t 


UK marketing 
survey 


FEW slightly soiled opiess 
of the last (1951) edition? 
of the “Marketing Surv« of § 
the United Kingdom” are for) 
sale at the reduced price of 
£4 4s. post free. Only the 
covers are damaged, the 600, 
pages of this all - in - one? 
detailed survey of the home 
market being in perfect condi- 
tion. 
Orders should be sent to 
Business Publications Lid., 180 
Fleet Street, London, E.4 “4 


—-++"e 7s! 


~*~ 


Security Agency for a 5s 
be made of “the philosophy 
ciples and tect uque I 
can business management 
number of young man 
Britain. In each of the t 
two groups travelled to 1 
attending the Univer in 
cinnati and Syracuse tively 
Each course lasted for a period of 
nine months and t! tal 
taking part in all the c 
63 of whom two wer 

The young managers 
ried out these Hes 
back at work in British 
and in this book they 
outstanding IMpressions 
period that they spent in th« 
a summary of experience 
not only upon courses 
tion but upon an overall to 
452 visits made to 
trades unions 
tions and 
ments 

The greater part of the book 


@ Continued on page 299 
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PHOTOGRAPHERS 


We are proud 
of our Studios and 
of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


IVI ZANT ST JANC OW? 
ATID) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 
Advertising, Display 
and Exhibition 


Photographic 
Prints| :2 


SIZE 
Write or Phone 


photowe 


QUANTITY 
ae 
. 

— LILYWHITE LTD. 
Poeun Yorkshire. Phone: 120 


13 BAKER STREET, LONDON, W.! 
Phone: WELbeck 0938-9 


PHOTOGRAPHIC PRINTS 


100 
1000 
1000000 


3 Dorset Buildings, 
Salisbury Sq., London, E.C.4. 


‘ CENTRAL 5300 or 7921 


See Ware ebout 
Publicity Pictures 


with a news angle 


COWDEROY 
AND MOSS 


Limit 


Photographers & Co! 


25 MANCHESTER Sc 
Telephone: HUNce 


° Specialists 
ARE, W.! 
7!) (2 tines) 


LONDON ART SERVICE 


PHOTOCRAPHIC .To 


apr Rony WC? 


nein LADVERTISING 
Aan math 


SIGN-WRITING 
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DESPATCHING 
SHOW CARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.! 
CAN 246! 


PAPER 
BAG MKRS. 
PRINTING é 
PACKAGING 

SPECIALISTS 


FGCURTIS 


€ 0. LTD. 


185 HAYDONS RD. 
WIMBLEDON,S.WI9 
Tel. LIBERTY 45/4 


MISCELLANEOUS 


FORTY 
mousans PHOTOGRAPHS 
of Horticultural Interest 
communicate with 
REGINALD A. MALBY & CO. 


19 CHELMSFORD RD., WOODFORD, 
E18 


BUCKharst 0222 


Est. 1908 Phone: Hol. 864! /2 


ALERT 


Circularising Co. Ltd. 


87/93 LAMBS CONDUIT ST., W.C.! 
Directors : 
P. Millward, F. Halls 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper Selling. 


PERMAC SIGNS 
328 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 
TELEPHONE BRIXTON 1628 


choose ti t . 
artists 
Moles brushes 


Ask your dealer for VINCI! brushes or 
write now to: 


Co. 


L. P. Brush Led., 
5! St. Stephen's Gdns., London, W.2 
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| GIFTS 
GIVE AWAYS 
GIMMICKS 
PLEASE ASK FOR DETAILS OF OUR 
LARGE RANGE OF GIFTS, ETC 


CITY SUPPLIES COMPANY 
ADVERTISING GIFTS) 
% COPTHALL AVENUE, E.C2 
NAT 6253 


ADVERTISING NOVELTIES BLOCKS & DIES 


BRASS BLOCKS & DIES 


Brass blocks for Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Steel dies for metal. 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN, E.C.1 
CLE 6474 Est. over 40 years 


about 


Ay s largest 
~ ur representatives will be easily 
fed ff they wear a distinctive badge 


er or metal and enamel, plastic 
cellulord or cloth sent with prices 


oe [Floven 


AND SON LIMITED 
ATTON GARDEN, LONDON, E.C.1. 
Te RN 0139 


ephone - HOLBOR 


/TEST NOVELTY IN DAY BY DAY PADS 

CALENDIARY Regd. 

4®GE RANGE OF GOODWILL 
XMAS GIFTS 


_RNGLO FANCY PRODUCTS LTO 


i 266, Belsize Road, N.W4s 
Telephone: MAI 0867 (3 lines) 


* 
ad. mgr. Z 
blows up... 


—Z 


. and pats head of Account 
Executive, who thought of 
““Gartex'’ advertising balloons. 
They're always before the 
public's eye, reminding ... selling 
.. swelling sales. Your ‘‘Gartex"’ 
order is printed to sell your 
product. For details, write : 
Sales office, Young & Fogg 


Rubber Co., Ltd., Garfield 
Road, Wimbledon, S.W.19. 
— LIB 6281-5 


CONVEX LTD. 


PLASTIC RULERS 
SCALES, CALENDARS AND 
PLASTIC NOVELTIES 
41 BRECKNOCK ROAD, N.7 
PHONE: GUL, 4877-2848 


PRINT 
THAT SELLS 
SERVICE 
THAT SAVES 


fat i) 


154 Clerkenwell Rd, London, EC! 
Telephone TERminus 7363 


PROCESS ENGRAVERS 


leading the way 


SCOTTISH STUDIOS 


AND CHCGRAVERS LTD 
m ciroe OF 
crry ever. 


CUT-OUT LETTERS 


display 


‘eet 


Hy — 


LONDON INDUSTRIAL ART LTD. 
3 All Saints Rood, London, W.! 1 
Tel. PARK 9431 


ADVERTISING SERVICES 


POINT OF SALE 
ADVERTISING 


LTD. 


(Specialists in the production and 
placing of advertising materia! for 
all uses 
London Office 
98, Wimpole Street, London, W.! 
MUSeum 2366 


Screen Production Uni: 


Lonsdale Hall, Lonsds'+ Road, 
Dorking, Surrey 
Portfolios of Samp able 
for the use of Adver gents 


and their ©! 


DIE-STAMP 


FOR ALL % 
ENGRAVED STATIONERY 


FRANK E. SEARY LTD. 
Cramer St., Maryled ane t 
COMMERCIAL ARNISTS: | 
THE 
TUDOR ART AGENS' (1D. 
represents’ 


FREE LANCE A®''sTSs 


| FURWIVAL STREET, MOON 
HOLborn 884! cH 


ut EFA 
The most compleie 
Art & Photographic 
service for Agencies 
under one roof 


al 


118 Park St., W.1 
Mayfair 4316, 5530 


INDIVIDUAL ARTISTS 
(London) Lid. 
1A, PHOTOGRAPHIC 
Led. 


@ Continued on page 300 
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AD MAN’S 
BOOK SHELF continued 


devoted to chapters on produc 
tion, distribution, finance and 
labour in which the managers 
discuss the techniques and 
methods that they saw in opera- 
tion. The majority of these tech 
niques have been common prac 
tice in progressive companies in 
this country for years 
What emerges most clearly, 
however, is the strong impres- 
sion left in the minds of mana 
gers of this level by the general 
attitude towards business in 

America, an attitude more im- 

portant and more fundamental 

than the specific techniques in 
which it is manifested. 

The report draws attention to 
the high social prestige attached 
to business in the US, to the all 
pervading competitive spirit and 
the ready adaptability to new 
methods. Stress is laid in particu 
lar on the extent to which pro 
duction, prices and employment 
are governed by the volume of 
sales with a resultant cost-con 
sciousness in every department 
and at all levels 

A final chapter indicates the 
scope of American education and 
training for management with its 
strong emphasis on the “case 
study” method and a close co 
operation between the universi 
ties and industry 

This book should be of interest 
to all students of management 


r 

New vo'ume atout 

notable antiques 
The Concise Encyclopaedia of 
Antique Volume 2. Compiled by the 
Connoisseur edited b I G G 
Ramsey, published by the Connoisseur 
pri 4. 

Few Books about antiques in 
recent years have achieved the 


immediate success of the previous 
volume of this encyclopaed a ol 
antiques. Its appearance, and the 
wealth of specialised information 
for beginner and established col 
lector alike which it contained 
ire still being acclaimed on both 
sides of the Atlantic 

Thus encouraged, the Connois 
seur have now brought out this 
handsome and essential com 
pamion to the first volume. The 
knowledge of the history of works 
of art which its individual sec 
tions impart will be apparent 
from the important pieces excel 
lently reproduced on the cover 
Once again, every section is a 
fascinating monograph written 
by an acknowledged expert 


Sweet trade names 


C ontectionery Production Manual 

198* published by the proprietor ft 

Confectionery Production, pr i Z 
THis year’s edition of what 


must be regarded as the authori 
tative handbook for the company 
director and buying executive in 
the field of confectionery produc 
tion, includes an extensive list of 
trade names and brands as well 
as a bibliogfaphy for the cocoa, 
chocolate and sugar confec 
tionery industries 
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EXHIBITIONS & DISPLAYS 


SHEE “Ty 
THEATRE & EXHIBITION | 
CONTRACTORS LTD. 

26 Progress Way Croydon 2624 | 

| Specialists in Exhibition ] 

Feature Construction, | 

Stage Decor and Scenery | 


Why not put your TY Feature || 
or Exhibition— 


ON ICE! | 


We have complete equipment as || 
supplied to | 
Radiolympia . Radio Earis Court || 
Daily Express Food Fair .1) «stres | 


WHITE HART STUO 
SCULPTORS & DESIGNE®: 


ADVERTISING & DISPLA) 
MODELS 


SINGLE OR QUANTITY 
PRODUCTION 
in RUBBER LATE 
la, THE WALDRON j 
CROYDON, SURREY ! 
Phone : Croydon | 14 j 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Lid. 


ARC 624) 


DESIGN 
DISPLAY 
EXHIBITION 
SILK-SCREEN 
PHOTOGRAPHY 


ALL THE ABOVE 
SERVICES ARE CARRIED 


OUT IN OUR OWN WORKS 
CLIENTS ARE INVITED TO INSPECT 


REPLICA HOUSE, 
BAVARIA ROAD, N./9 


@ Continued from page 299 


EXHIBITIONS & DISPLAYS 


J WATSON \ono0m ff 


BASSEIN HOUSE 

BASSEIN PARK RO. 

LONDON - W-i2 
PHONE 


DISPLAY 
UNITS IN 
PLASTIC 


& METAL 4363 


- | 


Berta Studios Ltd. 
and 
A & A Displays Ltd. 
Window Displays 


and 
Exhibition Stand 
Contractors 


12 Manette St., London, W.1 
GERrard 8757 


SILK SCREENESERVICES 


la powerful combination for | 
| long or shore ros of colour | 
printing. A Material 


OBELISK PRES SIGASLTD | 
| Myron Place, L don, S.E.13 | 
Lee Gre 33/4 | 


SCREEN FP NTING 


vantities 


“rtal 


CRAFTSMEN BUILT 
EXHIBITION 
STANDS 


DIGBY'S 


| @ FLEET ROAD. HAMPSTEAD, N.W.3. GUL.208 


U.K. DISPLAY SERVICE 
Crepe Paper Window 
Dressing Contractors. 


RELiance 4848 


93 OLD SOUTH LAMBETH ROAD, SW8. | 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0856 
OLD HANDS WITH 
YOUNG IDEAS 


ADVERTISER'S WEEKLY 


SHOWCARDS 


PLASTIC 
DISPLAY UNITS 


26 CHARING CROSS ROAD. LONDON. W.C.2 


POSTERS |»! sizes) 
SHOWCARDS « DISPLAY 
UNIS 
SILK SCREENED or 
SINGLE COPY 


B & D ADVERTISING 
35 Merton Rd., | « ndon, SW18 
Telephone \ KE 6860 
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SILK SCREEN SERVICES 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


57 BAYHAM PLACE aw 


SHOWCAROS POSTERS 
WINDOW BILLS + CUT-OUTS ex 


LICENSED DAY-CLO PRINTERS 


VA 
HYPNOCOLOR 


eel 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 
| 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Adjoining Or. Johnson's House) 
Telephone: CITY 2787 


SILK SCREEN MATERIALS 


Theres no business like 


your 
BUSINESS: 


® CONVEX LTD. 
CUT-OUT, EMBOSSED 

COLOURED, SILK SCREENED 
CELLULOID PRINTING 


4) BRECKNOCK ROAD, N.7, 
PHONE GUL, 4677-2848 


36. NORTH RD 
YORK WAY. LONDON. NJ. 
~NORTH 3327-8— 


SILK and 
SCREEN 

PRINTERS 
SUPPLIES 


GEORGE HALL’S 
of course! 
GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport. Tel. STO 3375. 


w2 
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Amendments 


Continuing the ADVERTISER'S 
WEEKLY regular service to sub- 
scribers of Advertiser's Annual, 
the August list of amendments 
and additions to the 1955 Blue 
Book is given below. Section 
and page numbers are given, so 
that the Annual can be kept as 
up to date as possible. 

These regular lists will appear 
in the first issue of ADVERTISER'S 
WEEKLY each month. Future 
changes and alterations should 
be sent to the Editor, Advertiser's 
Annual, in writing, at the earliest 
possible moment. 


SECTION 1—Newspapers 
NORTHAMPTONSHIRE EVENING 
TELEGRAPH, I, 12 6 Ip. 61) 
BEESTON GAZETTE & ECHO, 13 Vic- 
toria St., Nottingham; 53949 ip. 83) 
BURY FREE PRESS, |. 9/- Ip. 87] 
EAST MIDLAND ALLIED PRESS 
GROUP, |. i4/15 Ip. 95] 
GAINSBOROUGH EVENING NEWS, 
|. 4/-; S.D. 13, 3/6, 26, 3/- ip. 97] 
KETTERING LEADER & GUAR- 
DIAN, Comb rate with Market Har- 
borough Advertiser & Midland Mail, 
Rushden Echo & Argus, Thrapston, 
Reands & Oundle Journal and Welling- 
borough News, 1. 13/6 Ip. 103) 

INCOLN, RUTLAND & STAMFORD 
‘ERCURY SERIES, |. 12/- Ip. 104] 


‘NCOLNSHIRE FREE PRESS, | 
Ip. 104) 

OLNSHIRE STAR, I. 6/-; SD 
26, 4/- Ip. 105) 
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to ‘Advertiser’s Annual’ 


LYNN NEWS & ADVERTISER, |! 
15/6 {p. 105} 
NOTTINGHAM ADVERTISER & 
ARNOLD NEWS & ECHO, 13 Victoria 


St., Nottingham; 53949 [p. 110} 
ee CITIZEN & AD- 
VERTISER, |. 17 Ip. _— 
RETFORD. woaneee, ISLE 
AXHOLME & SO TNSsOROUGH 
NEWS, |. 6/-; S.D. 13, 5S/-, 26, 4/- 
Comb rate with Gaimsborough Evening 
News, | 9 S.D. 13, 7/6; 26, 6/- 

{p. 113) 
erp .., a a 
STAR, 6/-, SD . Se, 

"[p. 116] 


SOUTH NOTTS ECHO, 13 Victoria e.. 
Nottingham; 53949 Ip 18] 
SUFFOLK FREE PRESS, Comb rate 
with Bury Free Press, Newmarket Jour- 
sal, 1. 16 6 ip. 121] 
(WISBECH) ISLE OF ELY & WIS- 
BECH ADVERTISER, 1. 8/6 [p. 127) 


FLINTSHIRE LEADER. A.Mgr., A 
Selwyn Mattox ip. 131) 
WREXHAM ADVERTISER & STAR, 
A.Mgr., A. Selwyn Mattox {p. 133) 
WREXHAM LEADER, A.Mgr.. A 
Selwyn Mattox {p 133) 


SECTION 2—Magazines 
FIELD, THE, P. £115 & Pr (min 
1/32nd £3/12); F.m.P. £135 & Pr. to Q, 

Ip. 184) 
GLOUCESTERSHIRE COUNTRY.- 
SIDE, 6 Lillington Ave., Leamington 
Spa; 2003 Ip. 184) 
HANTS & DORSET MAGAZINE, 6 
Lillington Ave., Leamington Spa; 2003 

Ip. 185) 
KENT & SUSSEX JOURNAL, 6 Lilling- 
ton Ave., Leamington Spa; 2003 

[p. 186] 


SOMERSET COUNTRYMAN, 


lington Ave., Leamington Spe 


SURREY COUNTY JOURNAI 


lington Ave., Leamingt Sy 


190] 


WARWICKSHIRE & WORCESTER. 


SHIRE MAGAZINE, © | 


Leamington Spa, 200) 


BREWERS’ GUILD JOURNAL. | 


H. £9; Col. P. £2/5 ext 
— TIMES, P. £25; H 
$.D.6, P. £22; 13, £20 

£29; Col. P. £31 


SECTION 4—TLit | 


BETTS, ALAN, LID... 
W.1; delete M. F. ¢ 


E. Betts 

List 3 
Trade Technical Services | 
Kirk 

List 4 


African & Colonial Pres 
13 New Bridge St., I 


Argus South African Ne 
8S Fieet St E.C.4; 1 
Argusafric Fieet; Rt 


SECTION 5—iuist 
Press & Publicity A)‘ +t», 
wi 


SECTIUN 6 


Berkertex Sales Litd., 
Dobson (D) 


TELEVISUALS # \VE 
- MOVED TO LARGER F REMISES 


Please note new address and telephone No. :— 


TELEVISUALS LTD., 
12/16 WOODS 
PARK LANE, LONDON, 
MAYFAIR 9903 (5 lines). 


Ave 
191] 
fi4 
281] 
Pat 
LP 
417) 


ADVERTTS 


This window display at Malaya 
House featured the Federal elec 


tions held on July 27. The 
material was supplied by the 
Federation Information Services. 
and the captions were specially 
hand drawn. 


Irich ‘windew’ 
in London 


To establish a “shop window” 
in London, the Irish Exports 
Promotion Board and a number 
of Irish firms have opened an 
Irish Exports Centre in Regent 
Street. 

At the official opening recently 
Mr. Gerald Sweetman, Irish 
Minister of Finance, told the 
Irish Ambassador and other dis 


tinguished guests that the estab- 
lishment of the centre was an 
outstanding occasion in_ Irish 


commercial history, as for the 
first time Irish merchandise would 
be on permanent display to over- 
seas buyers in a central office in 
Great Britain. 


MEWS, 
W.1. 


* Write or ‘phone today for a copy of the Televisuals Plan for the Smaller Advertiser. 


* We will gladly arrange private showings of Televisuals for advertising agencies and 
their clients in our new Viewing Room. 


AuGust 4, 1955 
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THIS WAS A CARLTON PHOTOGRAPH 


NATIONAL PRESS ADVERTISEMENT 
AGENCY: Dolan, Davis, Whitcombe & Stewart, Ltd 
ART DIRECTION: Sydney Whitcombe / Kenneth Martin 


ADVERTISER: The Brush Group, Ltd. 
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PATRA describe 


remote-contro 


1954 


. 
typesetting 

The Wall Street Journal's own 
system of teletypesetting, known 
1s electro-typesetting, is described 
in the most recent issue of Print 
ing Abstracts, published by the 
Printing, Packaging and Allied 
Trades Research Association 

Developed and built by the en 
gineering staff of the Wall Street 
Journal, the system differs from 
the teletypesetter in that six 
feeler pins read the code holes 
punched in the tape at a point 
remote from the machine and 
translate this reading into selec- 
tive movements of electrical 
contacts 

This sends 
operating unit, 
tiple electrical 
route the 


impulses to the 
containing mul- 
switches which 
impulses to the proper 
miniature solenoid. As the sole- 
noid is energised, proper key 
buttons on the line - casting 
nachine struck 


STA elect first 
woman chief 


For the first time in its 28-year 
tory the Society of Typo- 
phic Arts, Chicago, has elected 
woman as president. She is 

n Karstrom, who has worked 
phase of the 
A's varied activities 


are 


most every 


Her most recent project was 
nauguration of the STA 
ery of graphic design. She is 


proud possessor of 26 awards 
graphic design from the New 
rk and Chicago Art Directors 
lubs, American Institute of 
Graphic Arts, Society of Typo- 
graphic Arts and Chicago Feder 
ited Advertising Club exhibitions 
Miss Karstrom edits the Art 
Directors’ Club of Chicago 
Bullen and is a painter and 
ceramist 


Gr ¢€ 


ropr. tors 


03 


THE GRAPHIC ARTS 


-a weekly news survey 


CONDUCTED BY ROGER DARCY 


———— 


Will Carter has earned 


his world-wide fame 
A CRAFTSMAN IN THE GILL TRADITION 


Now in the news because of his forceful as well as amusing Kiang 
type—a display face featuring a “calligraphic sans seri! 


Carter. 


the graphic arts. 

There are only a few like him 
to-day, craftsmen in the Eric Gill 
tradition, and we should be 
thankful that there is this leaven- 
ing of personality among the mass 
of “layout men,” sign-writers and 
so-called “designers.” 

But in case he be attacked for 
being “arty crafty” let it be said 
at once that Mr. Carter entered 
the printing trade in a perfectly 
orthodox and traditional way as 
an apprentice to Unwin Bros 
That statement should bring a 
sigh of relief to the average com- 
posing room 

After a period of work with 
the Shenval Press, two London 
advertising agencies and Heffers 
of Cambridge, he embarked on 
his career as a_ self-supporting 
“small jobbing  printer”—but 
what a jobbing printer! 


Too much work 
A highly skilled calligrapher 
and letter cutter in wood and 
stone, he has achieved a remark- 
able, world-wide reputation for 

small-scale printing work 
Mr. Carter keeps his Rampant 
Lions Press at Cambridge deliber- 
ately small because he feels that 
type of office has its own human 
and inspirational part to play in 
the work of the printing trade 
However, his press is constantly 


embarrassed by requests from 
‘ “~ 
Mees q ™~¥ 
~ 


We have been asked by the Chief Constable of Reading Borough Police 
to assist him in investigations regarding the recovery from the Kennet and 


4von Canal on Wednesday 


etters VU G.T and “'¢ 
in bronze-blue printers 


and 


July 13, of the body of a baby boy 
police are in possession of a number 
oprietors 
ink as on paper bags or carrier bags 
is described by the police as Kraft Paper 


The 
mali pieces of paper bearing the 
Cleft) These 


yf 


were printed 
The paper 
The police also have a sheet 


of brown paper found to be manufactured to a width of 284 in. or 29 in 


total length 


of 16} in 


i 


and a of 194 in 
a length 


ir 


It was folded at the top and the bottom to 
On thig paper was found a mark and the number 337 


ght) in light blue Biro ink Any 


yne with any information which is 


likely to be of assistance to the police in their enquiries is asked to contact 


the Editor 


ADVERTISER'S WEEKLY, 
Borough Police, Borough Police Station, Valpy Street, Reading 


or the Chief Constable, Reading 


Mr. Carter, a tall, bearded, immaculately -dre 
artist, designer and stone cutter is something different in (o 


is Will 
printer, 
world of 
collectors of meral 
printing 
Such is the pr ty. A 
special issue notype 
Recorder wa the 
work of his p $s year 
under the somew “rsome 
title of The Re f the 
Small Printer 
That a humanis* c and 
liberal background ible in 
those who work graphic 
arts 18 non in in 
Mr. Carter “face, 
Klang, show of the 
letter desigr Fol 
lowing int he late 
Eric Gill he ened a 
printers’ ornan n of 
a leaf 
Mr. Carte k i book 
designer, typogra afts 
man. Little in tt print 
ing design s t He 
is one of the have 
successfully vincral 


newspaper 


Cobalt aid 


i k | 7 ¢r 
‘ 
ink drying 

As part Pack 
aging and A Research 
Association s w irying 
expermments made 
with prints or tO sec 
how thew dr uld be 
improved 

Previous wort wn that 
acid papers inhibit 
drying, and salts 
added to pap du nufac 
ture can imp ng time 
of prints sut duced 

The latest x ndicate 
that adding fountain 
solutions drying 
of lithogra b these 
papers Due idverse 
effects. no d nenda 
tions can be j nt. but 
full details of s are given 
in an imtenn vailable t 
PATRA membx 

The reps t bott 
cobalt nitrate and n the 
fountam so flective in 
reducing the d f inks 
on acid paper This was 
observed will 1 iumber of 
different inks. some f which con 
tained liguid drier while one 


contained paste driers 


One of Wil Carter's latest designs 
is that of a name plate for Charles 
W. Hobson Ltd thove he seen 
at work on the plate at the head 
quarters of the agency, @ pleasant 
Georgian house in Chandos Street 
Cavendish Square Below is the 
plate in greater detail The plate 
is actually 4 Welsh slate from 
Aberllefenny, and is claimed to be 
almost impervious to the London 
fog. or gas or smoke-filled air. Ut is 
also believed to be the only name 
siate Plate of US Mle in existence 


‘Bob the Binder’ 
ads in book 


The Grange Fibre Co., Lid., of 
Lcicester producers of the book 
cover material known as Linson 


have published a small and inter 


esting booklet called The Pro 
veress Of Bob the Binder 

“Bob, an old time craft 
binder, is a character who 


ippears in Linson advertisements 
He represents the older crafts 
man's outlook combined with an 
awareness of present day needs in 
the world of books. 

The Linson advertisements are 


now looked for expectantly for 
the helpful practical hints which 
they give through the mouth of 
Bob. He first came on the scene 


in 1952, and the book reproduces 
many of the advertisements in 
which he has appeared 


. 

Monotype by air 

The 40th air-delivery of a 
Monotype machine, and the first 
to Switzerland, was undertaken 
recently by Airwork Lid. It was 
a Monotype Super Caster, the 
SOth of its kind to be exported 
to Switzerland in recent years. It 
weighed approximate one ton 

In the airtight polythene bag, 


which took the place of a costly 
wooden crate, the machine 
arrived at its destination-—the 
printing office of Hallwag AG, 
Berne—so quickly as to obviate 
the expense of greasing and de 


greasing its parts 
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MODEL-MAKER 
WHO REFUSES 
TO GROW UP 


How ! wish I could have had a 
tew small boys with me when |! 
went to renew my I 
with Wallis Rigby in 

flat in Dover Str h 

They would have 


sastically demonst: 


Or sports cars inciuc 
have had a huge 


Wallis Rigby’s model of the SS 
United States” earns the captain's 
approvai 


USA, as have been his cut-out de- 
sigms inserted in packages for 
children. No fewer than 27 million 
cut-outs from three of his designs 
wemt into Shredded Wheat pack 
ages there. In this country also his 
books have enjoyed a considerable 
success, and are likely to do even 
better now that he will remain here 
probably for good 

An Englishman who married a 
French girl during the first world 
war, Mr. Rigby has in the past pro 
duced model books for some of our 
leading newspapers, as well as de 
signing electric signs and evolving 
advertising slogans. With an end 
less fund of anecdote and reminis- 
cence, he remains young in heart 
because he has made a success of a 
job that he loves 

Incidentally his models should be 
n absolute “natural” for com 
vercial TV, and I've no doubt that 
he will repeat here the success he 
has enjoyed in that medium in 
\merica. 


Research into 


a researcher 
Q@NE could hardly help feeling 


orry the other day for research 
nan Erie Boden, London manager 
of the Schwerin TV research con- 
cern of America, when while warm- 
ing up a large audience of people 
drawn from the electoral roll to 
take part in an actual test session 


ADVERTISING MANAGER'S CORNER | 


Exclusively Yours 


As an advertising manager you are on the look-out for 
new ways of presentation that will keep you ahead of 


your competitors 


Generally speaking, we can add extra punch to your 
ideas and contribute live suggestions of our own, based 


on 42 years of experience 


And quite often we can offer you a novel form of 


display 
product. 


that can be reserved exclusively for your 
This form of pu 


city has so many special 


advantages that it will pay you to have a word with us 
about it if you are interested in an idea with big 


possibilities. 


distinctive 


showcards. 


clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29.30 KINGLY STREET, LONDON, W./ 


Telephone 


REGent 3295/6/7 


esearch tech- 
subject, and 

chers 
ob of going 
plaining the 
ve been in- 
v and where 
complicated 
provided to 

record individu SIONS 
He was i j nmeshed in 
such questior How much 
sport are we see ON com- 
mercial TV? programmes 
be better than the | ' Why won't 
my TV set pick -ommercials 
without being and can 
your organisa my set?"’, 

etc 

However, this * seem to 
ned to me 
juite usual 
the session 
for a short 
finally got 
ht sort of 


y of the 
all, where 
conducted 
who ob- 
d to this 
lience re- 
from the 
hold up 
shoulders 


was Maurice Winn 
viously was not 
preliminary typ 
acuion At on 
1udience, he w 
his hands and 


m a gesture 


Mrs. Gretel 
Benson's press 
the pubjicit y fo wrt 
De velopme nt , 
is Seen on a 
Miss Page Davis, 
of Castle Hari 
* * 


Now On a business 
trip to Kenya t 
F. G. A. Hervey, 
executive at Down! 
return journey he w 
in Egypt asag 
Government. Downt 
using and public r 
for the Egyptian 
Administration 

* * * 


On the princip! that 
should accord with 1 
mend a notice wh 
Richardson, adverts 
of Norman Kark P 
issued to call atient 
provements in C 


— 


account « 
On the 

ia week 

Egyptian 
adver 
agents 

Tourist 


manner 
t I com- 
Miss Doris 
director 
blications, has 
on to the im- 
urier A repro- 


| duction of a handwritten picce, in 
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Jack Knight, director of Gee Adver- 

tising Ltd. (who handle Skegness 

publicity), was enrolled by W. C. 

Bosworth (director of publicity. 

Skegness) to judge a weekly bathing 

beauty parade. He is here seen with 
the juniors. 


brown copperplate on 
emphasises, inter alia, that this 
“Gallimaufry of Interest, Informa 
tion, Curiosities, and the Most 
Beautiful of Pictures” now has an 
increased page size which offers 
“extended Opportunities to the Dis 
criminating Advertizer.” 
* o . 


BRECENTLY featured in Ilustrated 
was Peter Collins, who spends his 
spare time painting and uses his 
old London taxi as a travelling studio 
Until recently chief visualiser in the 
sales promotion and service depart 
ment of Odhams Press, he gave up 
his position there in order to free 
lance and to devote more time \& 
painting. 

He specialises in drawings 
architectural subjects and figures. A 
few of his commissions were f 
posters for BEA, leaflets for BOA‘ 
and drawings for Shell Aviatior 
For the Lyons lithographic seri 
his subject was the Rooseve 
Memorial in Grosvenor Square. 

Mr. Colins has worked for Erw: 
Wasey, Carlton Artists, and Youn, 
& Rubicam, and also for a short 
while on the make-up of the Sunda» 
Pictorial. He was unfortunately not 
able to complete his portrait of the 
late Arthur Deakin from life, but 
hopes to finish it from drawings and 
notes. 


grey, it 


* * * 


WT another publicity man with 
an interesting assignment is 
Anthony Howard, until recently 
press officer with Associated British 
Pathé and now director of publicity 
for Warwick Film Production’s 
forthcoming Technicolor Cinema 
Scope film “Safari.” 

Some time in A 
off into the heart of the Mau Mau 
country, where dramatic scenes 
involved will be shot. 


CONTACT 
WEEK'S WISECRACK 


“nw 


t he will set 


“Yes, Carruthers, he wants 

to include in the schedule 

loud - speaker advertising 
from cosmic satellites.” 
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using your 


competitor’s 


tools P 


ENGINEERING, MARINE 
and WELDING EXHIBITION 
OLYMPIA - SEPT. 1.15 


You are cordially invited to visit l 
us on Stand No. 17, Outer Row, 
Grand Hal! Gallery. | 


be ae ae aw ae ee ee aa 


Your tools are as good as those of ' etitor. You knowit. Quits 
likely he knows it, too. 


So how did they come to be selected fo: ig new project? 


Probably he advertises in MACHINERY MARKET—the journal that every top 
man reads. 


MACHINERY MARKET is the commercia eering journal. The enginee 
ing journal that many executives read specially for the advertisements. The 
man who has to buy machinery turns to it asamatter of course. If you have 
machinery to sell (new or second/ 1) t ht man will know about it if 
you advertise in MACHINERY MARKET. 


MACHINERY MARKET 


THE commercial engineering journal 


Eve rm of manufacture is covered by 
MACHINERY MARKET~—all who use or need 

pd n nery and engineering material A 

1 j -eve ryfriday supplement is published each week con 
tainir an immense selection of plant for 

: ted and for auction An annua!) 

ription of 55/- includes the Machinery 
t Trades Index. 


EC4 Telephone Ty 1642 
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First-ever front 
cover ads 


Iee Cream Industry, 
trade journal published by 
Brothers Lid é 
on its front c 
since the 
in 1926 
first 12 mo 


front 


monthly 
Benn 


cou i 
full-page type area j 
which will ah flec 
October issuc 

* , 

To publicise The Home‘inder 
its allied put or } 
being taker 
Evening New 
held at Olymy 
Saturday, Augus 

* 


For its 
man wil! c 
pages, and for 
g0 into colour 
four pages 

* 


Sent 


This week's Picture 
a feature art 
which ten y 
bombed 


stars of stage 
the sixth News Chronic: 
Radio Garden |! 

Arthur Ask 
Ceremo 


Garden Party will be divided 
between the Variety Artistes Bene 
vulent Fund and local Blackpool 
charities 

* . * 

The September issue of True 
Story will contain a knitting pattern 
and features on teenage fashions 
new styles in furniture, and cookery 
recipes 

* ” od 

Serialisation of the film, “The 
Seven Year Itch,” will begin in 
Picturegoer next week 

- 7 - 

Audited average net sale of the 
Woman's Sunday Mirror for June 
was 1,093,513 

* ” - 


In a special “Fun in the Sun 
feature, IMustrated next weck will 
publish a number of holiday photo 
graphs A full-colour doub 
spread will show a Clacton holiday 
camp 

* . 

With its August issue this week 
Conference News enters its seco 
year of publication. Its editorial 
“Conference Comment,” in 
issue pays tribute to the support 
the advertisers who have enabled 
this monthly journal to become 
established Also in this issuc 
Conference News commences pub 
lication of a special list or directory 
of “recent advertisers.” 

* . * 


Two new serials begin in next 
week's John Bull, August 10. One 
is called “Sahara Trek.” by Ralph 
Sleigh, and the other is “Sca-Wyf 
and Biscuit,"’ a new novel by J M 
Scott 


WASS PRITCHARD 
— CO. LTD. 
Colour Printers 


85, FENCHURCH STREET, E.C.3 
ROYAL 7141 


True Romances nember issue, 
published on Au 19, will have 
Martha Hyer > cover girl. 


Magazines 


5 y Tt 


Vews & World 

State d to be 

t of all US 

news magazit yaid sale now 
exceeds 725,000 

+ 

ytion folder 

ashion houses 

d with the 

department 

: ‘lays. Adver 

tisement rate at £130 per 

page and pro rata 
* * ” 

Rowse, Muir Pu ations Lid 
are running two mpetitions in 
connectior with t Motorist 
Manual, which appears in October 
One competition ca for contest- 
ants to recommend restaurants, 
hotels and inns we y of inclusion 
in the Motorist Manual food guide. 

* * 

A handicrafts competition for 
nurses and midwives. the prize 
winning entries of which will be 
displayed at the 40th London 
Nursing Exhibition and Professional 
Nurses and Midwives Conference 
at the Seymour Hall, London, from 
October 10 to 14, is being organised 
by Nursing Mirror (Associated 
lliffe Press) which sponsors the 
event 


The Kemp's Group 
first local direc fory 
official ceremony) the 
received the first copy 
of the Kemp's Groury 
Mr. Joel, Mrs. Joel 


f Publishing C 
for Hornsey and District since before the war 
Mayor of Hornsey, Ald 
from Be rite 
of Publishing ( 
the Mayor and two representatives of the local Chamber 


ompanies ha 
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We Hear 


Van Houten Ltd. are introducing 

a new chocolate bar in this country. 

It is called the Americo. No adver- 
tising is planned at present. 
+ * 


Due to the increasing growth of 
Shell's chemical activities, and to 
help further expansion, all Shell! 
chemical manufacturing and market- 
ing activities in the UK and Eire 
are to be concentrated into one 
company, to be called the Shell 
Chemical Co. Ltd. 

* * * 

Preliminary results of the Census 
of Production for 1953 were pub- 
lished in last week's Board of Trade 
Journal. 

* * 


Lid., makers of G- 
are planning to use 

A spokesman of 
said this week that 
medium would 
details had not 


E. Gomme 
Plan furniture 
commercial 
the company 
although the 
definitely be used 
been completed at this stage. Adver 
using agents for G-Plan are the 
J. Walter Thompson Co., Ltd 


Shirt films 


A filmlet campaign in _ the 
Republic of Ireland has been opened 
for Medi Shirts by Cinema and 
General Publicity Ltd., of Dublin 

* 

Georgetow 

Time 
and its compa 

publication, Guiana Times New 
magazine, an illustrated quart 
S. S. Koppe & Co., Ltd., are 

London representatives 


* * * 


Public relations for Jean P 
perfumes are now being handle 
Lintas Information Services 
are working together it 
advertising agents, 

Ltd in the development 
home market for the range of 
fumes 

* * 

Smiths’ Advertising Agency Lid 
State that they have for some months 
been co-operating with numbe 
of leading American agencies, or 
creative TV advertising techniques 

* * * 


Changes of address Mathew 
Crosse & Associates to 55 York 
Terrace, NW1; Council of Indus 
trial Design to 28 Haymarket, SW! 
(from August 22) 


e recently published the 
At an 


H. La French Norman 


Joel, chairman and managing director 


Picture shows (1. to r.) 


ym parties 


of Commerce 
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Fashion drive is answer to ‘danger signal’ 


to clothing trade 


ADS ‘WILL BE SEEN BY EVERY 
WOMAN IN THE COUNTRY’ 


The national, provincial and trade press, London evenings, 
point-of-sale material, posters, public relations, and a free 
matrix service for retailers, will be used in the Wool Fashion 
Promotion Council’s Wool Fashion Festival, to be held from 
‘Monday, September 5, to Saturday, September 17. 


rhe Festival is described by in prizes, divided between two 
Council as “the biggest co- classes. A first prize of £75 and 
linated campaign ever planned a second prize of £25 will be 
> clothing trade to imcrease awarded in each class for the 
turnover and profits’ in a best-dressed window or interior 
paign book giving full details display of women’s and/or girls’ 
+ scheme which is shortly to wool coats, suits and skirts 
nt to wholesalers and re- There are 56 manufacturers in 
rs throughout the country. the Wool Fashion Promotion 
he drive is claimed to be the Council 


nation-wide trade promotion 


women’s and girls’ wool M 
suits and skirts ap supports 
campaign has _ been 
ntroduce the autumn h l d. 
season,” say the Council ole ads 
. ~ lle ; J 
xpected that the collective The Glasgow Evening News 
and advertising support has recently introduced a “Dine 
seen by every woman in and Wine Out of Town” adver- 
try tising feature designed to mect 
the problems of motorists look 


ecisive counter-action 


for the campaign, the 
organised by the Wool 
Promotion Council, is 
the booklet to retailers 
competitive consumer 
w in unrestricted flow, 


ing for somewhere to eat 

Some 60 hotels are now taking 
space rcguiari\ 

On the same page as the hotels’ 
advertisements is a road map of 
the West of Scotland radiating 
from Glasgow, with all the main 


women conditioned by ‘OWS marked Hotels, inns, 
do and mend’ to think ‘4dhouses and guest houses par- 
sefore buying new clothes, ‘!*!pating are identified by num 
langer signal to our trade bers, and the numbers are 
already been hoisted,” re- "epeated in a series of one 
s will be told column inch spaces, giving details 
Decisive counteraction is °! the house 


vent if clothing retailers are to 
ive their legitimate share of 
nation’s purse.” 
vents handling the campaign 


Cricket 


Reps win by 


C. J. Lytle (Advertising) Ltd 
the posters, and Dorland Ad 9 
ne Ltd. for the remainder sf runs 

ae national - dailies, the On a perfect afternoon—last 
yndon evening papers, and more = year’s match was played under 
han 90 provincial | papers will very damp conditions—the repre- 
urry Festival display advertise- centatives team beat the space 

its. Retailers will also be able) puyers xy by 97 runs in their 


the free matrix service 
r advertising in their local press 


use annual cricket match at the Old 
Finchleians ground 


. P wa ie The representatives won the 
Retailers’ active interest toss and elected to bat, and the 
Over 100 48-sheet posters space buyers spent a very 
tuated in the main population energetic two and a quarter hours 
tres, and 2,000 London Under- in the field. due mainly to some 

ground cards will also feature the light-hearted batting by Ben 

Festival. These are based on the’ Brockichurst (26) Jim Cummins 

theme of the special showcards (49) and Jim Clayton (42) 

which will be sent to retailers The reps declared at 199 runs 

later in August for nine wickets, leaving the space 
Already, the retail trade has buyers just under two and a 
been showing an active interest in quarter hours to make the runs 

the Festival, say the Council, and The space buyers were off to a 

they are “confident that the first very bad start and were 26 for 

collective promotion for women's four at one stage; stubborn 

and girls’ wool coats, suits and _ resistance by Len Nash (26) and 

skirts will prove to be highly Basil Spice (23) prolonged their 

successful.” innings until five minutes from 
During the Festival a window the close, but in his final spell 

and interior display competition, Bert Hardy took the remaining 

organised by Stores and Shops, two wickets to give the reps 
| be held. There will be £200 victory 


Press represenia 


of Agricultura 
product, Super 
Lid.), G. M 

R. M. Bad 

P. < Thor 
(Griffiths & M 
Mrs. lris We 
Smith (S. H 
group, are 


ACCOL YN! 

eS ee ¢ 
managing 
organisatio 
Willing H 
party to i 
ciation belwe 
Willing’s Pre 

A present 
ing by Nor 


Walton Oaks, 
Lid., recently 
nounced. Left to right 


Surrey 
when 


the research station 
the new Vitamealo 
are R. Iredale (Vita 
World’), W. B. Hunt (Poultry Farmer’) 
manager, AFP Lid. and Vitamins group) 
& Feeding Stuffs Journal’), R Good 
P. A. Hassell (‘Agricultural Merchant’), 
« Dairy Farmer’), and F. W. H. Ran 
& Millington Lid., agents for the 
hing campaign, using reads 
rincipal agricultural jot 


}EARS WITH WILLINGS 
made Mr behalf 
the board of directors of WPS 
ted Mr. Cole 
‘ other direc 

e Ltd including 

executive 

John Furley, 

1s manager, 


mins 


me 
riffiins 
double 


arrais 


page $j 


and to Cole on 


ACC 


of 
was accompanied by 
of E. K. Cole 

Walter York, 
publicity 
assistant publicity 
was also present 


tors 


director of 


STILL SUARING 


140,214 


The 
prisinr 
are a 


industr 
miles in 


compiete 
Rate is st 


sale figures, no advertising 


Represented 


ME COUNTIES 


A.B.C. 
NET SALES 
For 


23 WEEKS 


Excluding period of 
Newspaper Strike 


Net Sales for the 26 week 
anuary—june 143,765 copies 


AN ALL TIME 
RECORD 


eleven individual local newspapers com 
g the Home Counties Newspapers Group 
formidable combination covering the 


ial and Agricultural area of 1,000 square 
Beds.. Herts. and Bucks. With these record 
campaign in this area 's 
without the H.C.N. Group, and the Trade 
y 45/- per s/col. inch 
London by WILL KITCHEN, jr., LTO 
| Fleet Sereet,E.C.4. Central 1960 


LUTON. Phone : 5050. 


Head Office 


Advertisement Monoger Gilder 


AEWSPAPERS GROUP 
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Mark Fawdry handle Panda campaign will 
road haulage use 100 papers 
Mark Fawdry Ltd. newly- Autumn advertising plans for 
2 ° 2 ae appointed agents for the Road Panda footwear, which include a 
Guinness subsidiary launch new 3 iktoage Associstion, are to} — series of showcards, are given in 
é conduct an advertising cam- folder sent to retailers show! ng the 
ee li ht ate in nisimypapsdl paign in October for the Asso- layout s to be used in a series of 
a 6 ciation to publicise the advant- four oe a .-—- 
7 adi —- + son ti dtanas ages of free-enterprise haulage. campaigns will ¢ run in J 
* wl saed om lnsenets ‘Hel ye - ‘ ns selected national newspapers. and eight women's fashion maga- 
7 Chenrv'é Ale. im the Res shiic This Cherry's Ale is not : Bains exported The Association hopes that its zines from September to December 
2 ak eed ty the New Ros om the Republic. The North of members throughout the coun- To tie up with them, in addition 
ed all 4 agiegiahil Ireland and British editions of the try will augment the national to showcards there are pelmets 
teldince ae Art cae ae Gon Irish dailies are carrying stout ad campaign with composite adver- price-tickets, and brochures 
e ( (Dublin) Ltd , vertisements instead of the ale tising in provincial papers. The campaigns are being handled 
“Th amnaian has been built  22vertisements by Service Advertising Ltd. 
yund the slogan “Cherry the a 
wed | Guinne dtandards.” Th CURRENT ADVERTISING AT A GLANCE 
h Opy Says that sinc suInne bought 
es, th breweries at New R nd “¥ 
Waterford, every bottle of Cherry's cam aigns WHITBREAD & CO., LTD, using mainder Dorland Advertising 
3 Ale has behind it the * nd P national d vincial news- Ltd.) 
am. experienc of the G fe: : : E paper 1 terest maga- IMPORTERS OF MADEIRA 
oe Brewery THOMAS HEDLEY & Co., t rD.. zines. (A. N. H & Co., Ltd.) WINE LTD., using Esquire and 
oi The main weight of th ivertis- using provincial newspapers BRITISH CARPETS PROMOTION large spaces in Home Counties 
‘ ing effort is being « ited Leicester, Southampton, Hu COUNCIL, onal dailies newspapers and trade press for 
v2 during the summer month field, Northumberland and Dur Lond vincial news- Autumn wine-tasting campaign 
a Agents are Arks Ltd., of Dublin, ham for tests of new toothpas papers, ger t magazines (Colman, Prentis & Varley Ltd.) 
who, in addition to the press adver- rh (Erwin Wasey & Co women's 1m and ey Cc. & J. CLARK LTD., using larg¢ 
tising, handled the | tesign, - press to irpet ort spaces in national dailies, Sun 
point-of-sal materia id the DELAVELLE (G.B.) LTD., using night (Oct 1S) (c J p man Scottish provincial, trade 
F large io Ly Mh cod s mage Lytle Ltd.) press, and general interest maga 
ae’ ‘ine line i ee a |6)=—«lh WH? BD. AD H. 0. SILLS LTD., zines to launch “Back to Schoo 
bg bing EE in Séubat re (Napper, Stinto A od . te on a — campaign for children’s shoe 
cif I »j ( ive ey, Ae ss duc new K cigarettes (Cecil D. Notley Advertising Lt 
adeira ri SARSONS LTD., launching pick (is 3d. fo . Distributed NEW ROSS BREWERY I — 
Special feature of the autums ling season campaign with spaces gaa a Ge using large spaces in Irist 
npaign for Madeira wines will be in provincial newspapers, genera! Reng Presi J. Walter nationals and selected Irisir pr. 
astings and samplings or terest magazines, women's a ~ 5; rs etsy Peseta FN te 
nised by the an ei of mageaines and the trade pres Thompson Co., I vincials to launch new Che 
ccedeirn Ghee teh fh tenia at tle Lt PHILIPS ELECTRICAL LTD. Ale. (Arks Ltd.) 
» Wine Lid. Ht begins 2 C.J. hyde BAe) ng their JACKSON ELECTRIC STO 
Guildford on Saturday, August 2! H. J. HEINZ CO., using the aunching th in lighting ag STON! 
Si has been taken in Esquire national dailies, Sunday news ae cipal jour » LTD. —s full pages 
Home Counties newspapers, and the papers, provincial newspapers and nal: rd nps, archi- a7 § Magazines in Septemb 
trade p Agents are Colman, the trade press for their malt ae ane ¢ press for ‘ Browne Ltd.) 
Preatis & Varley Ltd. vinegar (Young & Rubicam Lid.) lighting design and agri- WARERITE LTD., using comr 
cultural press { red warm cial TV and tie-ups in local 
ing. Point-of-sa npaign for papers and point-of-sale ma 
domestic lam | n Wasey & (Technical & General Adver 
Co., Ltd.) Agency Ltd.) 
MORLANDS Ol GLASTEN- KANGOL LTD. using large sp 
BURY, using { magazines in national dailies, provir 
on commercial T\ S. H. Ben- press, general interest magazir 
son Ltd.) and trade press for men 
I. & R. MORLEY 1 71P., using TV women's headwear. (W. S. Cr 
trade pr nd spaces in ford Ltd.) 
national d s for Captain socks ALFRED BIRD & SON LTD us 
ind Morley shirt { underwear South-West England provincia 
(f Pritct Wood & for test campaign for new instar 
Partners Ltd.) custard (Young & Rubic 
HALEX LTD., ili colour Ltd.) 
pages in ¢ crest and 
women's mag if ( 
Pritchard, W iA tners Ltd.) Accounts 
BRAINTREE DANNIMAC LTD. : national PANDA FOOTWEAR CO. LTD. 


dailies, Sunday press and for Service Advertising Lid 

WITHAM womens | , I introduce campaign using national dailies 
ig f n’s coats Sunday newspapers, leading pro 

Adult rang Jannimac for vincials and half-pages in women’s 


womer if au campaign magazines 
MALDON using rg t national ‘ 


= 


ROSBIE? S PURE FOOD CO. fo: 
da — Sund ’ 1 general in- Young & Rubicam Ltd. Cam 


ind W nagazines paig sing large spac . 
CHELMSFORD (W. S. Crawford Lid stional dailies, general interes 


national general interest 


BRITISH MOTOR CORPORA- magazines and trade press for 
TION, using la paces in the Nell Gwyn marmalade and to 
national danlic 1 Sundays to introduce new Sweet Nell mar 
BRENTWOOD .~ introduc ne ton diesel malade 


ONGAR 
— oe 


truck. (Service Advertising Co, CARLSBERG DANISH LAGER 
Ltd.) in Ireland for Janus Ltd 
bat SEY l rb., ing commercial A. R. SCOTT LTD., manufacturrs 
5 nationa failies London of Scott's Porage Oats, for Alfred 
evenings Sund provincial Pemberton Ltd 
press and genera rest maga DAVIS TYRE CO. LTD. AND 
zines in winter campaign for Grip THE RECORD TYRE CO. 
top socks and Wolsey nylon LTD. for Nigel Rainbow and 
men's underwear. (( D Notley Partners Ltd 
Advertising Ltd ALLDAYS & ONIONS LTD. for 
Wool FASHION PROMOTION Nicholls Dorrity Advertising Ltd 
Cot NCIL, g national dailies FRYER TEXTILES (LINENS & 
al J trade press COTTONS) LTD. for Roles & 
am de m evening posters, point Parker Ltd 
of-sale mater PR. and free ROAD HAULAGE ASSOCIA. 


London Office: 80 FLEET STREET, E.C.4. Tel. CENTRAL 7500 rene ge } Sa As 01 Fashion TION for Mark Fawdry Ltd 


! 
f * pte 5S to 17) * Campaign using selected national 
98 HIGH STREET, CHELMSFORD Tel. CHELMSFORD 4631/2 (Outdoor: C. J. Lytle Ltd. Re- newspapers in October 
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AD MAN’S 


DIARY OF 


FORTHCOMING EVENTS 


AUGUST 


Datt 
24-Sept. 3.—National Radio and 
TV Show, Earls Court. 


SEPTEMBER 


DATE 
4-8.—International Autumn Fair, 
Frankfurt 
4-9,—-International Autumn Fair, 
Leipzig. 

Flying Display and Exhibi- 
tion, Farnborough. 
7.—"TWO FREDS” CRICKET 

MATCH (in aid of NABS), 
HURLINGHAM. 
10-13.—Young Printers’ Con- 
ference, Queen's College, 
Oxford. 
12-23.—Institute of 
in Advertising 
Exhibition, 44, 
Square, SWI 
1iS.—IPA Golf Circle Autumn 
Meeting, Combe Hill GC 
19.-Publicity Club of London 
Annual General Meeting, 
Waldorf Hotel 
22.-Commercial TV begins, 
London. 
22-25.--IPA Provincial 
Joint Meeting, 
upon-Avon 
22-Oct. 1.—International 
aft, Homecraft and 
es’ Exhibition, Earls ¢ 
IPA Winter 
Course, St, 
Oxford 
24.—Publicity Club of Newcastle- 
upon-Tyne Annual Ball. Old 
Assembly Rooms Newcastle. 

28-Oct. 22.—Birmingham Mail 
Ideal Home Exhibition, Bing- 
ley Hall, Birmingham. 

29-Oct. 16.—British Trade Fair 
and Exhibition, Copen- 
hagen. 


OCTOBER 


DATE 

3-11.—BDMAA Exhibition, IPA 
offices, 44, Belgrave Square, 
SWI. 

4—Aldwych Club Autumn Golf 
Meeting, Hendon. 

68-INCORPORATED 

SOCIETY OF _ BRITISH 

ADVERTISERS’ CONFER- 

ENCE OF ADVERTISERS, 

HASTINGS 

Master Sign Makers’ Associa- 

tion (Southern Branch) 

Dinner and Dance, Rem- 

brandt Hotel, London. 


6-11. 


Practitioners 
Packaging 
Belgrave 


Branches 
Stratford- 


tw 


Handi- 
Hob- 
ourt. 
Week-end 
Peter's Hall, 


23-26 


18.—Guild of British Newspaper 


Editors’ Annual General 
Meeting, London. 
19-20._-Joint Industrial Council 
Convention, Cheltenham. 
19-29.-—-Motor Show, Earls 
Court, 


28.—Incorporated Sales Man- 

Association One-Day 
Conference, Connaught 
Rooms. 

28.—MSMA (Yorkshire Branch) 
Dinner and Dance, Parkway 
Hotel, Leeds. 

29.—IPA Intermediate One-Day 
Course, 44, Belgrave Square, 
SW. 


NOVEMBER 


vers’ 
abers 


Dati 
9.—Newspaper Society Half 
Yearly Meeting, London. 


11.—Publicity Club of Sheffield 
Dinner and Dance, Royal 
Victoria Hotel. 


12-19.—Cycle and Motor-Cycle 
Show, Earls Court. 

18.—Display Producers and 
Screen Printers’ Association 
Ladies’ Night, Park Lane 
Hotel 

25.—ISMA_ (London Branch) 
Ladies’ Night, Grosvenor 
House 

26.—IPA Intermediate One-Day 


Course, 44, Belgrave Square, 
SWwl 


9.—Publicity Club of Sunder 
land Dinner and Dance. 


DECEMBER 


tw 


Date 
Bradford Publicity Associa 
tion Dinner and Dance 
7.—British Poster Advertising 


Association Annual 
Grosvenor House. 
9.—-Publicity Club of Leicester 
Ladies’ Dinner and Dance, 
Bell Hotel 
13.—-Thirty Club of 
Christmas Dinner. 
14.—Fleet Street Column Club 
Christmas Lunch, Connaught 
Rooms. 
16.—Publicity Club of London 
Christmas Luncheon, Gros- 
venor House. 
19.-Press Advertisement Man- 
agers’ Association Christmas 
Luncheon, Connaught 
Rooms 
20.—Publicity Club of Sunder- 
land Christmas Evening 
29-Jan. 10.—National Boat Show, 
Olympia 


Dinner, 


London 


Commons query on agents’ nationality 


In the House of Commons last 
week, the Chancellor of the 
Exchequer was asked how many 
advertising campaigns which are 

ther Government - sponsored 
through the Central Office of 
Information or partly subsidised 
by public funds, are handled by 
advertising agencies whose princi- 


pals are not of British nationality 

Henry Brooke, financial secre- 
tary to the Treasury, replied that 
out of 60 press and poster cam- 
paigns to be handled by 17 agents 
or the COI in the current finan- 
cial year, six on related subjects 
are being handled by a firm, one 
of whose principals is not British 


ADVERTISER'S WEE 


CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 40s. per display panel 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All = 
classifications, 4s. per line, 45s. per display pane eee. Minimem, 3 limes. Box No. 
charge, ome lime plus is. covering posta Series rates on application + all 
advertisements under seven insertions MU oF nt BE (PREPAID. Address “* Advertiser's 
Weekly,”’ 180 Fleet Street, London, E.C. CHAacery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Siteations Vacant: “* The cagagement of persons answering these advertisements most 

be made through a Local Office of the Ministry of Labour or « Employment 

Agency if the applicant « « man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


LY 


DAVID JUDD ASSOCIATES 
LTD. 
ore still looking for a 
TOP-TOP-TOP-Class 
Lettering Artist 
Apply by letter to 


3 Albemarle Screet, W.1, or ‘phone MAYFAIR 5560 


INTERNATIONAL SECRE TECHNICAL ARTIST re quired by 
TARIAT. | Qua Company near North statior 
fed m r t nd t prepar ned tr n 
trade jf Ar t k and w ur 1 lin 
can jrawings in p , Eupe el 
pron as brushir € , Wri givi 
the } fetail experience age mod salar 
ed required, to Box AW. 695, L PE 
" 5 St. Martin's Lane, W.C.2 
p.a I 

! I HIGH WAGES PAID for top-qualty 
apply Ar I tary Lettering Men by old-established West 
I " Ww End Studio with delightful working 
Regent Str I Mark conditions H & A Dix Lid 
envelog I TEMple Bar 13% 


Opportunity for 
TECHNICAL ) 
COPYWRITER 


The T cal Division of Crane Publicity 
requil experienced copywriter to work 
closel the Account Executives hand- 
ling imj nt technical and industrial 


advertising. More important than tech- 

ations is the ability to produce 
‘ out of the rut ” advertisements with copy 
that sparkles. 


nical qualifi 


Please write stating age, experience and 
salary required — or ‘phone 
appointment. 


for 


CRANE PUBLICITY LIMITED 
1 Fitzroy Square, London, W.1 


Telephone:—EUSTON 8061 


= 
ae = 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Progressive Yorkshire Agency 
seeks a truly creative 


VISUALISER— 
TYPOGRAPHER 


able to produce first-class work 
on a variety of Technical and 
Store accounts and to direct an 
extremely capable studio team in 
the finished treatment of his work 


He would enjoy a very good salary 
there is a Staff Pension * me 

congenial conditions and a flat 
could be made available if desired 


If you feel you are the t man 
for this key post, we shcu'ld like 
to hear from yo Please sen 
specimens and give full details of 
your age, experience sent 
salary and that expected 


Box 1574 
Advertiser's Weekly 180 Fieet St E04 


TYPOGRAPHER rc 
4 \ 


sized Lond 


igh-qualit 

a unts M 
agency experi 
ag exper € 


Marks & Spencer Limited 
have vacancle 
for first class, gualified 
i | 
D LA | 
Intending ap; er y 
more than 3° yee st j 
sound experic ¢ Der 
Store type g “ 
of mercha: i be fu 
sant with o . jue 
Commenc og 5 c s © | 
progressive c between i* i650 } 
per annu t a highe will 
be paid for except stions 
There is also a Pension | 
scheme | 
Apply by lette ill personal 
history to Appointmenms Section 
Personne! Department, 82, Baker 
Street, London, W.1 
— 


WEST END OFFICE sy ad Z 
department. J Cor Typist ¢ 
quired. Ca t lay week Was 
and holiday rrar nent 
Box 1557 Ad. Weekly 180 Fleet St EC 4 


GILLETTE SAFETY 
RAZOR CO. 
OF FRANCE 


require young man to 


work in their Advertising 
Department at Annecy 
tor a period ol three 
to four months Thi 


position would suit per 
son anxious to develop 
knowledge ot French 
language and at the same 
time acquire advertising 
experience in large com 
pany Write 


Gillette Industries Lid.. 
Isleworth, Middlesex. 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacan 


: “* The engagement of persons answering these advertisements mast 


made through a Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is » man aged 18-64 inclusive or a woman aged 18-59 inclusive 


be or she, or 


the employment, 
tficaty of Vv 


Order 1952." 


is excepted from the provisions of the 


GOOD TECHNICAL VISUALISER. 


est End 
Agency requires senior man who likes technica! advertising and 
knows that each job is an interesting advertising problem. 
Preferably mot ‘technically educated '’ because is often 
restricts creative freedom. VVil! also be hand ome general 
consumer accounts. Details in confidence to 

Box 1554 
Advertiser’s Weekly 180 Fleet Street | “4 


TYPIST with Advertising copy experi 
De 


ence, required by busy Publicit 
partment of large store Shorthand 
preferred but not essential App! 


Jones & Higgins Ltd Rye Lane 
Peckham 


ARTIST 


ye a 


th at least 3 
al experience, 
Jiagram Film 
ts for person 


Fleet St EC4 


COPYWRITER 


We need a youngish, energetic 
man with experience in in- 
dustrial Copywriting who is 
accustomed to digging for facts 
and presenting them with force 
and imagination. 


The successful applicant will 
work in the London Publicity 
Department of an important 
group of Companies manu- 
facturing a wide range of elec- 
trical and engineering equip- 
ment. 

The scope of this job is wideand 
offers unlimited opportunities 
to the right man, who will be 
given every encouragement. 

Please send full details, in- 
cluding age, experience and 
salary required to 


Box 1555 
Advertiser's Weekly 180 Fleet St EC4 


60u 
TECHNICAL AY 


able. No spec 
please 


LAYOUT ANI AS MAN 
required by 6x > Publicity 
Department s in N.W 
Lor I congenial 
post i the w commonly 
interesting w ¢ oppor- 
tunities t ative and 
originalit turn out 
semi-finist knowledge 
of typogra e general- 
ised enginee round are 
necessa \ experience 

ougn adva not essen- 
tial. Five-da d pension 
scheme. Ret J. Allport, 
George Cohen. Sor Co., Ltd., 
Cunard Works, Chase Road, 
London, N.W.10 tng age, 
details of exper ducation, 
salary req en avail- 


RTISING 


this stage 


OPENING for young man or woman 
(18-23) of good education with interest 
in writing who wishes to start carcer 
in advertising with multiple = retai 
organisation in Ealing. Five-day weck 
Canteen Holiday arrangements re 
spected 
Box 1514 Ad. Weekly 180 Fleet St EC4 


MEDIUM-SIZE AGI 


young man 

as Vouct 

typing 4 
Successfu PP 

t work } " 
Accounts Dep \ 


Box 1536 Ad Week 


y requires 
nal Service 
ywledge of 
( essential 
be required 
100 with the 


Fleet St EC4 


Advertising 
Company 


Manager 


requires assistant 


marketing nationally advertised 
sumer goods. Layout and typography essential ; 
experience in packaging, some finished artwork 
and lettering useful but not essential. This is a real 
opportunity for a keen man. Write or phone for 
appointment to the Advertising Manager, Halex, 
Highams Park, E.4. Tel.: Larkswood 2345. 


con- 


AuGustT 4, 1955 


APPOINTMENTS VACANT 


CLASSIFIED 
DEPARTMENT 


OF 


LONDON AGENCY 


require experienced person 
to control charging of 
classified advertisements 
This includes preparation 
and typing of clients’ in- 
voices and because of the 
volume involved is a 
responsible position 
Typing essential. 5-day 
week. Holiday arrange- 
ments honoured 
to The Secretary : 


Apply 


Box 1580 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION ASSISTANT. A 
duction Assistant, with two or ¢ 
years’ experience, to work on a nu 
of busy national accounts Apt 
tions by letter or telephone to 5 
Turner & Associates Limited, 17 
Dover Street, W.1. Hyde Park 04* 


SALES REPRESENTATIVE 
DISPLAYS & EXHIBITIONS 


An opening occurs in a London 
Company dealing in multiple Displays 
and Exhibition Stands for a TOP 
FLIGHT Sales Rep. who has first class 
connections. The right individual can 
earn between £1500-£2000 p.a. Write in 
strict confidence to Managing Director 


Box 1561 
Advertiser's Weekly 180 Fleet St €C4 


SPACE SALESMEN required for Speci. 
ality Maps. Salary, Commission. Car 
provided after trial. Letters only to 
Barnetts, 33 Green Lane, Ilford 


DIRECT MAIL 


Can you write a letter which 
will command our serious con- 
sideration of your ability to 
take charge of our Direct Mail 
activities ? Are you willing to 
start at £700 p.a. and show us 
that you are worth far more? 


The right person will know how 
to answer these questions to 
Box 1559 
Advertiser's Weekly 180 Fleet St €C4 


‘Phone your classifieds to CHA 8844 


(Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINIMENTS VACANT 


Sound advertising training is more imporiant 
the Cosmetic field 


COSMETIC ADVERTISING ASSISTANT 


RICHARD HUDNUT LTD. 
require an 


ASSISTANT TO THEIR ADVERTISING MANAGER 


than experience in 


The position would suit a young woman of 


initiative and ability. Applicants must be prepared to work, 
initially, in Ruislip. Salary commensurate with experience 
Pension Scheme. Five-day week. Apply giving full details, 


ncluding salary required, to 


Advertising Manager, Richard Hudaut Ltd., 
Victoria Road, South Ruislip, Middlesex. 


A Leading Mass Circulation 


WEEKLY ‘VOMAN’S JOURNAL 


st 


5. C. PEACOCK LTD. 


ADVERTISEMENT 
TIVE. 


3.4 


1'5 221 Regent Street, W.! 


REPRESENTA- 


SALES REPRESENTATIVE required by 


Old-established export journal large Su Manufacturer to cover 
secks representative with South Eastern Counties Excellent 
selling abil used to making prospects for ang man, preferably has @ vacancy fvra top-flight 
at high level Excellent resident Caterham area Write fully 
rtunity and prospects for capable and in confidence, stating age, educa- 
Write tion and experience 


564 Ad 


to 
Weekly 180 Fleet St EC4 Box 1566 Ad. Weekly 180 Pleet St BC 


“4 


COPYWRITER 


e 


sements for an interesting 
riety of National and 
rade Accounts. 


BOROUGH OF TORQUAY 


APPOINTMENT OF 
PUBLICITY OFFICER 


The Corporation invite applica- 
tions for the above appointment, 
salary within Grade A.P.T. Vil 


want a man who can 
te strong selling adver- 


p.a.) and rising by annual incre- 


£1,100. 

Form of application, with list of 
duties and conditions of appoint- 
ment may be obtained from the 
undersigned, by whom applica- 
tions must be received not later 
than 3rd September, 1955. 


T. ELVED WILLIAMS, 
Town Clerk. 


e 


Stating age, experi- 
e and salary required. 


sions and Profits Schemes. 
Maddox House, 


Town Hall, 
TORQUAY. 


commencing at Year 4 (£1,020 


ments of £40 to a maximum of 


ADVERTISEMENT 
REPRESENTATIVE 


Applicatior will be treated in the strictest 


confidence vited from experienced men, 


aged 25-35 


‘anding personality and proved 


RETARY 


x 


1545 


SHORTHAND TYPIST 
for Secretary of 


professiona! well-known progressive firm to sell 

n Good salary and -D « ur stere service throughout 

ts for efficient and capabie Eng State age, experience and 
Full particulars to salary required 

Ad. Weekly 180 Fleet St EC4 Box 1575 Ad. Weekly 180 Fleet St EC4 


FIRST-CLASS SALESMAN required by 


sales ability 


This is an « 


ACCI 


Kenya Advertising Corporation needs . . . 


A VISUALISER/LAYOUT MAN 
IN EAST AFRICA 


This old-established East 

Agency offer a young man 
work on _ interesting 
accounts 

We should expect two or three years’ agency 
experience, a flair for contemporary design and the 
ability and willingness on occasions to see his 
work beyond the pencil stage 


African Advertising 
the opportunity to 
internationally known 


Salary, passage paid and other terms of service 
favourable 


are very 


Write in the first instance to the 


Kenya Advertising Corporation Ltd., 
Box 563, Nairobi, Kenya. 


nt opportunity for an ambitious 
man, who wi to further an already promising 


career in advertising 


Brief details in the first instance, please, giving age, 


experience and present salary to: 


Box 1551 


Advertiser's Weekly 160 Fieet Street EC4 


‘Phone your classifieds 


CHA 8844 (Ex 25) 
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| CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 
ADVERTISING Situations Vacant : “* The engagement of persons answering these advertisements must ADVERTISING 


be made through 2 Local Office of the Ministry of Labour or « Scheduied Employment 


MANAG ER Agency if the applicant is » man aged 18-64 inclusive or 2 woman aged 18-59 imciusive ASSISTANT 
unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952.” LADY) 
( 
required by leading British manu- 
ts facturers of fibre building boards. required by national 
gar Essential qualifications include vertiser, for handlin 
ability to initiate, plan and control LAYOUT ARTIST ad malahinies 
national campaigns experience “hedule Previous 
of all phases of the production of schedules. e : 
print, dealer-aids and point of advertising experience 
sale materials, exhibitions, dis- to prepare visuals for Catalogues, Brochures, desirable, copy - typing 
plays and the administration of a Press Advertisements. etc essential. Excellent can 
medium-size advertising depart- teen and staff amenities, 
oe ment The position is permanent, ’ eI ri 
¥ ane PB sy and aaies unnuated, Golden opportunity for a young in with existing holiday arrange 


ments horoured 
and offers real opportunity for a 
young advertising man w th ideas 


and drive. Age 30-40. Applica- 


ambition. Write, Please write or phone 


with details of age and 
tions, which must inciude full experience to 
details of past experience, age Box 1562 pee 1 L 
uired hou b -- 
ee oo Advertiser's Weekly 180 Fleet St ©C4 ee Sateen S68, 


Isleworth, Middlesex. 
EALing 3050. 


Celotex Limited, North Cir- 
cular Road, London, N.W.10. 


a JUNIOR ARTIST required for general LETTERING ARTIST needed for com- 
4 studio work, including Black and mercial art Write, giving de- 
7 COPY DETAIL MAN req ! for West White and lettering Associated tails and sala red, to 4 COPYWRITER, with original approact 
End Agency F roduction Transfers Ltd., 176-188 Acre Lane Box 1474 Ad. \ 80 Fleet St EC4 required to do free lance technic 
Manager, MAYfair % Brixton, S.W.2 , writing for brochures and advertix 
Setienel Adv — ted , aoe designed in the contemporary 
g) RETOUCHER POSTER SITE London (Ea requires Box 1582 Ad. Weekly 180 Fleet St EC4 
eae First-class Retoucher required. used to 
oe Technical Subjects. Top rate to right NEGOTIATOR ADMINISTRA [| ve ASSISTANT 
“7 man required, experienced, for P.\.P. sices Selecead Ca th tam tad TYPOGRAPHER 
“3 ore © eng Limited, oe ny industrial Area. Write full senettones ta des wilt, tiesiinae 
< 5 i treet, Bromiey, Publici Signs. et « : ; 
o . KENT . Box 1527 — en ¢ wry» al required by medium-sized Londor 
: Telephone: RAV 6702 Advertiser's Weekly 180 Fleet St EC4 ment Regulations a ust be able, in Agency well known for higt 
fe — his corresponcenc« th Contractors quality work on industrial ac 
GOOD All-round Artist” requir ot ALL-ROUND ARTIST required by and others, to of with common- counts. Must have at least 
a" studi Write, giving full ’ and busy Advertising Agency Good sense, and exhibit ctical approach years’ agency experience. Writ 
ae salary expected amy finished work and slick Visuals “4 ne _~ “ a full details age, experience a 
ox 1569 Ad. We y ine ca St PCS sin hrougho t th 5 
Box 156 i. Weekly 180 F Sf EMple Bar 9507 aie tn w thas + salary required. 
ay age, experience ar ury required. 
4 Do not include S./ or testimonials. Box 1573 
, . ‘ 
Sex AA.. Cinene, Advertiser's Weekly 180 Fleet St EC 
1-9, Hills Place, Orford Street, W.! 


e = 
PRODUCTION ARTIST (TL 
V D. D. W & S REQUIRE Traffic Assis- quired as an addition to present S: 


tant with some ex; e of National Staff of Exhibition Dept. Exp 
Accounts Appi rsonnel Manager, in display lettering an advar 
1S, Park Str 


* . | t I or ‘phone Write to Manager, John Edging 
Visualiser /Ideas Man thon oi area 
(OR WOMAN !) 


henya Advertising Corporation 


offer... 
Ability to write copy would be an asset— | 


but even more important is experience in A JOB WITH A FUTURE 
producing outstanding consumer cam- 


| | , | IN EAST AFRICA 
paigns—not individual advertisements 


with emphasis on the visual impact. The For a first-class artist who is interested in under- 


work covers an interesting range of national taking more responsible work om internationally 


: ra known accounts. 
accounts—some with a feminine appeal. 


We should expect a flair for line work and an 


Write or ‘phone for an appointment if appreciation of contemporary design plus a 
eS reasonable knowledge of type and production 
you can produce evidence of successful . 
: This is a fine opportunity for an established artist 
campaigns. 


or a young man with a few years’ studio or agency 
experience who wants to take a step up 


Salary, passage paid and other terms of service are 


CRANE PUBLICITY LIMITED very favourable. 


1 Fitzroy Square, London, W.1 
Telephone:—EUSTON 8061 


Write in the first instance to the 


Kenya Advertising Corporation Ltd., 
Box]563, Nairobi, Kenya. 


"Phone your classifieds to CHA 8844 (Ex 25) 
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Avucust 4, 1935 


Opportunity for young man or 
woman trained in 


CLASSIFIED 
ADVERTISING 


preferably with periodical house, to 
join London publishers of trade journals 
to create classified advertising depart- 


ment. Substantial volume of ** smalls *’ 
already handled by independent 
journals. intention is to put person 


smalls "" on 
and finally 


appointed in charge of “ 
old-established weekly 


handle classified advertising for all 
journals through one department. 
Suitable candidate must be young, 


bitious and possess both personality 


and initiative. Write stating age, 
experience and present salary in 
confidence to 

Box 1581 


Advertiser's Weekly 180 Fleet St EC4 


EXPERIENCED Production Assistant 


_ uired by medium-sized 
Good working conditions. Apply 
Box 1553 Ad. Weekly 180 Fleet St BC4 


agency 


An International Office 
Equipment Manufacturer 


has a vacancy for a young lady or 
gentleman having creative ability and 
draughtmanship experience to assist in 
the design and production of advertising 
and publicity material. Some know- 
ledge of litho and letterpress production 
processes an advantage. Telephone :— 
Mr. Mason, Chancery 3131, or write 
Underwood Business Machines Ltd. 


412 New Oxford Street, W.C.I. 
£500 per annum for right man, 25-30. 
assist Managing Director of 
specialist packing company. Common 
sense, ability to calculate quickly and 
correctly, and pleasant personality are 


main requirements 


Box 1584 Ad. Weekly 180 Fleet St BC4 


LOCKHEED 
HYDRAULIC BRAKE COMPANY LTD. 


require 


SENIOR ADMINISTRATIVE 
ASSISTANT 


age 26-32 


For Advertising Department. Must have 
sound basic knowledge of all branches of 
advertising, particularly general routine 
and production Engineering technical 
knowledge advantageous 

Salary © {950 per annum according to 
experience: five-day week; profit-sharing 
scheme. pension and life assurance scheme. 
Write, giving full details of age, qualifica- 
wons and experience (but no specimens), to 
Personnel Officer, Lockheed Hydraulic 
Brake Company Led., Leamington Spa 


SHORTHAND TYPIST. Young Lady 


required as Assistant to Manager of 
Classified Advertising Dept 5-day 
week. Write, giving brief details of 
experience, age, salary required, to 
Box F.527, Willings, 362 Grays Inn 
Road, W.C.1 


COPYWRITER 


Required by leading London 
Agency to work on advertising 
and promotion matter for 
agency's publishing accounts. 
Experience in this capacity an 
advantage but not essential. 
Write stating age, experience, 
salary required and when avail- 
able to: 
Box 1563 

Advertiser's Weekly 180 Fleet St EC4 


Experienced 
LAYOUT MAN 


able to produce Slick Creative 
Layouts for client presentation ; 
some finished work. Excellent 
prospects and working con- 
ditions. Write giving full par- 
ticulars, or phone : 

S. CORTHINE 
Austin Knight Ltd., 
212a, Shaftesbury Ave.,W.C.2. 
TEMple Bar 7801. 


VISUALISER/LAYOUT MAN required, 
who is able to produce slick creative 
layouts Some copywriting ability 
would be an asset. A position with 
prospects, good salary and excellent 
working conditions Five-day week 
msion scheme, canteen on premises 
‘rite, stating age. experience and 
salary, required to 
Box 1577 Ad. Weekly 180 Pieet St BC4 


ARTIST DESIGNER 


for Point of Sale Display Units, Dis- 
pensers, etc., in wire and other media. 
improver with creative ideas and 
ambition has good scope for advance- 


ment. 
Box 1556 


Advertiser's Weekly 180 Fleet St EC4 


EDITORIAL 


ASSISTANT (MALE) re- 
quired for house journal of major oil 


company in central London. Experi- 
ence of journalism is essential, and all 
candidates should be under 29 years 


of age. and should have at least five 
asses in the General Certificate of 
ducation at Ordinary level or equiva- 
lent. Please reply, giving full details 
of career to date, together with salary 
required, to 

Box 1568 Ad. Weekly 180 Fleet St BC4 


PUBLICITY ASSISTANT, 22-24, re- 
quired by City Engineering Firm, with 
art training for preparatory work on 
Catalogue, Advertisements, etc. Apply 
in writing, stating salary required, to 
Sales Manager, Industrial Waste 
Eliminators Limited. 7-1! Old Bailey 
E.C.4 


ADVERTISER WEER 


CLASSIFIED ADVERTISEMENTS || 


SHION COPYWRITER required for 
poe quality Press advertising 
Box 1571 Ad. Weekly 180 Fleet St BC4 


COPYWRITER, original, widely 
travelled, radio experience. Best 
Agency references 


Box 1500 Ad Weekly 180 Fleet St BC4 


PRINTERS 


STATISTICIAN. Opportunity in Devon 20,000 WOMEN WAITING, or sw it 


of a permanent position in the 
Marketing Department of Tecalemit 
Limited, Plymouth, for someone over 
25 years of age with a sound know- 
ledge of modern statistical methods 
Salary approximately £500 p.a. Appli- 
cations, giving full details of training 
and experience, should be addressed 
to the Personnel Manager 


APPOINTMENTS WANTED 


GENERAL ARTIST 


Well known domestic appliance manu- 
facturers in West London require an 
experienced General Artist in their 
Display & Exhibition Studio. Experience 
in Display & Exhibition design work 
essential. 

Typography experience an advantage. 
Wrice giving full details of age, ex- 
perience and salary required to : 


Box 1576 
Advertiser's Weekly 180 Fleet St EC4 


REPRESENTATIVE required for Lon- 


don and South East by Printers of 
High Quality Advertising material 
Must have proved selling ability, able 
to make contacts at high level. Excel- 
lent opportunity and prospects for 
energetic man Pension scheme 
Write, giving full particulars, to 

Box 1567 Ad. Weekly 180 Pieet St BC4 


SILK SCREEN STUDIO, SW London 


expanding rapidly, needs experienced 
cutters. Permanent position. Pension 
scheme. Write in confidence to 

Box 1583 Ad. Weekly 180 Ficet St BC4 


GENERAL ARTIST 


Man or Woman with good all- 
round experience for interesting 
job with excellent prospects. 
Figure work not necessary. 
Knowledge of typography and 
production an advantage. 


JOHN HART & CO., 


38, Chancery Lane, W.C.2 
Tel. CHA 7876 


’*Phone your classifieds 


SECRETARY /sh 
wary Of part-time 
= 1560 Ad. Weekly 180 Fleet St BC4 
A KEEN ENERGETIC advertisement 
representative, 27, is desirous of a post 
(preferably South or West Country) 
where progress is unlimited and new 
ideas are welcome. A good salary is 
required im exchange for these quali- 


rthand-typist Tem- 


lies 

Box 1570 Ad. Weekly 180 Fleet St BC4 
YOUNG MAN, with thorough all-round 

advertisement department experience 

(space selling, copy, make-up, etc.), 


secks responsible position with pub- 
lisher 
Box 1578 Ad. Weekly 180 Pleet St BC4 
ARTIST. experienced figure, general. 
wants 4 days work weekly Inside 
or free lance POP. 3441 
YOUNG (29 years old) top-flight Cana- 
dian Radio and Television writer 
Director, at present operating in Mon- 
treal with one of Canada’s largest 


advertising agencies (TV 40 per cent of 
total Billing). Very interested in join- 


ing London advertising agency. Com- 
letely in touch with other media 
ully experienced on all types a 
account (Local and National). Please 


write 
Box 1579 Ad. Weekly 180 Pleet St BC4 
“ HAND-PICKED “ SECRETARIES 
available —The Wigmore Agency, 67 
Wigmore St., W.1. HUNeter 9951/2/3 


ACCOMMODATION 


ADVERTISING WOMAN, out 
day, wishes share office w 
messages could be 
Bloomsbury or Fiect St 
Box 1585 Ad. Weekly 15 


MISCELLANEOUS 


FOR ORIGINAL GIRL PICTURES 
Pin-ups, Figure Studies, etc, 
Visual Arts Club models-—singles or 

Photo-Union Picture jorary. 

. Londons ! 


most of 


arcas 


Fieet St BC4 


specialist in glamour 
publicity photographs (B 


Colour). invites suggestions and com- 
missions for forthcoming trip to the 
States Philip Gotlop Photogra 


Ltd., 22 Kensington Church & 
WES. 4130 
FLEXICHROME ic « super new colour 


int process. Full particulars from 

hilip Gotlop Photographs Led., 
24 Kensington Church &., W.8 
WES. 4130 


SALES AND WANTS 


ADDRESSOGRAPH CABINETS for 
sale Oak in excellent condition, 
2- 4 6 9- 18- 60- and 100-4tray capacity 
Complete with steel trays, also second- 
hand selected Addressograph Frames 


MSS. (A), 49 Tattenham Grove, 
Epsom 
OAK PLAN CABINET. 2 sections. 6 


drawers, £20 Seen basement.——35 
John Street, W.C.1. CHAncery 3868 
FILM STUDIO EQUIPMENT for sale 
16 mm. Camera and Rostrum, 35 mm 
ditto, 35 mm. projector and ancillary 
equipment. Premises (with equipment 
installed) also svailable 
Box 1552 Ad. Weekly 180 Fleet St BC4 


to CHA 8844 (Ex 25) 


seems to those who entrust all of their 


mailing, collating, packaging and 
handwork of any description to 
Messrs. F. C mn & Co, 439 


Battersea Park Road, S.W. Batter- 
sea 7274 


BUSINESS 


OPPORTUNITIES 


IS IT YOUR AMBITION 
TO OWN A 


NEWSPAPER 7? 


“YOUR CHANCE IS HERE" 
The Halifax & District Advertiser, 
Est. ex Stationers Hall and 
GPO. newsprint allocation, 
also | Handbill Distribution Service 
owing to iliness 


— FOR SALE — 
For Particulars, write MANAGER. 


HIND'S CHAMBERS, CROSSLEY 
STREET, HALIFAX 


PRINTING WORKS FOR DISPOSAL. 
S.E Coast Main line London 
Present engayed on publication works. 


Plant includes 2 limos, 3 2J-rev 
Machines (60 x 40, 0 « 40, 40 x 25), 
2 folders, 2 power stitchers. FPirst- 


class premises with all facilities and 
ample room for expansion. Showing 
useful figures although not operating 
to anywhere near full capacity. Assets 
include an agreed 5-figure loss for tax 


weg: A y 
os 1572 Ad evkly 180 Fleet St BC4 


SMALL PRIVATE COMPANY wishes 
to dixpose of old-established collectors 


Journal holding sumber of copy- 
rights Apply solicitors § in rst 
instance, Langhams ~ Letts, 9 Bly 


Place, London, E 


SPEEDY PRINT SERVICE 


for all Advertising and Sales literature. 
Tep Quality k-and-White and 
Colour photo litho. 


GOTHIC PRESS LIMITED 
Euston 5845 1 Osnaburgh 


(Opposite Gt. Pertiand Se. Scation) 


COURSES 


A.A. & LP.A. EXAMS 
SPECIAL 
SUMMER TERMS 


For a limited period L.C.S. Home 
Study Courses for the above 
exams are available at reduced 


been 
. eo rtis oy al 
vertising men with your speci 
needs in mind. ty 
save precious money ! 
specialised trainin 
i coun MERCIAL ART. 
POSTER DESIGN LETTER: 
ING and SIGN WRITING 


Write for {ree book about our service 
ee eee ae aw 
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INTERNATIONAL CORRESPONDENCE 
|} SS erase bs 
| Kingeway, London, W.C.2. 


ADVERTISER'S WEEKLY 


NEWSPAPER 


Advertiser's 


re gerer*® 


Business 


180 Fleet St., 


THE 5-STAR JOURNAL 
OF TOP MANAGEMENT 


14,133 NET MONTHLY SALES 
A.B.C. Certificate Jan.-june 1955 


HIGHEST INDEPENDENT CIRCULATION | 


in the Top Executive Field; 


NON-DUPLICATED COVERAGE 


each copy sold to subscribers who need it 


in their daily work; NO FREE CIRCULATION WHATSOEVER 


91% TOP EXECUTIVE READERSHIP 


all regular paid-in-advance subscribers 


LOWEST RATE PER THOUSAND 


of any Top Executive periodical 


THE JOURNAL OF 
TOP MANAGEMENT IN INDUSTRY 


London, E.C.4, Tel.: CHAncery 8844 


Delegates 
| im Zurich last Friday for the Inter- 


<i 
3 


a 


Auacust 4, 1955 


S. a copy 
] 5 a year 
Post free 


S55/- (overseas) 


STOP PRESS 


AGENTS MEET GALLUP 


A Gallup Poll meeting on Tues- 
day, August 16, will be addressed 
by Dr. George Gallup and attended 
by agents and others interested in 
commercial TV. It will be followed 
by general discussion. Shortly after- 
wards the Gallup organisation will 
make definite proposals regarding 
audience impact measurement for 
TV which they hope to operate co- 
operatively on a service basis. 


Measurement Lid. (TAM), company 
formed by Attwood Group to pro- 


| vide TV audience rese: service. 


from 35 countries met 
national Advertising Association 


| Conference. They heard talks on 


role of advertising in overseas 
markets, how to use agencies in 
building world sales, use of research 
to cultivate markets, and part adver- 
tising can play in achieving peace 
through world trade. 
ee = oan 
cussions, and was a full 
pA Jere 


(Further report and pictures next 
week.) 

Neville Shepherd, deputy chief of 
Board of Trade’s information divi- 
sion since 1949, has gone to Brazil 
for a year. While he is away, his 
place at Board of Trade will be 
taken by James E. Holroyd, head 
of press office. Mr. Holroyd will 
be replaced by Robert Edmondson, 


Journal”) and James Pilkington. 
issue of “Good House- 


F 
= 


of Nevin R. Hirst (Advertising) 
Ltd. in Leeds. At present writing a 
series of articles for 

press on 


commercial TV 


Published by the Proprietors, BUSINESS “PUBLICATIONS Lid., at their office at 180 Ficet Street, London, E.C4. (Phone; Chancery 8844) 
. 1955 Printed in England by St. Clements Press Lid., Portugal 


Kingsway, London, W.C.2. 


ee FP 
GiGro. As A a 
AT G.P.O. AS A 
a Fe 
r ——oEEeE—E—EyETE=E=—™>——E™~E—E—TETEEEEEEEEE——E—E—EElElElEloe_ee_e_e eee eE——eEeEE———EEEEEEEEE 
¥ 3 See SR er me 
oh a oe ON TV RESEARCH 
= a — - a 
et a > 3 pint 
“i eee: >SsS BD pespo™® w | 
Ce \ en , 
7 \ a baa _ wi 
. a F AM nai te Booklet describing operation of a 
* ' & — * Cam os li Fc — a | wating service being a es 
5 aol ~ he, Ne J ’ | ' ha A . i! ci 
\ ~ ie rie » sue y elevision udience . ; -* 
} : 1 ae A AS wae Se 7 x 3 7 ae 
*. 
_ = 
ee a A 
oi, 
x 7 
ee a 
who will have with him as press e a 
officers Miss M. I. Lee (formerly oa 
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be supported by heavy advertising - 
in national and provincial press, arr 
_ both on publication day and after. 4 
ee George Oliver has taken over as 
the Scottish Committee’s press "2 
ee officer. He was art editor of a 
| “Scotland’s Magazine” from 1950 7 
| to 1953, and for a time also its ‘ 
William H Clarke, founder 
ee and president of Toronto publish. <i 
ing firm Clarke, Irwin and Co. 7 
| Ltd.. and manager of the Cana- 
dian branch of the Oxford Univer- : 
sity Press, died at Toronto on ho 
| Saturday. He was 52. —_ 
EE alker, recently a 
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| Lid. and Empire Films . 
joined creative department a 
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